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Stories of the Week 

Add Women Stories 

Gage of the Week 

Definition of the Week 

Philosophy of the Week 

Submitted by Rance’s Eddie Graff 

How Petty Can They Be? 

Where Is His Like Today? 

People Are Suspicious 

Washington Notes 

News from Australian 
Correspondents 

Out of Our Mailbag 

It Is Still Money 

United Nations News 


Stories of the Week 


Herman Goldberg's youngest child 
had trouble with an arithmetic as- 
signment. Doughty Herman obliged 
by solving the problems. 

Next evening at dinner he asked 
how the teacher had marked the 
homework 

“Three problems were wrong, Dad- 
dy, but don't you worry. Teacher 
told us those problems really were 
too hard for fourth grade” 

“Have you ever belonged to an 
organization that is trying to over- 
throw the government in Washing- 
ton?” a job applicant was asked. 

“Yea, sir. The nancmnmans Party.” 

From a collegiate magazine, the 
Auburn Plainsman, we quote a cutie. 

Physics Prof.: “If you were at the 
top of a tall building how would you 
measure its height, using a barome- 
ter?” 

Student: “I would tie a rope to the 
barometer, lower it to the ground, 
and then measure the rope.” 

Physics Prof.: “Hmmm.” 


Dale Mericle reports that in New 
Orleans an outdoor display sign on 
a bar-and-grille lifts tourists’ eye- 
brows. It proclaims: 


“Hell's Here. Air Conditioned.” 


Add Women Stories 


“Two middle-aged women who 
rented a summer cottage sight un- 
seen were dismayed by its isolation. 
After a few frightened nights they 
paid an old man, who did odd jobs, 
to sleep in a shed near their door 
every night. 

“Following summer they rented 
the cottage again and assumed they 
could hire the same old man. At his 
cottage they found a sign posted: 

**Wood supplied, odd jobs done, 
narvus wimmen slept with.’ "Royal 
Prince Albert Hospital Magazine, 
Sydney, Australia. 


Gags of the Week 


“Looks as if we'll have a literary 
election campaign. Eisenhower and 
Taft have each written a book, and 
Truman, of course, is known as a 
man of letters.”-Changing Times. 


“Sign on the table of Bibles in a 
Hollywood Blvd. bookstore: ‘David 
and Bathsheba. you've seen the 
movie, now read the book.’ ERs- 
SINE JOHNSON. 


“Few daughters nowadays get to 


use Mother’s wedding gown—-Mom is 
still using it.” Pipe Dreams. 
Marking the 100th birthday of 


Marshall Field & Co., Advertising 
Age comments that the store starts 
a second century “with its faith that 
the customer is always right slightly 
dented, but still in good working 
condition.” 


Definition of the Week 
Eiffel Tower: “Empire State Bldg. 

after taxes.” 

Philosophy of the Week 
To trust no man is worse than 

trusting all men. 


“Inflation is getting to the point 
where the things that most of us 
would be better off without are cost- 
ing too much.”—Cincinnati Enquirer. 


“There can be no hope for a decent 
(Concluded on Page 6, Column 1) 
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Tecumseh Adds 
Big Hermetics to 
Compressor Line 


TECUMSEH, Mich Tecumseh 
Products Co. has announced a com- 
pletely new line of integral horse- 
power hermetic compressors and con- 
densing units for commercial and air 
conditioning applications 

Included in this line are compres- 
sors covering the 4%, 1, 1%, and 2 
hp. range. The new compressors are 
internally spring mounted in the 
same manner as the standard domes- 
tic refrigerator compressors. 

Designed with two bores (1', in. 
and 1% in.), one stroke (1.2 in.), 
and using ‘“Freon-12” and “22,” these 
models extend the standard Tecumseh 
line of hermetic compressors from ‘y 
to 2 hp. 

Compressors starting with the 1 

(Concluded on Page 4, Column 5) 


Carrier Advertising 
Campaign ‘Greatest 
In A. C. History’ 


DETROIT —- Launching what it 
hopes will be the biggest year in 
history for its distributor-dealer or- 
ganization, Carrier Corp. concluded a 
nationwide series of sales meetings 
with a one-day session here attended 
by more than 200. 

“The greatest advertising cam- 
paign in air conditioning history,” 
dealers and distributors were told, is 
intended to spark this year's drive, 
which will push nationally such prod- 
ucts as the 38B Weathermaker pack- 
aged unit with a gas heater for 
year-round residential air condition- 
ing. 

National advertising will be in- 
creased 30% by Carrier in 1952 with 
517 advertisements in 57 different 
national publications reaching more 
than 16 million readers, stated Jack 
(Concluded on Page 25, Column 3) 


3rd-Quarter Approval Seen 
For Most Bldg. Projects 


WASHINGTON, D. C.--Of the 
2,700 applications for second quarter 
materials allotments for commercial 
construction projects, a substantial 
number had to be denied because of 
lack of available materials, the Na- 
tional Production Authority an- 
nounced recently. 

However, virtually all applications 
on hand for both industrial and com- 


(Concluded on Back Page, Column 4) 
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Dates, Places 
For 2 Industry 
Conferences Set 


WASHINGTON, D. C.--Dates and 
locations for the next two Refrigera- 
tion and Air Conditioning Educa- 
tional exhibits and conferences have 
been announced by the Refrigeration 
Equipment Manufacturers Associa- 
tion, sponsor of the educational ex- 
hibits. 

The 9th All-Industry Educational 
Exhibit and Conference will be held 
in Convention Hall, Philadelphia. 
Dates are May 2, 3, and 4, 1952. 

The 10th conference in the series 
will be held in Miami, Fla., on Dec. 
5, 6, and 7, 1952. Exhibits will be 
housed in the Miami Municipal Audi- 
torium. 

The Refrigeration Service Engi- 
neers Society has announced officially 
that its annual meeting will be held 
in Miami Dec. 5 to 8 during the con- 
ference, and the Refrigeration and 
Air Conditioning Contractors Associ- 
ation has indicated that it will shift 
its previously announced annual 
meeting dates and location (Nov. 21 
to 23 at Miami Beach) to coincide 
with the Miami conference. 

A third conference will be held 
in the spring of 1953 on the West 
Coast. 

Posters and folders advertising the 
Philadelphia conference are being 
sent to wholesalers and contractors 
throughout the country by REMA's 
public relations department. 

It is expected that nearly 100 man- 
(Concluded on Page 25, Column 1) 


Servel Plans Room 


Cooler Line In °53 


EVANSVILLE, Ind.—-Plans for 
making and marketing room air 
conditioners were announced by W. 
Paul Jones, president of Servel, Inc., 
who said the first of the units would 
be ready early in 1953. 

The new air conditioners will be 
self-contained, _electrically-operated 
units with capacity up to % or 1 hp. 
They will provide complete summer 
comfort for single rooms by cooling, 
dehumidifying, filtering, and circulat- 
ing the air. 

Distribution of the room units will 
be handled by both Servel appliance 
distributors and Servel air condition- 
ing distributors, Jones said. Servel 
appliance distributors now handle 
Servel household refrigerators and 
Servel water heaters. 

“This new product will provide 
both types of Servel distributors with 
an important new sales builder,” 


(Concluded on Page 4, Column 3) 


NEMA Reports 
Jan. Refrigerator 


Sales Jump 30% 


NEW YORK CITY —- January re- 
frigerator sales rose 30% over De- 
cember, 16 manufacturers reported 
to the National Electrical Manufac- 
turers Association here recently, 
though they were still 44% under 
those of the first month in 1951. 

January sales numbered 275,297 
units, of which 15,038 were sold out- 
side the United States. This com- 
pared with 211,442 in December and 
488,607 in January, 1951. 

Compared by size classifications 
with sales of a year previous, figures 
showed the 8-cu. ft. models suffered 
the worst. Their sales dropped from 
181,040 units to 63,683. Sales in all 
but two other classifications were 
about halved. 

The ill-cu. ft. and over classifica- 
tion was the only one to show a gain. 
This group rose from 43,957 units in 
January, 1951 to 47,955 units in the 
first month of 1952. 

The 9-cu. ft. group made the small- 
est comparative drop. Sales were 
down from 74,478 to 65,775. 


G-E Div. Reveals 


Long Range Plans 
For Appliance Park 


LOUISVILLE, Ky.--General Elec- 
tric expects to spend $50 million 
more for materials and parts for its 
major appliance manufacturing in 
1960 than it did last year, Clarence 
H. Linder, general manager of G-E’s 
major appliance division, declared re- 
cently. 

Manufacture of the company’s 
major appliances now produced at a 
number of widely scattered plants, 
eventually will be concentrated at 
the multi-million dollar Appliance 
(Concluded on Back Page, Column 1) 


Another Year of Controls 
Voted by Senate Group 


WASHINGTON, D. C.-—-Extension 
of present price, wage, and rent con- 
trols for a year beyond June 30 was 
voted last week by the Senate Bank- 
ing Committee. 

President Truman, however, had 
requested that the Defense Produc- 
tion Act be continued for another two 
years after the June 30 expiration 
date. 

The House Banking Committee, 
also slated to start hearings last 


(Concluded on Back Page, Column 4) 


First $12,500 Homes with Year-Round 
Air Conditioning Opened In Dallas 


DALLAS—First units in a large- 
scale, low-cost housing development 
offering General Electric year-round 
air conditioning as a sales feature 
were unveiled here recently. 

Built by the combined firms of 
Laughlin & Silver and Lewis & Lam- 
berth, the six-room houses will sell 
for $12,500. There will eventually be 
210 houses in the project, which is 
believed to be the first in the low- 
price class to boast complete year- 
round air conditioning, G-E said. 

Of contemporary design, each of 
the homes will be equipped with Gen- 
eral Electric’s new packaged summer 
air conditioner (FE-20) designed 

y for residential use. The 
houses will also have a G-E gas- 


fired warm-air furnace (LG-20) for 
winter heating. The two units are 
tied together by a common duct sys- 
tem and heating and cooling thermo- 
stats control the temperature the 
year round. 

The combined system cost $1,500 
installed in the Dallas homes. The 
G-E residential air conditioner may 
be installed in new six-room houses 
employing warm air heating for ap- 
proximately $1,000, and in old homes 
with warm air heating for slightly 
more, G-E said. The unit is offered 
in 2 and 3-hp. models. 

It provides cooling, heating, humid- 
ification, and dehumidification as 
needed. For between-season opera- 
(Concluded on Back Page, Column 1) 


Consumer Goods 
Mirs. Get Big 
inetals Increase 


ird-Quarter Allotment 


Uf Copper, Aluminum, 
And Steel Up 10 to 20% 


WASHINGTON, D. C.—-Manufac- 
turers of consumers durable goods 
will be allotted for the third quarter 
considerably more steel, copper, and 
aluminum than they were allowed 
during the first and second quarters, 
the Defense Production Administra- 
tion has announced. 

They will be permitted to use 65% 
of the steel, 40% of the copper, and 
50% of the aluminum that they did 
in the pre-Korean base period. This 
compares with 50% of the steel and 
30% of the copper and aluminum 
which they were allotted in the sec- 
ond quarter. 

The increased allotments to con- 
sumers durables manufacturers are 
made possible by reducing allotments 
to defense projects under the ‘“stretch- 
out” program. Actually, total sup- 
plies of steel and copper are ex- 
pected to be lower in the third quar- 
ter than in the second. The alu- 
minum supply will be about 10% 
greater in the third quarter. 

In order to keep mills operating 


(Concluded on Page 4, Column 4) 


‘Smallest’ Ice Maker 
Introduced by York 


YORK, Pa.—-An automatic ice 
maker said to be the smallest com- 
mercial type ever developed has been 
placed in production by York Corp., 
according to President Stewart E. 
Lauer. 

This machine, to be known as the 
“York-FlakIce Automatic Ice Maker,” 
model DER-2, is designed to produce 
up to 300 Ibs. of ice in small, clear 
fragments per day without the use 
of an auxiliary crusher. It is sched- 
uled to sell at $599.50, f.o.b. York, 
Pa. 

Lauer pointed out that this new 
machine was designed primarily to 
meet the increasing demands for 

(Concluded on Page 4, Column 1) 


Aluminum, Some Forms of 
Steel May Be Decontrolled 


WASHINGTON, D. C.-—Prospects 
for decontrol of steel, aluminum, and 
copper, Manly Fleischmann, chief of 
the Defense Production Agency, told 
the House small business subcommit- 
tee recently, are about like this: 

STEEL: Controls will be relaxed 
on nearly all forms of carbon steel 
by the fourth quarter or the first 
quarter of 1953. Priority ratings will 
be retained only for military and 
atomic energy programs. Excluded 
from the forms of steel to be decon- 
trolled are seamless tubing, heavy 
plate, bar, possible large diameter 
pipe, alloy, and stainless steel. These 
will remain under Controlled Mate- 
rials Plan allotments. 

ALUMINUM: Controls will be re- 


(Concluded on Back Page, Column 3) 


RCA To Introduce 
New Dehumidifier 


CAMDEN, N. J.—-RCA Victor Div., 
Radio Corp. of America, will supple- 
ment its new line of room air condi- 
tioners with an RCA electric dehu- 
midifier, it was announced by Robert 
A. Seidel, RCA Victor vice president. 

The new product (model ACD-28) 
will carry a suggested list price of 
$139.50, and initial shipments will go 
forward to distributors during the 
last two weeks in April, he said. 

The dehumidifier will come under 
the jurisdiction of the RCA Victor 
personnel who handle the company’s 
room air conditioners with W. F. 
Carolan in charge of sales. Advertis- 
ing and promotion plans will be’ an- 
nounced later. The colors of the de- 
humidifier, a combination of arctic 
tan and polar beige, are the same 
as the RCA room air conditioners. 

Designed principally for home use, 
(Concluded on Page 25, Column 5) 
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Badia Siesta Describes Reg. W 
As Inflationary and Discriminatory 


WASHINGTON 
W diecrin 
tien of tle 
therefore te 


pc Kegulation 
pates againet « large por 
and ahiwvuld 
immediately 
Francie J. Myers 
Banking and Curren 


buying pultie 
abosiahed 
former Benator 
told the Renate 


y Comer toe 

He appeared as counsel for the 
National Foundation for Consumer 
Credit, «4 non-profit research organi 
zation financed by manufacturers, re 
tallers chatrituture bankers and 
other leaning inatitvitiona 

Myers assailed the credit controls 
an “shackios on the freedom of the 
little people He declared that the 


regulation is not anti-inflationary but 
nflationar creating enormoun com 
that 


ge Bond prograt 


mercial dett it in damaging the 


of the Treasury 
and that is depleting the tax in 


come of the country 


it seen 
serted 
find it 
lation 


paradoxical he «af 

tnat the should 
appropriate to apply «@ regu 
which and 
inequitable impact upon the segment 


government 


levies an unequal 


of the pecgile least able financially to 
bear 
to ite ontortunate impact upon their 
individual. rights and freedomea 


ite brunt, and most suaceptible 


Millions habitually buy on open 
charge accounts, Others make it a 
practice tr buy only for cash Many 
others, ino luding the working people 


generally, have equipped their homes 
bought automobiles, and provided for 
their own Digher standard of living 
by the instalment method 


This regulation leaves two of the 


three groups free of ita control 
Since those regulated naturally fall 
nto the leas well-to-do classes it is 
the little people of the country who 
bear the brunt of the regulation 
Yet no one ever has advanced 
the thought that the purchase of a 
refrigerator by «a wealthy family is 
than 
ita procurement on inataiment terms 
by « lew affluent worker and his 


more desirable to the economy 


wife 
Myers charged that the regulation 
killa a basic freedom of the Ameri- 
the right to make a con- 
tract with a fellow citizen 
It goes further. Regulation W re- 
quires a borrower to fill out official 
government forma the reasons 
for his transaction, which remain 
on public file 
Continuing his attack on the con- 
trols, Myers declared 
An instalment buyer or borrower 
may be unable to carry out terms 
agreed upon. Is he free to renegotiate 
this contract’? He ia not 


can peopk 


To do it, this ‘free’ American muat 
sign a ‘statement of changed condi- 
tions, in reality @ pauper’s oath, a 
specified legal form, telling how the 
husband is out of work, how the 
wife is in the hospital; that a child 
in wick a public record of private 
family information that Americans 


do not care to divulge, not even to 


their Federal government 
Regulation W invades the privacy 

In the course 

‘Investigators’ go 


of the American home 
of its enforcement 


. Four and two make six 


six specific-capacity room air ¢ onditioners. 
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into private homes at all hours 
(They) demand en explanation 
What use was made of money bor- 
rowed” Was it used as the husband 
said it would be?’ 

The same invasion of privacy and 
the home accompanies investigation 
as to whether stores have violated 
down payment and contract term 
provisions of the regulation.” 


Stockholders Alter Name 
To Worthington Corp. 


WILMINGTON, Del... Stockholders 
of Worthington Pump and Machin- 
ery Corp. at their annual meeting 
here recently re-elected their present 
board of directors and voted to 
change the company’s name to 
Worthington Corp 


H. C. Ramsey, president, stated 
that no corporation policies or prac- 
tices will be affected in any way by 
the name change 


He pointed out that while Worth- 
ington is the leading manufacturer 
of pumps, nevertheless a major por- 
tion of its sales volume is in such 
varied products as air and gas com- 
pressors, diesel and gas engines, air 
conditioning and refrigeration equip- 
ment, steam power generation ap- 
paratus, electric motors, generators, 
and switch gear, V-belt transmission 
drives, construction equipment, and 
liquid meters 


He said Worthington has a ninety 
million dollar backlog and bookings 
continue at a satisfactory rate. The 
company's billings for 1952 are ex- 
pected to be substantially in excess 
of last year’s $119,780,372 


Six good reasons for you to feature and sell Carrier. You'll never miss a sale because 


you're unable to match unit to job! 


> You'll be set up to handle them all with the complete Carrier line. 


There are four window styles: the new and beautiful, low-priced 'y hp., plus the large- 


capacity | 


4, and | hp. sizes 


> Another bie Carrier selling feature is the 1952 Buyer's Guide 


lt shows your prospects what a good room air conditioner should do 


it best iW pounts mn all 


most effective selling tools you'll ever use! 


> Prospects will be looking for the six-model Carrier line, the Carrier 
Buyer's Guide, and the 18 checkpoints 


Two handsome consoles l and I's hp. 


how Carrier does 


Every one important to the buyer. It's one of the 


because all are featured in Carrier's big-space, 


national advertising in magazines like Time, Newsweek, Business Week. 


And 


they'll be looking for the dealer who has them all. Be ready! 


Write Carrier Corporation, Syracuse, New York. 


<7 0s emer noe * 
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CAUGHT HARD AT WORK on industry credit problems ore the members of the Refrigeration 


ers Association Credit Group, who met recently in Detroit. 


Starting 


my tour left from front to reer ore H. H. Fouts of REMA, credit group secretary; J. F. Parkin 
of Mueller Bross Co., H. W. Magnus of Marlo Coil Co.; and Weldon Canfield of Sporian Valve 


of Kelvinator Div., Nosh-Kelvinator Corp.; 


Co. From left to right ocross the rear table ore Dorothy Manke and Eunice Grahom 
Dorothy 


Wetherholt of Ranco inc, ® F. 


Lotz of Virginia Smelting Co., chairman; J. A. Hynes of Wolverine Tube Div., Calumet & 
Hecla Consolideted Copper Co., vice chairman; Arthur C. Sievers of Alco Valve Co.; Edward 
T. Polsten of Bush Mig. Co, and L. J. Erdmann of Ansul Chemical Co. From lower right, 
front to rear are H. C. Craig of Detroit Lubricator Co.; O. Lb. Rose of Dole Refrigerating Co.; 
trene Jorfas of Copeland Refrigeration Co.; B. F. Peterson of A-P Controls Corp.; and A. F. 


lotevieve of 


NPA Can Give Extra Metal 


To All Hardship Cases 


WASHINGTON, D. C.—Sufficient 
controlled materials will be made 
available under the Small Business 
Hardship Account to help all small 
manufacturers of civilian-type prod- 
ucts who face failure or prolonged 
shutdown because of reduced allot- 
ments and inability to obtain defense 
contracts. 

Henry H. Fowler, administrator of 
the National Production Authority 
said this account will have enough 
controlled materials to cover the 
screened requirements of all hardship 
applications received by March 13, 
the deadline date. Companies filing 
for assistance after March 13 may 
receive smaller supplemental allot- 
ments than those who filed on or be- 
fore the deadline, he added. 

Application for hardship  allot- 
ments should be submitted to either 
the NPA industry division in Wash- 
ington, D. C. or the NPA field office 
which made the most recent allot- 
ment of controlled materials to the 
applicant. 

To qualify for a supplemental al- 
lotment from this account, the appli- 
cant must meet the following: 

1. The firm must be classified as 
small business. 

2. It must be primarily producing 
civilian-type products. 

3. The firm must be faced with 
hardship (probable failure) or pro- 
longed shutdown because it has re- 
ceived insufficient allotments of con- 
trolled materials for the calendar 
quarter for which the application is 
being submitted. 

4. It is unable to continue normal 
production by using substitute ma- 
terials. 

5. The plant facilities are not suit- 


| able for conversion. 


The office to which the application 
is turned in will test it against these 


| criteria and then recommend quan- 


tities of controlled materials to help 
the applicant attain minimum opera- 
tions. 

The recommendations will go to a 
Small Business Hardship Panel in 
Washington, D. C. The panel will 
then screen the allotments proposed 


| and recommend to its chairman the 


| action to be taken. James L. Kelly, 


assistant administrator of NPA for 
small business, is the chairman. 


Neble Accepts NPA Post 


CHICAGO—Max Noble, assistant 
sales manager of Fresh'nd-Aire Co., 
a division of Cory Corp., has taken 
an indefinite leave of absence to ac- 
cept a post with the Electric Fan 
section, Consumer Durable Goods 
Div., National Production Authority. 


Servel, inc. 


1953 Chicago Electric 
Show Set for May 11-14 


CHICAGO — The second Chicago 
Electrical Industry Show, sponsored 
by the Electric Association, will be 
held in the Exhibition Hall of the 
Conrad Hilton hotel May 11 through 
14, 1953, it was announced here by 
John McC. Price of Allen-Bradley 
Co., chairman of the show committee. 

Because of the success of Chicago's 
first industry show at the Sherman 
hotel in April, 1951, which drew an 
attendance of more than 8,000 per- 
sons, the board of directors of the 
Electric Association has approved 
plans for a similar show every other 
year, according to Price. 

In announcing 1953 show dates, he 
said that invitations to exhibit and 
space contracts will be mailed to 
prospective exhibitors on or about 
Sept. 1. 

In addition to all manufacturers of 
electrical apparatus, electrical de- 
vices, supplies and material, as are 
commonly used by the electrical con- 
tractor and the industry trade, the 
following new exhibit classifications 
have been approved: industrial light- 
ing fixture manufacturers, motor re- 
pair concerns, manufacturers’ agents, 
manufacturers of industrial fans and 
ventilating equipment. As in 1951, 
however, participation as an exhibit- 
or will be limited to members. 


Refrigeration Pioneer 
A. P. Anderson Dies 


GOSHEN, Ind.—August P. Ander- 
son, who held many patents on com- 
pressors, and regulating and control- 
ling devices for many early refrig- 
erating systems, died here recently at 
the age of 77. 

Anderson retired from the design 
department at Penn Controls, Inc. in 
1947 after a long life in the industry 
that began at the turn of the cen- 
tury with Chicago ice manufacturers. 

Anderson did designing and devel- 
opment work in the early days of the 
Peerless Ice Machine Co. of Chicago, 
the Coldmaker of Toledo, and the 
Excelsior Co. of Chicago. 

In 1918 he was granted a patent on 
a self-contained refrigerator and in 
1922 was granted the original patent 
on a two-temperature refrigerator. 
About 1932 he began development 
work on room coolers. 

After a short period with Auto- 
matic Products Co. of Milwaukee, he 
joined Penn Controls, Inc. in 1941. 
At these plants he designed regulat- 
ing valves. 

Even after his retirement, he de- 
signed and patented new type com- 
pressors and refrigerating equipment. 


A FINISHED PRODUCT IS ONLY HALF THE JOB 
LET’S COMPLETE THE JOB — 


PUT THE SELL IN AIR CONDITIONING — 
in the 


AIR CONDITIONING MERCHANDISING 
AND APPLICATIONS 


April 21. Advertising cleses April 11 


AIR CONDITIONING & REFRIGERATION NEWS 
450 West Fort Street, Detroit 26, Michigan 
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For price, features, beauty, saleability... 
| 


New NORGE Time-Line 
Automatic Washer 
selling like hot cakes! 


Is it really that good? Brother, you don't know the half of it! This 
new Norge is the once-in-a-lifetime miracle that dealers dream 
about. An appliance so perfectly designed and engineered—so 
appealingly priced—so packed with features women want— it's 
proving to be a sales “natural”. 

Yes, sir. . . this is really it! Why wait? You won't know what 


you're missing if you don’t sell Norge! 


Not even a dial to set! Housewife 
merely presses the Time-Line button 
and the new Norge does the rest. It 
automatically fills with just enough 
water for any size load—then washes, 
rinses, spin dries, and turns itself off 
— automatically! User may skip or 
repeat any part of the cycle because 
every step is visible a// the time. 


EXCLUSIVE TIME-LINE CONTROL OFFERS 
GREATER EASE... 


GREATER FLEXIBILITY 


Tops the field in features. Actual 
tests prove that the exclusive Double 
four-vane agitator in the new Norge 
provides the best washability in the 
industry. Other features include five 
warm rinses with agitated overflow 
rinsing, tangle-free spin-drying, plus 
lower water consumption . . . and a 
lower selling price! 


Watch these stars make NORGE the best-known washer in America! 


“ON Vv 


KATE SMITH 


What Kate says, folks believe! On her 
night-time TV show, “The Kate Smith 
Evening Hour”, see her sell the new 
Norge Automatic Washer and the entire 
Norge line in her own sincere way. 
She’s on NBC for Norge every other 
week in all ovailable TV markets. 


ON 
radio 


RED SKELTON 


When Red tells ‘em, audiences listen! 
And he’s now on for Norge in the “Red 
Skelton Radio Show”, promoting the 
Norge Automatic Washer and other 
Norge home appliances. The show is 
broadcast every week in key areas that 
can’t be reached by television. 


What a combination! Kate Smith on TV and Red Skelton on radio. . . 
selling the new Norge Automatic Washer and other Norge home appii- 
ances to your potential customers right in their homes week after week. 
It's a big-time advertising campaign that really bits home! 

And even that's not all. Watch for a forthcoming schedule of dynamic, 
hard-selling magazine advertising that means business for Norge dealers 
everywhere! 


You wont know what youre missing 
if you dont self 


THE LINE THAT PAYS OFF FOR THE DEALER! 
Conado— Addison Industries, Ltd., Toronto 
REFRIGERATORS © GAS RANGES AND ELECTRIC RANGES 
WASHERS © ELECTRIC WATER HEATERS © FREEZERS 
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York Ice Maker -- 


Concluded trom Page 1. Column & 
equi mit , aluce of r etna! 
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‘ alia * ' * siight 
f ’ 
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wurte : f ‘hes faster 
ng f j t yor vaid 
r? ‘ fray ent f are 
‘ >» ate that they 
A t pu ire fieh, poultry 
> \é ' Pret ime bulk 
i ‘ shipping carton of crate 
Meitage alien is retarded because of 
thre } r x action of the curved 
pieces f a, the wmpany stated 
Commenting on the new product 


Lauer aid the unit waa engineered 


for ompartness, light weight, over 
all ecomeor aanitation, and trouble 
proof operation The refrigerant 


freeving 
hermeticall 


rcultea perate an & init 


, sealed 
TY? mh « 


unique freezing pro 


ene. the wall aly a freed from the 
he and the chemiral salts precip 
tated ! tive freesing process are 
carried off %o the drain, resulting tv 
clear, curved fragmenta of ice, purer 
than the water ttaelf 

Although the «ize and type of ice 
should reactily replace. for any pur 
Jrome average size crushed ice an 
present eel it in more effective in 


TOP IMPORTANCE... 
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Yort mode! DER 2 Fiatice unit 


chilling liquids, for food preserva 


on, and many other applications, it 
van stated 
The unit i# air 


plugged into ar 


cooled and can be 
electrical socket It 
has an announced capacity range of 
from 200 to 300 Iba. daily, although 
the unit itself 32% in. high 


and its widest diameter is only 24‘ 


is only 


in 
The 

of the 

claimed te 


new unit, which has approval 


Underwriters Laboratory, is 


feature lower operating 


cost per pound of ice produced. York 


said it is expected that the ice maker 
will pay for itaelf within one to three 
years depending upon the amount of 


ce used by the 
Appearance of the 


customer 

maker 
differs considerably from the present 
larger models of automatic ice mak 
ing equipment 


new ice 


Servel Room Units-- 


Concluded from Page 


said The distributer who 
handles Serve! refrigerators and Ser- 


1, Column 3) 


Jones 


©! water heaters can offer another 
great home convenience bearing an 
established brand name The air 
conditioning distributer can greatly 
widen his coverage of the field with 
the new room air conditioner. With 
t he can offer customers modern air 


conditioning for every type of instal- 


lation from a single room or a small 
office to large residences and heavy- 
duty commercial applications 


One of Servel’s first 
veloping the 
tioner 


steps in de- 
new room air condi- 
was the recent ap- 
pomtment of John H. Jennings as 
hief engineer Jennings was for- 
merly chief engineer of Mitchell Mfg 
Co., Chicago 

The resources of two different 
divisions of the company will be 
combined in producing the new room 
air conditioners, Jones indicated. One 
is the commercial electric refrigera- 
tion division, the company's oldest 
The other is the air conditioning 
division, the company's newest 
Electric compressor-type refriger- 
ating units for the air conditioners 
will be built by the commercial elec- 
tric refrigeration division. For sev- 
eral years this division has been 
supplying similar units for room air 


division 


conditioners assembled by other 
manufacturers 
Comfort cooling “know-how” will 


be supplied by Servel's air condition- 
ing division. In 1939, this division 
introduced the Servel “All-Year” air 
conditioner, providing both summer 
cooling and winter heating from a 
single gas-operated unit. Latest addi- 
tion has been an oil-fired unit 


@ There's nothing we could add to the top of the Wolverine carton that is 


more impoytant to you than the words “BUY FROM YOUR WHOLESALER”, a phrase 


that has the suggestion of directing customers to you. This legend now appears on all 


the individual cartons that carry coils of Wolverine copper tube. 


This expression, which reflects our long-established distribution policy of 


selling through wholesalers, deserves all the emphasis we can give it. 


Its constant reiteration should do much to further your relationship with 


your customers. 


WOLVERINE TUBE DIVISION 


CALUMET & HECLA CONSOLIDATED COPPER 


INCORPORATED 


Monviacturers of seomless, nonferrous tubing 


1413 CENTRAL AVENUE + DETROIT 9, MICHIGAN 


COMPANY 


Export Department, 13 B. 40th St.. New York 16, N.Y. 


More Metals -- 


(Concluded from Page 1, Column &) 
at capacity, however, DPA has in- 
creased ita “over-allotment” of mate- 
rials. For the third quarter, the 
agency will distribute CMP tickets 
for 18% more steel, 16% more cop- 
per, and 17% more aluminum than is 
expected to be produced. This is done 
on the theory that some manufactur- 
ers will not need the materials 
allotted them for the quarter and 
will not cash their tickets 

In addition to giving more mate- 
rials to consumers durable goods 
manufacturers, DPA has more than 
doubled the allotment of steel to 
commercial building projects and sub- 


stantially increased steel allotments 
to multiple and public housing 
projects. Steel for industrial con- 


struction, on the other hand was re- 
duced more than 20% 

DPA figures showed that the mili- 
tary, because of the “stretch-out” of 
the defense program, actually turned 
back to DPA from their second quar- 
ter allotments 168,000 tons of steel, 
35,000,000 Ibs. of copper, and 36,000,- 
000 Ibs. of aluminum. These amounts 
were reallocated to producers of 
civilian goods, with special attention 
to those who had suffered most under 
the allocations system. 

Manly Fleischmann, head of DPA, 
said that while the present easing in 
demand for metals comes as a wel- 
come breathing spell, “we should 
keep in mind that it could be tem- 
porary 

“A slight tightening of demand,” 
he added, “could easily throw the 
balance the other way, and for this 
reason, it is necessary to use the 
present system of distribution to 
insure that demands for the military, 
the Atomic Energy Commission, in- 
dustrial expansion, and other vital 
production programs are met in full 
and on time.” 


Can Deliver CMP Metals 
15 Days Before Quarter 


WASHINGTON, D. C.—-Users of 
controlled materials may now re- 
ceive them from distributors 15 days 
prior to the quarter for which the 
allotment is valid, the National Pro- 
duction Authority announced. 

NPA said that, in effect, this 
change, an amendment to Controlled 
Materials Plan Regulation 4 covering 
deliveries of controlled materials by 
distributors, provides a 105-day quar- 
ter for purchase of steel, copper, and 
aluminum from distributors 

Another change to CMP Reg. 4 
allows a distributor to reject any 
order for controlled materials if the 
person seeking to place the order is 
unwilling or unable to meet the dis- 
tributor’s regularly established prices 
and terms of sale or payment 


Amendment to GOR-21 Permits 
Price Adjustments on Parts 


WASHINGTON, D. C.--Manufac- 
turers pricing their products under 
Ceiling Price Regulation 22 and who 
took Capehart price boosts under 
Special Regulation 17 to CPR 22, may 
now seek the same price adjustments 
on the replacement parts they manu- 
facture, the Office of Price Stabiliza- 
tion ruled recently 

The ruling was made as Amend- 
ment 1 to General Overriding Regu- 
lation 21 and became effective on 
March 29 


Baker Sales Conferences 


Begin In Atlanta March 31 


SOUTH WINDHAM, Me.--First in 
a series of distributor sales confer- 
ences planned by Baker Refrigera- 
tion Corp. was scheduled to be held 
in Atlanta March 31, announces 
Mark E. Mooney, vice president in 
charge of sales 

Baker's new five-year warranty, 
recent developments of the engineer- 
ing department, and plans for the 
immediate future will be outlined for 
distributors, according to Mooney. 

Service and engineering policies 
will be discussed with distributors 
by William Rehor, service manager, 
and Fred Riedel, chief design engi- 
neer. 

The fast-moving crew will follow 
the Atlanta meeting with one in Bir- 
mingham April 1; Houston, April 2; 
Dallas, April 3 and 4; Omaha, April 
5; Chicago, April 7 and 8; Cleveland, 
April 9; and Philadelphia, April 10. 


Tecumseh model HA-I00LT, |-hp 


Tecumseh Big Units -- 


(Concluded from Page 1, Column 2) 
hp. are capacitor start, capacitor run, 
while the 4-hp. low back pressure 
has capacitor start, induction run. 
Over-all height is held to 12%, in. on 
the 4 and 1-hp. models and 13'j¢ m. 
on the 1', and 2 hp 

The compressors are all built into 
high sides covering the full range of 
back pressures from 4 hp. low to 
2 hp. high. In the 1 hp. and 1", hp. 
high sides, a double fan arrangement 
is employed to provide more efficient 
cooling to the condenser surface and 
reduce height to a minimum. On the 
1 hp., height is held to 13 in. and on 
the 1', hp. it is held to 13!% j@ in. 

Noise and vibration have been re- 
duced, making this line of compres- 
sors and high sides ideally suited to 
all commercial applications includ- 
ing air conditioning, the manufac- 
turer said 

The Tecumseh hermetic line now 
includes high sides from 'y to 1's hp. 
in the full range of back pressures. 


Gilbreath Heads Acrma 
Residential A. C. Section 


WASHINGTON, D. C.—A residen- 
tial air conditioning section in the 
Air Conditioning & Refrigerating 
Machinery Association was formed 
recently and is already laying out a 
program of activity, the association 
has announced. 

J. A. Gilbreath of Servel, Inc. 
heads the section while A. B. New- 
ton of Acme Industries, Inc. is vice 
chairman. 

The section includes in its scope 
not only the conventional forms of 
residential air conditioning using 
compression or absorption types of 
refrigerating equipment, but also the 
heat pump. 

Statistical and marketing activities 
are planned. Immediate attention, 
however, is being given to the formu- 
lation of recommended application 
engineering standards for installation 
and operation of year-round air con- 
ditioning equipment in residences. 

This work will be done coopera- 
tively with the National Warm Air 
Heating and Air Conditioning Agso- 
ciation and other industry groups. 


unit. 


Section members include Acme 
Industries, Inec.; Chrysler Airtemp 
Div.; Brunner Mfg. Co.; Bryant 


Heater Div., Affiliated Gas Equip- 
ment, Inc.; Carrier Corp.; Frigidaire 
Div., General Motors Corp.; General 
Electric Co.; Servel, Inc.; Westing- 
house Electric Corp.; Worthington 
Corp.; and York Corp. 


‘Golden Anniversary of 
Air Conditioning’ To Be 
Theme of Carrier Show 


CHICAGO. -“The Golden Anniver- 


sary of Air Conditioning” is the 
theme of the forthcoming Carrier 


Product Exhibit to be held starting 
March 31 at the Graemere hotel, 
Homan Ave. at Washington Blvd. in 
Chicago. 

Temperature Equipment  Corp., 
Carrier distributor, and Air Comfort 
Corp., Carrier installer and engineer, 
both of Chicago, are joint sponsors. 

H. J. Prebensen, president of Air 
Comfort Corp., has extended a per- 
sonal invitation for all interested to 
attend. Officials of the companies will 
conduct visitors through the various 
displays in the Wedgewood Room of 
the Graemere according to a pre- 
arranged schedule: Temperature 
Equipment Corp., March 31, April 1 
and April 2 from 1 p.m. to 10 p.m.— 
Air Comfort Corp., April 4, from 
2 p.m. to 10 p.m. 

Special invitations have been ex- 
tended to dealers in air condition- 
ing, refrigeration, and appliance 
equipment for the March 31, April 1, 
and April 2 tours. Engineers and 
architects have been invited to tour 
the exhibits on April 3 and 4. 
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UNROC 


“THE BEST VALUE FOR THE MONEY” 
And What This Means To You 


AMERICA’S MOST COMPLETE LINE OF ELECTRIC WATER COOLERS 


“The Best Value 


SUNROC COMPANY 


i GLEN RIDDLE, PA. for the Money” 
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TNSIDE DOPE 


bby GEORGE F, TAUBENECK 


Conciuded trom Page 1. Columa I 

‘ fw ‘ mankind unless trth 
retes iv t f the world are re 
hivedt t aber one third of the 
pliys “iia meanimun ren 
Kami SA. Pood Keaverces and Popu 
lation Growth Hulietin of Atom 


toventiate 


That should be long considered 
ahiet an lt lerided but once 
tnt 
Mew taliar ie )6Clopnmunien with a 
time fume 


Submitted by Ranco's 


Keddie Graff 


In the frvenmedly ity of Bt Augue 
tine reat Thee ke of sengulle are 
wlar g amid plenty Fishing i# stil 
gel, but t) gulls dent know how 
to fieh For generations they have 
depended on the ahrimp fleet to toss 
them serape from the neta Now the 
fleet has ed ¢ Key West 

The shrimpers had created a Wel 
fare tate r the Bt Augustine sea 
gull The tie birds never bothered ti 
learn ? yt fieh for themeelves and 
they ever taught their children te 
fiah Ineteasdt they bed their littl ones 
té the ahrie Pp neta 

Now the seaguile the fine fre 
tard that alrnost yinbelize liberty 
iteelf, are starving to death because 
they pave t the something for 
nothing’ lure They sacrificed the 
ndependende for a h ard-out 

Leta not be gullittle gulls From 
ar uivertigooment published by the 
Barnett National Bank of Jacksor 


ville Fin 


Petty Can 


John # 


y was 


They Be? 


Mohawk, N 
raiding his 


Murphy of 


jalied for own 


> refrigerator 


Fred Graves, Justice of the Peace, 
1S dave in Herki 


mer county jail on the complaint of 


i; bie wife. Caroline, who charged him 
with petty larceny for the theft of 
three dozen egge from the family 


refrigerator 


THESE 
WON’T 
SPLIT 


fer Seda 


heavy duty Woter 


cooler that couldn't split. 


Where Is His Like Today? 


Firett United States coin was «& 
half dollar struck off in 1792 by John 
Harper of Philadeiphia. On one side 
it read George Washington, The 
Piret President of the United States 
Om the tail side Harper had engraved 
an eagle and 13 stars 

President 
down for 


Washington turned it 
reasons of modesty and 
economy. Aa to the latter, he noted 
that the design require new 
dies for each succeeding Chief Execu 
tive 


would 


People Are Suspicious 


Fellow in our industry reports that 
he revived an old experiment in sales 
peychology On « bunny 
he hawked dollar billie to one and all 
for 06 three persons 
bought his bargain dollar bills. Those 
old friends and neighbors 
that 


street -corner 


centa. Only 


three were 


Gur experimenter concluded 


people were afraid of this bargain 
because they didn't know him, and 
hence didn't trust him 

Although he was selling a reason 
ably high grade product at an at- 
tractive price, he was spurned by all 
except three buyers who were his 
friends and neighbors 

Moral It pays to advertise your 
name and to make friends 


Washington Notes 


Kealizing that 
ink publicity) 


new spa per 


Congressmen love 
election year 
orre spondents 


in an 
now get 
room together when 

anions are pro 
ariably, the re 
adjournment fol 


up and leave the 
Renate or Howse 
mnged Almost inv 
porters have found 


lows quickly 


Americans now pay 
than they do for their annual food 
bill in 1840 United States citizens 
spent $17.1 billion for food and paid 
$127 billion During 1950 the 
food’ bill stood at $52.5 billion while 
approximately $57 billion 
The difference 


more in taxes 


in taxes 


taxesn were 


will be even greater 


this year Incidentally, food bills 
would be lower if your taxes weren't 
used to “support” (keep high) the 
prices of farm products 

News from Australian 


Correspondents 


Unable to find a place to live in | 
Sydney 


Allan Wilkes and family 


CAST ALUMINUM 
LIQUID COOLERS 


No more split tubes due to freezing. 
Heat-X engineers were determined 
to design a non-split cooler... a 


Casting 


hquid and refrigerant coils in a com- 
pact aluminum block was the answer. 
The result . 


. a better cooler, lower 


im cost, easier to install and service 
with more profit for you. Investigate 
the Heat-X line today. 


WRITE DEPT. AC e 


FOR SPECIFICATION SHEETS 


THE HEAT-X-CHANGER CO., INC. 


BREWSTER, NEW YORK 
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tried to set up light housekeeping on 
@ traffic island. They were fined the 
equivalent of nine dollars 


Whatever happened to 
George” William Patterson 
asked friends for 53 years 

Similar questions furrowed the 
brow of 62-year-old George 


brother 
74, had 


By happenstance their wives met 
in «a Melbourne butcher shop. gos- 
siped, and reunited the brothers 

Bill and George, it turned out, had 
been living a few houses apart for 
the last five years 


Out of Our Mailbag 


Fiakice Corp 
Brooklyn, N. ¥ 
Editor 
Your “Inside Dope” column headed, 
‘What's the Secret of Our Success” 
certainly hit the nail on the head.as 
you have been doing for many years 
I can add nothing to the main 
theme of your column excepting per- 
haps a slight supplement as shown 
in the enclosed reprint entitled “The 
Small Manufacturing Company as an 
Opportunity for Engineering Grad- 
uates 
Crosspy Frei 


New Effington Creamery 
New Effington, 8 D 

Editor 

I read your column every time the 
KEFRIGERATION NEWS comes out I 
find it very interesting and I like the 
jokes I have a joke here I would 
like you to read. It is slightly spicy 
and it is very cute 

A kitten running down the street 
was singing “All I want for Chriat- 
mas is three little kittens.” 


A tomeat heard this and he started 
chasing her while singing, “Here 
comes Santa Claus.” 

It's kind of late in season, but I 
think it's still good 


ROLAND Gaer 


Chrysler Corp 
Export Div 
Editor: 

A story going the rounds has it 
that during the 1948 campaign Mr 
Truman's train stopped on an Indian 
reservation and the President deliv- 
ered a speech 

“I am appalled,” he said, “at the 
treatment of you noble Red Men by 
administrations previous to mine, 
particularly the Republicans. As our 
train pulled in, I saw squaws wash- 
ing clothes by the riverside. I intend 
to have an automatic washer in- 
stalled in every tepee!" 

The Indians broke into loud cries 
of “Oompah-oompah'” 

The President beamed broadly and 
continued, “And I understand you 
are still obliged to dry beef for jerky. 
Well, I intend to see that every wig- 
wam is equipped with a home freez- 
er.” 

Again the Indians shouted, 
pah-oompah!" 

The President soared to a climax. 
“If re-elected, I intend to see that a 
new Pontiac shall stand before every 
tepee.” 

As he bowed, the Indians roared 
out their mightiest “Oompah!" Their 
chief came forward and placed a 
war bonnet on the President's head. 
Then he led the Great White Father 
to the corrals 

“The Indians of this reservation,” 
he said, “take great pleasure in pre- 
senting you with a silver-mounted 


“Oom- 


saddie and our 
pony.” 

As the President prepared to 
mount the handsome animal, the 
Chief cried out, “Be careful, Mr 
Truman. Don't step in the ‘Oom- 
pah'” 


very best Indian 


KEN L. CRAPEAL 
spears Sales Manager 


It Is Still Money 


Not long ago O. B. “Jack” Lance 
of Evansville won first prize in a 
Los Angeles Herald-Exrpress contest 
for the best cartoon caption. Lance 
is advertising and sales promotion 
manager for Servel's electric refrig- 
eration division. Inasmuch as there 
were 1,200 contestants—— most of 
them professional advertising men— 
it was quite a boost to Lance’s pride. 

Hayden H. Young, representing the 
Los Angeles newspaper, came from 
Chicago to present Jack with the 
prize. He went to a bank to get the 
cash. From there, in a heavy rain, 
he proceeded to the Servel plant. 

“I can’t make good,” he mourned. 
“The contest announcement says the 
prize is two new, crisp $100 bills. 
Look at these!” 

They were $100 bills all right, and 
they were new, but they were moist, 
limp, and anything but crisp. 

Jack isn't companing. 


United Nations News 


Popular in New York nowadays is 
the United Nations cocktail. 

Ingredients Scotch, American 
bourbon, Italian vermouth, Russian 
vodka, Dutch gin, French absinthe, 
Swedish aqua vita, and a splash of 
Mexican tequila. 

One U.N. cocktail and you make a 
speech. After three you're apecchions 


our greatest 


3 


1. TIME SAVINGS 


The 14”-O.D., anti-sweat home-freezer coil shown above required 39 bends in 
its 40° length of Bundyweld. Bundy engineers, with their usual attention to 
cutting costs, devised a single fixture that permits complete fabrication of the 
complicated part in a matter of seconds—-with subsequent cost savings through 
mass production. When you specify Bundyweld, you tap priceless engineering 
skills that can help you produce your tubing parts faster, better, cheaper. 
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ANDAADANNNA 


NOTE the exclusive 
patented Bundyweld 
beveled edges, which 
afford o smoother joint, 
absence of bead ond 
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leokage. 
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7%-\8. REFRIGERATOR DOOR LINER, 
molded plastic product ever to be produced. 
the molded pieces from the giant press 


Giant Plastic Molder Forms Refrigerator 
Door Liner; Conserves Metals, Lowers Costs 


GALESBURG, Ill.--The world’s 
largest injection molded plastic part 
is being used as an inner door liner 
on the new 12.2-cu. ft. two-door Ad- 
miral “Dual-Temp” refrigerator, re- 
ports Lee H. D. Baker, vice presi- 
dent-appliances for Admiral Corp. 

The new polystyrene door liner, 
which measures 43% by 28 in. with 
a projected area of 1,240 sq. in., 
weighs approximately seven and one 
half pounds, Baker said. It was de- 
veloped by Admiral engineers in co- 
operation with engineers at Amos 
Molded Plastics at Edinburg, Ind. 

Produced in one piece on a huge 
custom mold that weighs five and 


one half tons and costs in excess of 
$25,000, the refrigerator door liner 
contains supports for shelf fronts, 
egg compartments, and a butter con- 
ditioner. It is assembled to the large 
lower door of the two-door refrig- 
erator, Baker pointed out. 

According to the Admiral execu- 
tive, the new liner has the following 
advantages: 

1. Conserves steel, titanium, cobalt, 
and other critical materials normally 
used by the appliance manufacturer 
for porcelain enameled steel liners. 

2. Its one-piece molded construc- 
tion results in lower assembly costs 

3. Greater resistance to acids, 
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INNER DOOR LINER being assembled to the 


serve critical materials wsed in conventional 
porcelain enameled liners. 


chemicals, and chipping. 

4. Plastic liner is stronger despite 
light weight. It reduces over-all 
weight of the refrigerator. 

5. It possesses insulating qualities, 
does not absorb food odors, and can- 
not stain. 

Production of the giant molding 
marks a milestone in the history of 
the plastics industry. It is the first 
full-scale molded piece to be put in 
practical production on the 300-oz. 
Watson-Stillman injection molding 
machine. Amos installed the first of 
the giant presses last April. 

Production of the tremendous six- 
ton mold which forms the door-liners 
was a major project. Ordinarily a 
mold of this type would take six to 


ry 


refrigeration tubing buy 
on every count 


You buy unmatched tubing features, dependable performance, plus 
cost-paring engineering skills when you specify Bundyweld Tubing 


You get more for your tubing dollar when you 
specify Bundyweld for evaporators, condensers, 
vital refrigerant lines. 

You buy unequalled tubing features. Bundy- 
weld is the only tubing double-walled from a 
single strip, copper-brazed through 360° of wall 
contact. It has high bursting strength, high ther- 
mal conductivity. It’s leakproof, lightweight, yet 
stronger. 

You buy tubing performance that has made 
Bundyweld a byword for dependability, proved 
by the millions of refrigeration units made with 


tubing parts of Bundyweld since 1930. 

More, you buy the industry’s finest skills and 
services. Bundy engineers help you work out the 
easiest, most economical way to produce new 
tubing parts; often save money by showing you 
how to use less tubing, how to make production 
short cuts. If you wish, Bundy will take over 
complete fabrication of your tubing parts, produce 
them as specified, deliver them on time. 

Whether you prize dependable performance 
or cost-cutting engineering skills, specify Bundy- 
weld . . . and you'll buy both. 


Contact a Bundyweld Distributor (listed lower left), or write Bundy Tubing Company, Detroit 14, Michigan 


e275 ars SF 


Bundyweld Tubing 


DOUBLE-WALLED FROM A SINGLE STRIP 


y * FABRICATION SAVINGS 


Bundy helps you whip fabrication costs. Refrigerator con- 
denser coil shown above has 16 bends plus an auxiliary 
bend (arrow). Bundy’s patented multiple-bending machines 
made speedy production of the 16 bends a certainty. The 
problem: how to produce the auxiliary bend at the same 
high speed. Bundy engineers went to work, created a spe- 
cial fixture to produce the auxiliary bend on a group of 
parts simultaneously. The result: total fabricating time 
reduced, costs lowered. 


3. PRODUCTION SAVINGS 


engineers are always on the alert to trim produc- 
costs to an absolute minimum. The %” suction tube 
above is an example. Despite the two close bends 
involved, Bundy engineers devised a way 
part complete in one press operation. The 
lowered cost-per-unit, impressive savings for 
on high-volume order. These priceless 


a 
go to work for you when you specify 
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seven months to produce. However, 
Admiral was anxious to get into pro- 
duction, so that changes in tool de- 
sign were inaugurated, enabling sev- 
eral tool makers to work on the mold 
simultaneously. The mold is nearly 
five feet wide, 38 in. high, and 22 in. 


The door-liner is designed so that 
it can be easily bolted to the outer 
door with six simple acrews. The 
three shelf edges slip into place in 
an operation requiring only seconda. 

Designers are now looking toward 
other applications that might be pos- 
sible on the giant press. Amos engi- 
neers are exploring the possibility of 
plumbing fixtures, washing machine 
tubs, furniture and office units, and 
other appliance parts. With the de- 
velopment of larger presses, and the 
engineering of larger molds and with 
improvements in molding material, 
engineers predict that complete re- 
frigeration inner-shells can be mold- 
ed in one piece, with all fittings 
molded-in as part of the basic design. 

Molding material used in produc- 
tion of Admiral’s door-liner is Dow's 
No. 475 Hi-Impact styrene copoly- 
mer. 


Overcharges Cost Dealer 
$533 In Double Damages 


WASHINGTON, D. C.—-Overcharg- 
ing on television service policies has 
cost Phillips, Inc. here $533 in double 
damages, the local unit of the Office 
of Price Stabilization announced re- 
cently. 

Store officials declared that the 
overcharge resulted from bringing a 
total to round figures in order to fig- 
ure discount percentages. 


Nashvil.e Electric Show 
Ties In with Open House 
For New Electric Center 


NASHVILLE, Tenn. The Nash- 
ville Electric Service and the Nash- 
ville Electrical Dealers Association 
will combine again this year to stage 
an “Electric Show" from May 12 to 
17, tying it in with a concurrent open 
house for the new Electric Center 
building at Church St. and 13th Ave. 

Any local retail dealer, distributor, 
or manufacturer of electrical appli- 
ances, television sets, air conditioning 
devices, electrical supplies or equip- 
ment, or allied trade association is 
eligible to participate. Forty-seven 
booth spaces are available in the 
basement of the Electric Center for 
exhibitors of electrical products. 

To promote the show and open 
house, the utility is planning a spe- 
cial edition of the Nashville Tennes- 
sean on the day before the opening 
of the event. It will also run six ad- 
vertisements daily, make spot an- 
nouncements over four local radio 
stations the week prior to the show 
and during the show, put special in- 
serts and tickets in with its electric 
bills, buy 352 triple size bus cards, 
use three billboards, supply 75 large 
window display cards for use in 
stores of exhibitors, and put up two 
“across the street” banners. 


As attendance incentives, there 


will be two half-hour entertainment | 


shows each night plus a number of 
door prizes. These prizes will be dis- 
played on the sales floor of the utility 
for one month prior to the show. 


Gathings, Erhard Given 
New Perfection Posts 


CLEVELAND—-William B. Gath- 
ings has been appointed manager of 
the Jersey City, N. J., sales district 
of Perfection Stove Co., according to 
L. Bushfield, general sales manager. 

Gathings was formerly Jersey City 
district office manager. He replaces 
H. C. Erhard, who is returning to 
Cleveland to be special assistant to 
C. H. Foulds, vice president and di- 
rector of contract sales. 


Risucci Opens In New Location 


UTICA, N. Y.--Risucci Home Ap- | 


pliances has been opened at a new 
location and in newly remodeled 
quarters at Third and Bleecker. 

The establishment, of which 
Michael Risucci is proprietor, has 
been located for the past four and a 
half years at 648 Bleecker. 

Associated with him in the busi- 
ness are his son Nicholas, as sales- 
serviceman, and his daughter-in-law, 
Kathleen, wife of Arthur Risucci, 
who has charge of the office. 


Deepfreeze Produces 
Singing Commercials, 


Sales Training Records 


NORTH CHICAGO, Ill Sixteen 
singing commercials eight featuring 
Deepfreeze refrigerators and another 
eight featuring the company's home 
freezer line-—have been recorded and 
pressings are now available to dis- 
tributors and dealers, Ben G. San 
derson, general sales manager of 
Deepfreeze, announced recently 

Sanderson also reported that the 
company has produced two 12-in., 
33', r.p.m. recordings to help dealers 
improve their training of major ap- 
pliance salesmen and keep them re- 
freshed on the Deepfreeze product 
line. These are also ready for dis- 
tributors and dealers 

Male and female voices, musical 
instruments, and professional an- 
nouncers are used in the commer- 
cials. Features, conveniences, and 
price advantages of the Deepfreeze 
lines are streased. The spots are 
timed for either 20-second or one- 
minute station breaks, and from 
eight to 12 seconds is reserved on 
each spot for the local dealer's iden- 
tification. 

Six home freezer and seven refrig- 
erator filmed commercials have also 
been developed for dealers who wish 
to line up television time to promote 
sales. These spots run 20 seconds in 
length and demonstrate the products, 
their features and uses. Time is al- 
lotted for local dealer identification 

Deepfreeze is also supplying deal- 
ers with a portfolio of local radio and 
TV announcements varying from 15 
seconds to a minute in length. One 
series of these spots is devoted to 
home freezers, another to refrigera- 
tors, and a third to ranges, while a 
fourth series covers the complete 
Deepfreeze product line. 

Staff announcers on local radio and 
TV outlets handle these commercials 
for the dealer who contracta for the 
time, Sanderson points out. 

A complete sales presentation on 
1952 Deepfreeze home freezers ia the 
hub around which the sales training 
recordings are developed, Sanderson 
says. Professional actors take the 
part of dealer salesmen and cus- 
tomers in this recorded “interview” 
in a typical dealer's showroom. Com- 
plete play-back of the recording re- 
quires about 40 minutes 

“The average appliance salesman 
doesn't take the time to read page 
after page of a sales manual,” San- 
derson points out. “So we've pre- 
pared for him a ‘sugar coated’ lesson 
that he can listen to at home or at 
workover and over again until he’s 
got it down pat.” 


Crosley To Make B-47 


Armament Equipment 


CINCINNATI.-Crosley Div., Avco 
Mfg. Corp., has been designated by 
the U. S. Air Force as a producer of 
armament equipment for the Boeing 
B-47 Stratojet bomber. 

The armament equipment for the 
medium bomber was developed and 
also is being produced by G-E. 


CONDENSERS 


All sizes and types... stand- 
ard models...experienced 
| engineers fit unit to your job 
... modern plant assures low 
cost, high quality. 


WRITE FOR DETAILS 
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JtT FIOMTER plone « cooled by ay cycle refrigeration unit (bottom of cutaway) receiving 


Lemprecssed ov trom Aiflesearch gas turbine while on ground 


How Industry Has Met Problem of Providing 
Cooling for Jet Fighters at High Speeds 


LO8 ANGELES Air cycle refrig operation 


eration unite for cooling cockpit ment aa the 
ordnance and) 6oradar compartments the starter for the 
are etanda’d equipment in most high What the 

speed military aireraft including jet grated 


fighter plenes 
search Méu Co 
parrett Cer here 
varre e Pp “ 


division of the 


A prodjeer of auch equipment refrigeration 

AiKesearchH has recently revealed the 

resulta of Sweveral ‘years of research type gas turbine 

nh the development of low pressure The gas turbine 
supplies the 


type pneumatic pewer systema for 


auxiliary equip- 
refrigeration unit and 
jet engine 

company calls ita “inte 
pneumatic 
aceording to Aille of the air 


ayatem consists 
starter, an air 
turbine motor or gas turbine motor heat 
for driving accessories, the air cycle bleed 
cockpit heating 
ducting and controls, and a bleed-off 
compressor 

compressor which 
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power system operates on the same 
fuel used by the airplane and can 
be instalied on the plane itself or 
used as the ground power source 

It is shown in the accompanying 
photo installed on the jet fighter (the 
rectangular unit at the top of the 
fuselage in the cutaway section) 
along with the air cycle refrigeration 
unit 

(Previous articles in the News 
have given detailed descriptions of 
the AiResearch system of air cycle 
refrigeration which makes use of the 
basic principle of adiabatic cooling 
resulting from the expansion of com- 
pressed air) 

The power system, according to 
AiResearch, can be arranged to pre- 
cool the compartments at tempera- 
tures lower than ambient while the 
aircraft is on the ground by supply- 
ing compressed air to the refrigera- 
tion unit 

In flight, the unit receives bieed 
air from the main engine compressor 

During the standby of ground 
alerts, the auxiliary compressor is 
eapable of supplying air for cockpit 
refrigeration and electrical power up 
until the moment the compressor is 
called upon to supply air to the main 
engine starting system. Thus ground 
refrigeration is possible with no addi- 
tional weight increase in the airplane 

For heating while on the ground, 
compressed air from the auxiliary 
bleed-off gas turbine compressor can 
be ducted into the aircraft air condi- 
tioning system The considerable 
already present in compressor 
may be further increased by 
passing bleed air through a turbine 
exhaust heat exchanger, and also by 
utilizing turbine exhaust heat and 
burning compressor bleed air to at- 


compressed air for the tain maximum heating level. The 


HALSTEAD & MITCHELL COOLING TOWERS 


1 20 Year (; 


On the Wetted. Deck Surface 


Ilere’s the industry's greatest cooling tower value 
l le lhe a beatek hip for 20 vears of foolproot 
parton sre Ital { 
‘ ive use of Koppert pressure treated wood 
ithe wetted dbck eu 


unprecedented "0-year puarantce against rotting, 


ad & Mitchell's pioneering in 
rface makes possible the 


nd provides tye industry's most effective deterrent 
syarnet fangs paowth. Economical, lastworthy 

the specal HE & M de igh for water distribution 

« lienenat thra the use of an efficient gravity-type 
hstributing pan, extra pumping head required on spray 
}) pe towers, alpo cuts down windage losses due to 


winzing of wyter. Ihe complete assembly is with 


2 verdur bolts » disassembly is easy even after vears 
of service, Easly accessible for cleaning through inlet 
oo back of towers in all stars 
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MORE EFFICIENT IN ANY INSTALLATION 
HAM @ C1400 Induced-Dratt Cooling Tower supplying 


the condensing water for 20 HP and 10 HP water-cooled 
Combernsing wrest tory jewelry storeroom ai conditioning. 
Note open-ty,) distriburing pen This mstallation also has 
remote water fas im bascinent for year-round operation 


5 TONS te 50 TONS 
A cooling towers for all appluanens, from 5 te 50-ton capacities 
made by Haluzgad @ Muchell, ome of the world s largest manu- 
facturyrs of water-<woled Cleanable Condensers 


AT LEADING WHOLESALERS EVERYWHERE 
Write for descrigtrve bullevin and information on enginecring helps. 


HOUSING —10 gage ( 


«” +) sheet-steel case with 3 coats 
Biturmastic lining lectrically welded cabinet. All bolrs used 
are Everdur for ease of disassembly after years of service. 


WATER DISTRIBUTION —Gravity type distributing pan 


cluminates extra pumping head, cuts down windage losses, 
due to atonuzing water. 


FAN AND DRIVE —Quict-operating stainless steel 8-bladed 


tan, stainless steel shatt, chrome-dipped rust-proofed pulleys. 


Cast iron bearing supports. Adjustable belt tension. 


jo 


| 


| 
OFFICES; BESSEMER BUILDING © PITTSBURGH 22, PA. 


ats IT 


compressor may also be used as 
external ground equipment. If car- 
ried in flight it is a convenient source 
of additional heat for anti-icing and 
emergency heat and power after 
forced landing 

The compressor starts easily at 
extremely low temperatures—-bleed 
air supplies cockpit heat and wind- 
shield defrosting for Arctic ground 
alerts up until main engine starting 
(with no aircraft weight penalties). 
In conjunction with an exhaust heat 
exchanger, the compressor is a light- 
weight, efficient combustion heater. 

The lightweight bleed-off type gas 
turbine compressor is extremely 
versatile, and can be transported by 
a variety of methods, Either the air- 
borne or ground equipment version, 
in addition to serving the primary 
functions of aircraft starting, genera- 
tion of electrical power, heating, and 
refrigeration, is capable of supplying 
power and heat in the form of com- 
pressed air to operate many devices 
for advanced base operation, the 
company claims 

These compressor units are easily 
transportable either in or on both 
fighter and bomber type aircraft. 
Some of the more obvious applica- 
tions are: Smoke screen generation 
and assault boat inflation; refrigera- 
tion of hospital tents; power for 
portable hoists; and defrosting of 
wings and tail surfaces; power plant 
pre-heating. 

Several aircraft types now flying, 
and many projected designs, employ 
AiResearch airborne, pneumatic sys- 
tems as the major source of auxiliary 
power. These include the Convair 
P5Y turboprop flying boat, the Doug- 
las A2D turboprop attack bomber 
and military jet aircraft now in pro- 
duction. The Allison Convair Turbo- 
liner, purchased by Allison for flight 
testing their 501 turboprop engines, 
is also usingAiResearch pneumatic 
power for starting 


John M. Rachal To Head 
* . * 
Carrier International Div. 

SYRACUSE, N. Y.--Appointment 
of John M. Rachal as manager of the 
International Div. of Carrier Corp. 
was announced by William Bynum, 
executive vice president 

He succeeds Heman Greenwood, 
vice president in charge of Carrier's 
international business for the past 
eight years, who has retired but will 
continue to serve the corporation in 
a consulting capacity. 

Rachal, formerly divisional sales 
manager, became associated with the 
Carrier organization in 1928, follow- 
ing graduation from the College of 
Engineering of the University of 
Kentucky. He has served the corpor- 
ation and affiliated organizations in 
a variety of engineering and sales 
eapacities in the Far East, Europe, 
and Africa, and has _ traveled 
throughout the world in connection 
with sales and installation of Carrier 
air conditioning and _ refrigeration 
equipment 


American Radiator Plant 
Feels Construction Curbs 


BUFFALO In recent months, 
American Radiator & Standard Sani- 
tary Corp.'s stamping plant here has 
turned out an “appreciable volume” 
of the company’s “Mayfair” home 
air conditioners which are used in 
conjunction with its furnaces, ac- 
cording to Gilmore Roberts, acting 
plant manager 

Roberts said the plant also expects 
to make some of American Stand- 
ard’s “Remotaire” air conditioning 
units for installation in forced-water 
systems. 

However, he noted, employment in 
the plant has dropped steadily from 
1,100 to 1,200 last summer to about 
600 at present, “largely because of 
governmental restrictions in the con- 
struction industry nationally.” The 
plant normally makes hot water heat- 
ers, warm air furnaces, oil burners, 
and water jackets, mostly for homes. 

“The air conditioning work has 
cushioned operations a little,” 
Roberts commented. But, he added, 
“we're at the point now where we've 
got to have some war work.” 


Natkin Teo Air Condition 
New Neb. U. Insectary 


LINCOLN, Neb.--The University 
of Nebraska has accepted the bid of 
Natkin Co. of Lincoln and Omaha to 
do the plumbing, heating, and air 
conditioning work on a new insectary 
building at the College of Agricul- 
ture in Lincoln for $19,450. 

The insectary will give the uni- 
versity controlled temperature and 
humidity quarters for year-round 
study of insects harmful to Nebraska 
crops. 


20-Ton Packaged Unit To 
Cool Skyscraper Office 


NEW YORK CITY —— 
equipment with built-in evaporative 
condensers is used in a new installa- 
tion for conditioning 5,000 sq. ft. of 
office area in a New York City sky- 
scraper, it was reported by United 
States Air Conditioning Corp. 

A 20-ton “RK” unit Will serve the 
newly-established offices of Kurt- 
Orban Co. Inc., American representa- 
tive for German and French heavy 
equipment manufacturers, at 205 
East 42nd St. 

Installed by Cort Mechanical Corp., 
contractor, the unit, which contains 
all the elements of a central station 
system, including water conservation 
equipment to meet local require- 
ments, measures approximately 104% 
ft. long, 6 ft. high, and 3%, ft. deep. 
Delivered in one piece, it has been 
placed in a small partitioned area 
adjoining the offices and occupies a 
minimum of expensive floor space, 
UsAirco said. 


Wesco L. A. Handles 
Remington A.C. Line 


AUBURN, N. Y.—The Westing- 
house Electric Supply Co. in Los 
Angeles is the latest of the Westing- 
house houses that has signed to 
distribute the Remington line of room 
air conditioners, E. A. Bonneville, 
general sales manager, Remington 
Air Conditioning Div., Remington 
Corp., announced recently. 

The franchise signed with West- 
inghouse covers the territorial area 
of Los Angeles, and branches in 
Phoenix, Ariz.; Salt Lake City; and 
Boise, Idaho. 

A. B. Darby, district specialty man- 
ager of Westinghouse Los Angeles 
office, will be in direct charge of 
promotion of Remington room air 
conditioners. 

o——— . — 


LARKIN HALF-TURRET HUMI-TEMP 


Efficient operation makes a product 
easier to sell on one hand; builds 
solid customer satisfaction on the 
other. Precision engineering—only 
the best materials—skilled crafts- 
manship—and almost 25 years ex- 
perience in commercial and indus- 
trial refrigeration—all add up to 
A ae for every Larkin 
And this means lower 
onan oh costs — to 
—., _ important 


Conditioning — Direct Ex- 
pansion Weter Coolers — Stee! Vacuum 
Plate Coils — Heat Exchangers. @ 


WATCHDOG OF THE NATION'S FOOD SUPRLT 
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TELLING ane SELLING 


This series of articles comprising ideas and principles for the small 


retau or manufacturing business is written by James D. Woolf, who was 
for more than 20 years a vice president and director of J. Walter 


Thompson Co., one of the largest advertising agencies. 


Out of his 


experience embracing all types of advertising and merchandising he 
brings his counsel to the small businessman. 


pens or potato peelers, he must first 
draw a crowd around him. So he 


ence created for you. If you are an 
outdoor advertiser, a continuous 
stream of cars drive past your post- 
ers or painted bulletins. In streetcars 
a multitude of passengers sit with 
your card in front of their eyes 

Your ad, no matter what the 
media, is bound to be exposed to the 
eyes of a lot of people. Whether they 
stare at it momentarily and indiffer- 
ently, or whether they read it through 
with lively interest, depends largely 
on whether your message is aimed at 
all of them or some of them 

You see, a very large number of 
these people have utterly no interest 
in the type of product or service you 


pad, aim your rifle straight and true 
to those among your audience who 
are afflicted with corns. Have your 
display line say something like this 
“CORNS! How to stop pain in one 
minute.” 

If thia catch line fails to flag the 
attention of 85% of your audience, 
what have you lost’ You have won 
the attention and interest of the 15% 
who are corn sufferers..your only 
logical prospects 

This kind of advertising is known 
as selective selling. Selective adver- 
tisements usually are read by only 
a small percentage of the readers of 


: the publication in which it appears. 
By James D. Woolf are advertising. They are simply not But that's nothing to worry about 
( in the market, and probably never because you are driving home a 
How To Get Your Ad Seen and 6. People like to laugh, be amused 


Read by the Right People 


It goes without saying that the 
first thing your advertisement must 


This is why the colored comic sec- 
tion of Sunday newspapers is the 
most popular among a preponderant 
proportion of readers. 


(Corner pitchman must first attract 
his audience.) 


will be. Therefore, the only way you 
ean seize their attention is to show a 
picture of a leggy girl, a baby, or a 
funny cartoon. That way you'll get 
attention all right—-but it will be 


strong selling message into the minds 
of people who are the most likely 
prospects for your product or serv- 
ice. 


_ ipvchonent atte . bt Actually a small percentage of 
H do is to attract attention. If it fails IT’S EASY TO CAPTURE sings, dances, or performs feats of caine ‘ant attention of very doubtful § jeadership—5%, say—is a lot of im- 
i a magic. t. Su local new or, 
pki gg enna aipaomner eimite yee od READERS’ ATTENTION = Far too many advertisers use ir- ee ee eeee in ed ePaper 


being read, remembered, and acted 
upon. 

There are a number of ways to 
make your ad stop readers. Let's 
examine a few of them briefly. 

1. We all know that people are in- 
trigued by anything that is odd, 
bizarre, and unusual. This is the rea- 


The foregoing are only a few of 
the many devices that flag the 
wandering eye of the newspaper or 
magazine reader. As a matter of fact, 
it is really a very simple matter to 
capture the attention of readers or 
listeners. But do you want mere at- 
tention ? 


ner. At first he stands alone with no 


After his show is over, many of 
the spectators walk away. They are 
not interested in fountain pens or 
potato peelers. 

You do not have the pitchman’s 
problem of drawing a crowd around 
you. The editor of the publication has 
created a crowd for you. Thousands 


eyes over its pages. 


relevant devices in a frantic effort to 
capture everybody's attention, For 
example, one advertiser, an oil com- 
pany, illustrates his ads with big 
pictures of little babies 


NOT EVERYBODY HAS 
CORNS AND BUNIONS 


who have a want or need that your 


for example, has 100,000 circulation, 
and that your ad appears in it twice 
a week. Five per cent of 100,000 is 
5,000, and two time 5,000 is 10,000 
Fifty-two times 10,000 is 520,000, 
which means that more than a half 
million readerships of your selective 
advertisements in year 


and sometimes millions. -of people Tomorrow a amall group of people 

son for Ripley’s “Believe It or Not” You've watched a pitchman go have bought his publication for the What you should seek to attract in your community—50 or 100 or 

tf picture-stories. through his routine on a street cor- express purpose of running their is the attention of only those people maybe a thousand——are going to buy 
He 2. Nearly everybody, especially 


the kind of product you have for sale 
men, is attracted to pictures of audience around him. Before he can In radio, too, you--unlike the product or service will satisfy. If, Tell them today why yours is the 
gorgeous girls, the sexier the better. begin to demonstrate his fountain pitchman—-have a ready-made audi- for example, your product is a corn one to buy 
For years “September Morn” has @ ae antniieeageneesl 


RTS 


GALLE 


(“September Morn” has been one of 
the best selling pieces of art.) 


been one of the best-selling pictures 
in art stores. Firms that make and 
sell wall calendars say that girly- 
girly pictures are by far the most 
popular. 

3. Pictures of babies catch almost 
everybody's eye. This is why you see 
so many photographs of fetching in- 
fants in national magazines and Sun- 
day newspaper supplements. 

4. Everybody is fascinated by ani- 
mals, especially young ones. You've 
seen traffic stopped while hundreds 
watch firemen rescue a frightened 
kitten from the top of a tall tree. 

5. Most people have big bumps of 
curiosity. If they fear they're missing 
something, they will peep through a 
knothole to see what it is. This is 
why you've seen advertisers run their 
ads upside down. 


MAXIMUM none TRANSFER 
- “COPPER BRAZED a 

FULL SIZE seuiitinc sors 
COMPLETE RANGE OF sizes 
VARIOUS fim WIDTHS 


SERVICE ON 
THE SPOT 


| EASY STEPS 


screws 


raise power element 


i lift out cage 


Now the valve is ready for cleaning or repair without removing 


it from the line. If you want to change capacity, just change 
the cage. 


ISN'T IT? 


This simplified construction also reduces friction — gives 
faster valve action. All internal parts are made of 
corrosion-resistant brass or stainless steel. For ‘Freon 12," 
*“Freon-22,"' Methyl Chloride. 


For further details, write for Bulletin 171. 


See your ALCO wholesaler 


‘ALCO VALVE CO. 


453 KINGSLAND AVE. + ST. LOUIS 5. MO 


Dengners ond Montacturers of Thermostatic Expansion Volver Evoporator 
Pressure Regulators; Sotencid Valves, Floet Valves; Fioat Switches. 
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Money When You Need It 


Dealer's Stheme, Similar to Christmas Club Plan, Helps Customer Meet 
Down Payment by the Time He Is Ready To Have Room Cooler Installed 


GOLENSIPE, Pa | Alr conditioning 
shliew are expected to triple for the 
Crerhara ¢ here tecauae Bales Man 
ager Thxwnéa & 141" ie bee ke deviaed « 

, pier he ly vetonmeres save enoug? 
remey te pane 4 wrwe payment ofr 
a roo nit 

The vac gtion ‘up plan, as Birk 

heck terme gt se tullt along the same 


hee ae ¢ tg iatn ae club plans spon 
sored by tagnkes 
I felt thyt if persons saved money 


* all ear Gat fos Christmas why 
we int -y aave, tponey for a simi 
lar purp wed at another time of year 
particular the samimet months 
HMirkbeck réemmconecnk When they did 
wpenmd the ron ey. they would have 

> something Grating jke an air con 
ditioning sytem, tor example 

Cerhard  preandis felt there wae @ 
urge market for air conditioning 
Two factony seenjed to be holding 
* beck sales, ‘however 

Firet, the unite were purchased in 


apring and summeq when people were 


* @ little low in funds because of the 
Christmas aod Easter holidays when 
» lot of tuying Wap Gone and pay 
ments had to be qiet 

Becaondly the down payment 


> stopped macy customers because they 
acations and 


outlay of 


» civint 


Planning sUnithweer 


want te TL ee 


fir Conditioning When 
You Wunt lk 


This 
‘reation of a 


rine the 
club that 
would help gustomeys buy an air con 
* ditioning ~ 1y just at the time that 
they it most, without having 
to make a down pegyment 
During rit hot {weather, almost 
anybody would befgiad to make a 
regular wetkly payénent up to $3 if 
they couly enjoy! a comfortable 
night's reat. BHecauspy so many people 
will make Weekly payments, but find 
it hard to make the down payment, 
Gerhard’s ‘vacation| club succeeded 
beyond the expectayjions of the firm 


conglumion gave to 


vVaeation 


wante? 


The comAany printed coupon books 
that resenwple a check book, com 
plete with stubs The coupons are 
numbered from onejto 17, which rep- 


resent 17 weeks All the customer 
does is teary off a chupen and mail it 
in with hia check or bring it into 
the store 


Each couvon is ageompanied by $2 
At the end bf 17 weeks, the customer 
$34 which rmpypesenta the down 
payment oa ‘yp air conditioning 
When: the whit fa delivered to 
custoner, the of the 
irrang nents made, 


has 


unit 
the 
financing 
suitable to che ¢ uxtomer 


bale nce 
are 


speakin g about 
TRADE-INS 


is » epilly mew Dépage booklet just 
publiched Gy the News. It presents 
you with some frock, dandy ideas on 
te one of your 
the “trade-in” 


te be ip el 
bouge 


how 
perenmal 


problem 


The whole pretilem is divided inte 
three categories and some sound, sen 
sible methods on how to deal with 
each categéry are deseribed. 1. Ac 
quiring the “teadein” and determin 
ing its worth 2 Reconditioning the 
trade in” (3 Marketing the “trade 


The whole contents of this booklet 
ts compiled from the best articles on 
and experiences of ather appliance 
sleaters whem the News has talked to 
in the past veas, “These ideas are 
actually uscd successfully and perhaps 
thes would work a well er better for 
read about 


you At least you con 
thea and «e how they fit in with 
your operation 


The heoklet seth for 50@ « copy 


(leider wow! Use this coupon 


ee 
| Business News Publishing Co. | 
| 450 W. Fort St., Detroit 26, Mich. | 


! 

Please send me copies of 
your new booklet “Speaking About | 
Trade-ins,” at S0¢ per copy. | 
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“Kach club member is given 4 va- 
cation ecard that certifies that an air 
conditioning unit has been laid aside 
for delivery to that customer upon 
completing all his weekly pay 
ments,” explains Birkbeck With the 
last payment, the card is mailed 
which showe that the customer wants 


the unit delivered 


Payments Begin In February 


Birkbeck started his vacation club 
February when Philadel. 
phiana suburbanites were still 
wrapped in their overcoats. But he 
figured that he had to start early 
enough to permit enough weekly pay- 
to meet the down 
payment requirement by summer 


in moat 


and 


menta to be made 


We broke with this promotion in 
a Philadelphia newspaper, using «a 
%-page ad on Sunday Birkbeck 
explains. “This ad was placed near 
the travel ads and winter vacation 
resort ads section because we know 
that many people like to think of 


warmer weather during winter days.’ 

The following day, Gerhard’s was 
flooded with telephone calls resulting 
from thia initial insertion. It had 
caught attention for several reasons 
Firat of ali, it only ad fea- 
turing conditioners in the news- 
paper It had a tremendous at- 
traction because it was near the va- 
cation ad pages and these seemed to 


was the 
air 
alae 


“warm up readers to remember 
what the weather was like 
The ad itself pictured a tropical 


beach scene with a picture of an air 
conditioner That seemed to answer 
hot problems 

The combination of this ad and 
our vacation club plan to 
have immediate appeal. The following 
day our switchboard was flooded with 
calls from prospects demanding more 
information about it,” says Birkbeck 
“Probably of the best features 
was that we didn’t include a price! 
All we promoted was the $2 weekly, 
and every reader was interested in 
apending this amount just to escape 
hot weather.” 


Ad Coupon Pulls 
Big Response 


weather 


seemed 


one 


The ad also had a coupon in the 
corner, that interested readers could 
eut out and mail in. Within a few 
days, the store had accumulated over 
SO coupons 

This ad was followed up by smaller 
ones that followed the same layout 
and were placed in the comic section 
of the newspaper. It was felt that 
almost everyone turns to the comic 
section of the newspaper and when 
they do, they are in a mood to con- 
sider comfort and enjoyment. The 
selection of this location has proven 
itself by the continuing number of 
ealls coming in and the number of 
coupons being clipped 

‘As soon received a tele- 
phone call or a coupon, we mailed 
the interested party a letter, telling 
him that a member of our organiza- 
tion would visit him in a few days 
to start his membership in our vaca- 
tion club.” says Birkbeck. “In the 
same letter we enclosed additional in- 
formation air conditioners that 
would help to keep the customer sold 
air conditioners until our sales 
representative was able to get around 
toe him 


as we 


on 


on 


Personal Letter Sent 
To Out-of-Towners 


Aas letters came in from areas not 


visited by firm salesmen, Birkbeck 
wrote each prospect a personally 
dictated letter. In the letter, he ex- 


plained the club advantages, enclos- 
ing a coupon book and membership 
ecard. He also enclosed additional lit- 
erature air conditioners to help 
close the sale by mail 

‘We drew responses from Wilkes- 
Barre, Pa Atlantic City, N. J.; 
Dover, Del.; Chestertown, Md.; and 
dozens of other places where the 
Philadelphia Sunday newspaper 
Birkbeck explained 

Each letter 
prospect that Gerhard’s wasn't a 
mail order house that was selling 
air conditioners on a bargain basis 
The firm's letterheads promotes its 
appliance lines, and literature pictur- 
ing the store and servicing capabili- 
ties helps to show that Gerhard’s is 
a large, well-established organization 


on 


goes, 


to show the 


helped 


In all our literature, we try to 
picture our fleet of service trucks 
and employes,” says Birkbeck. “This 


s done 
ing, direct mail 
where else we 


in our newspaper advertis- 
billboards, and any- 
use our name.” 

Within Gerhard’s territory 4 sales- 
man was dispatched to the prospect's 
home. The vacation club plan was 
discussed and the customer told 
about making weekly $2 payments 
until the air conditioner was deli- 
vered and from that point on, pay- 
ments would amount to $3.04 weekly 
until paid for 

‘Our saleamen sold 75° of all the 
prospects contacted,” says Birkbeck 
‘They pointed out to prospects, that 
actually they were paying for a five- 
year vacation plan, because their 
units were guaranteed for that 
length of time. The prospect was also 
asked how many dollars a week he 
spent on ice cream, theaters, and 
restaurants during the warm weath- 
er, Just because he wanted temporary 
relief from hot weather 

Prospects were also shown that 
they spent more than the weekly 
$3.04 during the winter to have ashes 
removed, pavements cleared of snow, 
or their basements cleaned without 
even thinking about it as an expense, 
but as an’ absolute necessity. And 
at the end of the season, they didn't 
have anything in return for it. But 
if they paid this amount for the air 
conditioner, they would finally pay 


—— a 


; 
a 


<_ 


off a piece of equipment that was an 
asset to them 

“Our saleamen always speak in 
terms of weekly payments. They only 
mention the total price of the unit 
when asked by the customer. Be- 
cause it is broken down this way, 
prospects quickly become customers.” 


More Than One Unit 
To a Customer 


Every home is surveyed by a sales- 
man before closing the sale. It is 
possible that a larger unit may be 
needed in certain rooms or that the 
prospect may be interested in two 
units rather than one. Thus a cus- 
tomer could have two coupon books 
to pay off two units. 

If the unit suggested by the sales- 
man is larger than the ‘s-hp. unit 
promoted by the club, the prospect 
still pays $2 weekly and with the last 
payment adds the difference to make 
up the down payment. Or he can 
stretch out payments for a few more 
weeks. 

In order to make every club mem- 
ber a bona fide one, they are asked 
to sign a postal card which says 
that they have enrolled in the club. 
If any customer should change his 
mind while enrolled in the club (and 
to date none have), he can apply the 
money paid in towards the purchase 
of any other appliance or merchan- 
dise handled by the store 

This plan has caught on to such an 


eee 


‘ROOM COOLER 


extent, that many small retailers, 
professional men, and other mer- 
chants have enrolled. While a Ger- 
hard salesman was in a candy store 
interesting the owner in the vacation 
club plan for a unit to be used in his 
home, two store customers overheard 
the plan, signed up and gave the 
salesman $2 each. He in turn gave 
them a coupon book, membership 
ecard, and other interesting air con- 
ditioning data to take home. 

“We use a modified plan for re- 
tailers,” says Birkbeck. “As these 
retailers buy larger units, we have 
made arrangements with many to 
pay $10 a week until their down pay- 
ments are complete, and to make the 
regular weekly payments after de- 
livery. 

“In one restaurant, the manager 
accepted this plan because he felt 
that by the time he needed the unit, 
the bulk down payment would be 
completed. This is figured out by the 
salesman who determines when the 
owner needs the unit, and then 
divides the number of weeks into the 
down payment. In this same restau- 
rant, the owner signed up for the 
$2 club for a home unit and two of 
his waiters did the same.” 

The store salesmen are having a 
bonanza in the vacation club plan. 
On all their calls, and many of them 
are cold, they promote this plan to 
the prospect for only $2 a week. 

(Concluded on next page) 


Varied Temperature Needs 
Create Big Market 


TYPICAL REQUIREMENTS — Restaurants have long 


represented a steady market for a 


refrigeration equipment. Even the smallest diner must 
have refrigerated storage space as well as some means of 
cooling beverages. Obviously, as the size and nature of 
the restaurant change, so will these requirements. A good- 


sized establishment, for example, mi 
ation equipment for storage of meats. 


and vegetables; below-freezing storage for frozen foods, 


ice cream and ices; refrigeration for 


bottled beverages; an ice maker; refrigerated display cases; 
and, in some cases, separate refrigeration for a bar. In 
addition, most restaurant owners consider comfort cool- 
ing an absolute necessity to insure year-round patronage. 


Moreover, recent trends in the design of new restaurants 
and in the modernization of old ones forecast an even 
brighter future for refrigeration and air conditioning 


equipment sales. A good example of 
in Huyler’s ultra-modern restaurant 
famed Boardwalk. 


A 3-FOLD PROBLEM 


In this recently completed restauran 


trol presented a three-fold problem: 1—keeping foods 
fresh, 2—chilling beverages, 3—making customers com- 
fortable. The modern design of the restaurant complicated 
the problem in that each section was highly specialized . . . 
equipped to handle a variety of foods each with a different 
temperature requirement.Thus, temperature needs varied 
from snack bar to soda fountain, and from bakery to 


kitchen and refrigerators. 
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ir conditioning and 


ght require refriger- 
, poultry, fish, fruits 


drinking water and 


the trend is shown 
on Atlantic City’s 


Sneck ber and main restaurant hove air conditioning system thot 


INSTALLATION OF 17 COMPRESSORS 


The architectural firm of Eugene Schoen & Sons, N.Y., 
engaged the Seaboard Appliance and Refrigeration Co., 
Atlantic City, to handle the refrigeration and air condi- 


; oy 


insures customer comfort at oll seasons of the year. Note deco- 
rative ceiling outlets. 


tioning phase of the construction work. After a careful 


t, temperature con- 


analysis of the departmentalized system, it was decided 
to meet temperature requirements area by area, utilizing 
a total of 17 compressors. Refrigeration for each section 
was therefore provided by its own installation, permitting 
maximum efficiency and economy of operation. It was 
also recommended that a central-system air conditioner 
be installed to provide year-round comfort for patrons. 


The “heart”’ of the cooling system in this establishment 


is a heavy-duty water-cooled Frigidaire compressor of 20 
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Newest of the well- 
known Huyler chain of 
restaurants and candy 
stores, this establishment 
on the Boordwalk at At- 
lontic City makes exten- 
sive use of modern, com- 
pactrefrigeration and oir 


Photographs courtesy Frigidaire Division, General Motors Corporation 
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CUSTOMER HEARS Thomas Birkbeck, sales manager for Gerhard’s, expicin how “vacation 
club” plon can reserve o room cooler for her. 


Early Promotion Assures Good Summer Season 


(Concluded from preceding page) 
Housekeepers are used to the idea of 
weekly payments and when this is 
asked instead of a bulk down pay- 
ment, acceptance is high. 

“Last year, we sold 200 air condi- 
tioning units through normal mer- 
chandising mediums,” relates Birk- 
beck. “Since our club idea started, 
which was in early February, we 
have so far sold the same number. 
We feel that after we have delivered 
our units to our club members and 
have opened our regular spring cam- 
paign, that sales this year will triple 
last year's.” 


ing air 


of Modern Restaurants 


Birkbeck feels that too many deal- 
ers open their air conditioning sales 
campaigns too late. To most dealers, 
early spring is the right time, but 
this firm doesn't feel this way to 
Get Early Start on Campaign 

“How many dealers would think of 
advertising, promoting, and display- 
conditioners 
winter,” says Birkbeck 
and enjoyed a splendid response. For 
the month of December, we promoted 
air conditioners in our display win- 
dow as a Christmas gift. This window 
attracted more attention than any 


ditioners in the window at this time 
of the year.” 


Although many units sold in the 
store at this time, people remem- 
bered the window and kept associat- 
ing air conditioners with Gerhard’s. 
And the sales during this month 
equalled those made by other deal- 
ers during a summer month. The win- 
dow display was backed by news- 
paper advertising 
“We don't depend on the unusual 

get air conditioning business,” 
says Birkbeck, “but take advantage 
of these opportunities in season. We 
find that ads on Mondays are best 
That is because people have just re- 
turned from a delightful weekend 
and have to stay in the hot city for 
the rest of the week. On Monday they 
still have a taste of their past plea- 
sure. Therefore, air conditioning ads 
seem to hit the spot.” 

Gerhard’s has been 


during mid- 
“We did it 


featuring 
——_ ‘ 


for Refrigeration Equipment 


h.p. Located alongside the compressor is a compact, hori- 
zontal-type central-system air conditioner of 24 tons 
refrigerating capacity serving the dining room, which has 
a seating capacity of 240. The compressor, equipped with 
step control and an evaporative condenser, provides an 
extremely flexible and economical operation. 


Step control permits the machine to vary its capacity, 
automatically matching the conditioning load. The sys- 
tem of step control not only shows substantial savings in 
daily operating expense, but also allows more efficient 
performance and helps prolong the life of the equipment. 


The compressor is connected to a large and suitable 
evaporative condenser located in an adjacent room. Warm 
air from the condenser is discharged under the Broadwalk 
fronting the ocean. Actually, the condenser serves as a 
water-saver in addition to functioning as a ventilating 
system for the basement. At the rear of the building, a 
motorized damper automatically opens when the equip- 
ment starts to function, permitting air to be drawn into 
the basement replacing air discharged from the evapora- 
tive condenser. This ventilating system, in turn, aids in 
removing heat given off by the battery of smaller refrig- 
eration compressors (photo at right), which are combina- 
tion air- and water-cooled models. 


Another important air conditioning application is that 
of the candy walk-in storage room. This installation was 
specially designed to control temperature and humidity 
on a year-round basis in the new structure. 


Modern refrigeration also plays an important role in 
Huyler’s new restaurant. Several compressors supply 
refrigeration to two soda fountains. Three additional com- 


2. 


pressors are used to refrigerate sandwich- and salad-storage 
compartments and to provide a sufficient supply of cold 
drinking water. 


In the streamlined, stainless steel kitchen, refrigeration 


Heavy-duty water-cooled com- 
pressor of 20 h.p. at left supplies 
24 tons of refrigeration for central- 
system air conditioner. Section of 
the basement machine room, above, 
shows nine of the seventeen com- 
pressors used. 


equipment varies from a 62-cubic-foot-capacity reach-in 
refrigerator to a smaller sandwich refrigerator operated 
by a compressor suspended from the ceiling directly be- 
low. All breads and pastries are made in the modern 
bakery located below the kitchen. A large-capacity dough- 
retarding refrigerator provides ample storage for goods 
to be baked the day following. Also installed in the base- 
ment are five large walk-in coolers for bulk storage. 


STUDY YOUR MARKET AREA~— As can be seen 
from the foregoing, the restaurant field offers tremendous 
possibilities for the installation of extensive air condition- 
ing and refrigeration facilities. The advantages and bene- 
fits of these modern improvements scarcely need intro- 
duction. Their economic values are widely recognized. 


The advent, some twenty-five years ago, of “Freon” 
safe, nonflammable, nonexplosive, virtually nontoxic re- 
frigerants proved an impetus that has carried the industry 
far ... and it is still rapidly expanding. 

The outlook today is promising, indeed. There is plenty 
of new business to be had in both large and small instal- 
lations in new buildings and modernization work. It’s a 
good plan—at this time—to check your own market area. 
Make up a list of likely buyers of new equipment. These 
will include not only the larger establishments but also 
sandwich bars, cafeterias, tea rooms, coffee shops, and the 
food-service sections of drug stores, department stores, 
taverns, night clubs, transportation waiting rooms and 
hotel dining rooms. Write these prospects. Phone them. 
Call on them in person. It’s a profitable way to build sales. 

And when discussing equipment . . . you can further 
assist your prospects by giving them the benefit of your 
knowledge. Explain why their selection of machines 


charged with “Freon” safe refrigerants will protect their 
investment... insure dependable, economical and trouble- 
free performance of the system over a long period of time. 
Another important factor: “‘Freon”’ safe refrigerants meet 
all building-code requirements. E. I. du Pont de Nemours 
& Co. (Inc.), ‘‘Kinetic’’ Chemicals Division, Wilmington 
98, Delaware. 


REG. U.S. pat. OFF 


080% Anawmiversary 


“FREON” SAFE REFRIGERANTS 


“ Freon” is Du Pont's registered trade-mark for its fluorinated 
hydrocarbon refrigerants. 
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$2 each, meet down payment on room cooler 
other we ever had because people Fedders air conditioners in its va- 
wanted to know why we put air con- cation club plan, because the local 


distributor, Stuart Louckheim Co. has 
cooperated with them throughout the 
origination and promotion of this 
plan. Other distributors frowned at 
the idea of promoting air condition- 
ers “out-of-season,” but this distribu- 
tor had faith in the idea. And it has 
paid off for both him and the dealer. 
“We will also service any appli- 
ance that we sell and club members 
are informed that a year’s service 
and installation costs them only $25 
instead of the usual $35," says Birk- 
beck. “Here we have another sales 
point in favor of our club plan.” 


Ford Heads Engineering 
OF RCA Air Conditioning 


CAMDEN, N. J..-Thomas H. Ford 
has been appointed engineering man- 
ager of RCA room air conditioning 


| activities, it was announced by Rob- 


ert A. Seidel, vice president, RCA 
Victor Div., Radio Corp. of America. 


In his new position, Ford will be in 


| charge of air conditioning develop- 
| ment engineering at the RCA Victor 


home office here. 


Ford has devoted his entire career 
to air conditioning engineering. He 
comes to RCA Victor from the Vilter 
Mfg. Co., manufacturer of industrial 
refrigeration and air conditioning 
equipment, where he served as a 
sales and application engineer. For 
the five years prior to that he was 
employed as design engineer in air 
conditioning for the Westinghouse 
International Co. 


budget priced 
for every 
installation 


Laube Sees Trend to 
Multiple Installations 
Of Room Conditioners 


AUBURN, N. Y..-"A significant 
trend to multiple installations of 
room air conditioners” was noted by 
Herbert L. Laube, president of Rem- 
ington Corp., at the annual stock- 
holder's meeting held at the Reming- 
ton plant here 

Laube stated: “True air condition- 
ing by Remington has been installed 
in all of the first units of a multiple 
housing project designed to provide 
low-cost homes for South Carolina 
textile and chemical workers. In each 


of these houses, two bedrooms are 
cooled by one built-in Remington 
console model 

“Another similar installation has 
been made at Vero Beach, Fla. A 
number of other important 1951 
orders included ‘fleet’ sales to hotels, 
motels, and office buildings. This in- 
dicates a significant trend to muiti- 


ple installations of room air condi- 
tioners.” 

A number of orders of military im- 
portance, including the development 
of the 36T mobile cooler for Boeing 
Airplane Co,, Wichita Div. were 
completed by Remington during 1951 
Additional military business is now 
in the offing 

All of Remington's directors were 
re-elected at the stockholders’ meet- 
ing. The directors are: Caleb Candee 
Brown, Jr. Charles H. Churchill, 
Laube, Maurice I. Schwartz, Fred 
Stidfole, and M. Mark Watkins 

Immediately following the meeting, 
the directors held a brief session and 
re-elected all officers of the firm as 
follows: Laube, president; Stidfole 
and Watkins, vice presidents; Brown, 
secretary; and Kenneth E. Latimer, 
treasurer 

It was reported that Remington 
showed a 30° sales increase during 
1951, “larger than that shown by the 
industry as a whole.” 


United Commercial Names Clarke 


LOS ANGELES Gordon C. Clarke 
has been elected general manager of 
United Commercia! Sales Co. here, 
wholesaler of refrigeration and air 
conditioning parts and supplies 

Clarke succeeds A. H. Reinach, who 
resigned recently as general man- 
ager of the firm 
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They'll Do lt Every Time... . By Jimmy Hatlo 
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Do You Have «Both Feet On The Ground’? 


protecting 
TV’s 


Coaxial Cable 


Air dielectric lines, like TV's coaxial cables, 
must be pressurized with a dry gas or air to 
prevent the entrance of moisture which could 
cause line losses or erratic voltage delivery. 
Maintaining a constant pressure of between 10 
and 15 psi in the cables is a job frequently en- 
trusted to the Andrew Automatic Dehydrator 


Check Valve for pressure regulation! 
In critical applications where quality and 


dependability count most . . . you'll find 
Kerotest Valves. Make the best your standard 
get KEROTEST! 
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KEROTEST MANUFACTURING COMPANY 
Pittsburgh 22, Pa. 


AM INTERRATIONAL INSTITUTION + SUBSCRIBERS 411 OVER THE WORLD 


Published Every Monday by BUSINESS NEWS PUBLISHING CO. 
4) W. Fort St. Detroit % Mich Telephone Woodward 2-00%. 


Subscription Rates: U. 3 and Possessions, Canada. and a!) countries in the Pan- 
American Postal Union: $5.0) per year: 2 years $4.00. All other foreign countries: 
37.00 per year Single copy price, ® cents. Ten or more copies, 15 cents each: 
© or more copies, 10 cents each. Please send remittance with order 


GEORGE F. TAUBENECK 
Editor and Publisher 


Pu B. Repexer, Editorial Director 
C. DALE MERICLE, Associate Editor 


JOuUN Sweet, Assistant Editor E. L. HENDERSON, General Manager 


| HUGH MAHAR, Assistant Editor ROBERT M. Price, Adv. Mor. 


Gerornce HANNING, Assistant Editor = _— Westeve 
MARGARET DEAN, Assistant Editor ALice M. Bamnow, Adv. Secy. 
Editorial Assistants: BERNICE SHEP- WALTER J. SCHULER, Production Mgr. 


Low, DOROTHY FRitTz. Grorce Casey, Circulation Manager 
Member. Audit Bureau of Circulations. Member Associated Business Papers 


VoLUME 65, No. 13, SERIAL No. 1,202, MaRcH 31, 1952 


— 


“| have always felt thot whatever the Divine Providence permitted 
to occur | was not too proud to report. The people are not served 
by pussyfooting, or by that sort of journalism in which nobody will 
ask who is the editor of a paper or the writer of an article, and 
nobody will care.''"—Charles A. Dana. 


The Dealer Is the Key 


UBLIC “acceptance” of the air conditioning idea is already 

here. Consumers approve of it. But, unfortunately, they 
aren't buying it in large quantities. Why? Because they haven't 
been told the reason why. 


The health and service benefits which air conditioning offers 
to the purchaser—in contrast to the comfort benefits—apparently 
are not self-evident. They must be sold and sold hard by every 
dealer, and by every salesman and manufacturer who hopes to 


_ Share in the progress of this coming industry. 


Most air conditioning prospects think only in terms of 
“comfort,” for which they won't pay a high price. But they can 


| be sold “better health” and “better work.” 


From here on it is the job of the manufacturer to translate 
this consumer acceptance into actual dealer sales. Before he can 
do that, he must sell the best specialty dealers on the idea that 
calling on prospects for air conditioning and telling them the 
“health and efficiency” story will pay off handsomely. Too few 
good specialty dealers are now in the business. 


For air conditioning units there exists one of the longest 
prospect lists in the history of the specialty-selling profession. 
How good and how ripe is each group of these prospects? 
That's something that canny dealers and salesmen will have to 
investigate. 


They can take off for a rocket-voyage into a_profit- 
stratosphere from these solid platforms: 


Air conditioning benefits thousands of industrial plants by 
diminishing rejection-rates, and by improving working conditions 
for Union Labor. Millions of workers are laid off annually 
because of “hot weather’—an inestimable waste of productivity. 


And as for the usefulness of air conditioning in commercial 
enterprises, that’s quickly demonstrable. People don’t buy when 
they’re uncomfortable. America’s 120,000 barbershops, 85,000 
beauty parlors, 19,000 morticians, 23,500 laundries, 2,900 adver- 


| tising agencies, 2,000 dental laboratories, 18,000 printing shops, 


5,900 bowling alleys, 2,400 dance halls and dance studios, 16,000 
theaters (which are still less than 50% blessed with air condition- 


| ing), 25,000 hotels, 83,700 clothing stores, 47,000 home furnishing 


—equipped with the genuine KEROTEST | 


stores, 13,000 shoe stores, 56,000 auto dealers . . . they all need 
air conditioning—to survive and remain solvent in the resurgently 
competitive times ahead. 


Air conditioning is a positive health benefit to individuals 
who work where it has been installed, and that means lower 


_ overhead costs to the proprietors through the reduction of “sick 


leave” pay. Air conditioning ameliorates queasy industrial 


_ relations in factories after it has been installed, also; and it can 
_ step-up the hot-months sales of seasonal businesses of all types 


and all sizes when it is purchased and dramatized effectively. 
It’s a pleasure to work or shop in an air conditioned place of 


| business. 


Air conditioning dealers who can personalize these benefits 
in terms which their potential customers can grasp, and who will 
put some real time and effort into training and inspiring air 
conditioning salesmen, will reap the long-promised rewards in 

business. 


the budding air conditioning 


But first, these dealers must be recruited. 
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HOW TO GET this huge Victor ice maker weighing approximotely 
4,000 ibs. into o pit more than 4 ft. deep posed co problem to 
Frank Shoff (!.) general manager of the McNaughton Appliance 
store in Fremont, Ind. He solved the problem by filling the pit 
with 600 Ibs. of ice, placing the ice moker on top of it, and 


then melting the ice. 


The 5-hp. 


condensing unit that powers 


the ice moker sits in the pit behind Shoff and Bernard White of 


E. A. White & Sons. 


The unit is installed in White's poultry 


processing plont in Fremont. 


4,000-Lb. Ice Maker Installed In Outside 
Pit Puts Unit at Convenient Floor Level 


FREMONT, Ind.—-When Frank 
Shoff, manager of McNaughton Ap- 
pliances & Commercial Refrigeration 
here, sold a bulk ice maker weighing 
about 4,000 Ibs. to a local poultry 
processing plant, he was faced with 
quite an installation problem. 

In the first place, the 7-ft. ceilings 
of the plant were too low to permit 
installation of the ice maker in the 
building proper. So it was obvious 
that the equipment would have to be 
put outside the plant. 

Bernard White of E. A. White & 
Sons, the poultry firm, wanted the 
top of the Victor ice maker at floor 
level for maximum convenience in 
removing the 100-lb. blocks of ice. 
Shoff figured the only way this could 
be done would be to dig a pit at the 
rear of the building and bury the ice 
maker in it. 


But the problem was-—how to get 


the equipment into the pit? Use of 


DEFROST 
AUTOMATICALLY 


jacks was not practical because they 
could not be recovered. Neither could 
the ice maker be lowered into the 
hole because the sides of the unit 
would not stand the strain. 

After much cogitation, Shoff came 
up with the idea of stacking 100-Ib. 
cakes of ice in the pit. Then he could 
set the ice maker on the blocks, melt 
the ice, and lower the unit into the 
pit that way. f 

“By God, it worked like a-charm,” 
Shoff recalled. “Once we got the ice 
maker on the ice, one man could 
move it anywhere he wanted to. By 
playing a hose on the ice we let the 
ice maker settle evenly and exactly 
where we wanted it. It took less than 
a half hour to complete the installa- 
tion.” 

Prior to lowering the ice maker, a 
floor of 8 in. of concrete had been 
laid in the pit. Then concrete walis 
8 in. thick were poured. An addition- 


*T-P...Time-Pressure defrosting...is the best 
method for defrosting coils in display cases, self- 


serve cases, reach-in boxes and other refrigeration 
equipment maintaining temperatures from 24° to 


35° F. and higher. Here's why... 


It automatically and correctly varies the defrost 
period as required . . . eliminates annoying problem 
of determining length of shut-down time for pro- 
per defrosting under varying load and weather 
conditions. T-P avoids unnecessary shut-down time 
by stopping compressor only long enough to de- 


frost...and does it automatically! 


Learn more about the PENN Series 325 Time- 
Pressure Defroster. It’s easy to sell. Ask your whole- 
saler or write Penn Controls, Inc., Goshen, 
Indiana. Export Division: 13 E. 40th Street, New 
York 16, N. Y., U.S. A. In Canada: Penn Controls 


Limited, Toronto, Ontario. 


Interior of Type 325. 

Timer can be set for 

one to six “off periods” 

every 24 hours. Length 

of “off period” varies 

automatically with frost 
‘ condition on coil. 


AUTOMATIC CONTROLS 


FOR HEATING, REFRIGERATION, AIR CONDITIONING, PUMPS, AIR COMPRESSORS, ENGINES, GAS RANGES |— 


al space for the 5-hp. condensing unit 
was dug at one end of the pit, so that 
the condensing unit sat at the same 
level as the ice maker 

With the ice maker installed, 
frame walls were built up to make 
the area an integral part of the 
plant. Access to the ice maker is 
through a door leading into the plant 
proper 

A plank catwalk was constructed 
around the outer edge of the ice 
maker and a steel beam was ex- 
tended over the unit at ceiling level 
From this steel beam, a pulley and 
steel chain were run so that it was a 
simple matter to hoist out the 100-Ib. 
cakes of ice and move them to the 
ice crusher 

Crushed ice is used by the firm 
to pack dressed poultry for shipment 
to retailers. The ice maker produces 
a ton of ice per day. 

Before he purchased the ice maker, 
White bought his ice from an ice 
plant 

“With the ice maker, my electric 
bill has been one third less than what 
I previously paid for ice. And that 
covers lights for ‘the entire “plant 
besides.” 

Bringing in three-phase electrical 
service for the ice maker was 
another problem that Shoff had to 
overcome. There was no three-phase 
service at that end of town and the 
utility had to run a special! line for 
a considerable distance to accom- 
modate White. 

The utility was reluctant to do 
this unless White would sign a con- 
tract stipulating that he would buy 
at least $50 worth of electricity each 
month for the next five years. 

As White used more than this 
amount for lights alone, he gladly 
signed the contract. 
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Purchase ail Use of Riad Rial 


Shows Increase at All Income Levels 


CHICAGO...Purchase and use of 
frozen foods has increased over the 
past three years, in all income 
groups, it was revealed in a survey 
of 2.545 housewives made by the Re- 
search Dept. of Crowell-Collier Pub- 
lishing Co., and reported to the Na- 
tional Frozen Foods Convention here 
by Ray Robinson of Crowell-Collier 

As compared with a similar sur- 
vey made about three years ago, here 
are the most pertinent facts: 

In answer to the question “do you 
buy commercially frozen foods" the 
survey revealed this increase 


Dec. 1951 Jan, 1649 
Bayers Bayers 
uM 1, 
Dee. 1951 Jan. 1949 
Nea- Nen- 
Bayers Buyers Buyers Buyers 
Income Groups "% ~ % 
Under $2,000 “wo 4a ‘i ” 
$2 ,000- $2,999" 7” vu “7 a3 
$3,000-$3,999 LS 6 a 9 
34000-84999 ay u 
$5, 000-86 990° a) ” ay " 
$7,000 and Over 5 ~ 


16 
"1949 income groups are: $5,000-87,499 and 
$7,500 and over. 


On the matter of the frequency of 
serving foods, the survey revealed the 
following : 


Dee. dan. 

1951 ime 
All Buyers % ~% 
5-7 times per week 22 “ 
24 times per week Ms au 
Once a week 22 Bu 
2-3 times per month 7 1 
Once a month ” il 
Less than once a month 7 “u 


Families which include one or two 
children were shown to be the biggest 
users among classes of family groups. 


In families larger than this, the eco- 
nomic factor often precluded greater 
use. Bigger families may need larger, 
cheaper packages of frozen foods 


In answer to the question “Have 
you tried frozen orange juice?” the 
following was the result shown 

Dee Jan. 
iss ieee 
Answer “yes” " 22% 


On varieties of other juice concen- 
trates tried by frozen food buyers, 
the following percentages were de- 
termined: 


Grape a] 
Lemon, Lemonade mm 
Grapefrait i 
Biead 5 
Tangerine ‘ 
Viacepple 5 
Temate 3 
Buyers of frozen foods were asked 
what types they were in the habit 
of serving 
Dew dan 
igt Ime 
Types Habitually Served " % 
Vegetables LJ cl 
Juice Concentrates er is 
Fruits 16 ot 
Pish ww a” 
Poultry a 1 
Meat to iu 
Cooked Foods & Specialties if le 
Buyers were questioned on the 
things that they disliked about frozen 
foods and frozen food merchandising 
with the following answers resulting 
Dee dan. 
isst ims 
Feature "% % 
Quantity of Feed in Package 16 
Cooking ltnstractions « 2 
Methed of Display 7 5 
Package Design 5 1 


YOU’RE TOP MAN 


To meet the challenge of today's keener competition — and at 
the same time build solidly for the future — standardize on Ser- 
vel Supermetic for all commercial refrigeration and air-conditioning 


jobs. 


With a wide selection of sizes to draw on, you're sure of “built- 
to-order" efficiency for every installation: Compact, power-packed 


air-cooled and water-cooled electric condensing units . 


in size from “Vs to 3 HP . 


. . fanging 


. each highly simplified, unusually 


adaptable and featuring Servel's famous built-in lubrication. And 
to top it all — the unbeatable sales-clincher that's yours with Ser- 

vel's low-cost, factory-backed Warranty! 
look ahead — stay way ahead — line up with the Servel 


wn oo 


_ WRITE NOW 
FOR FULL 

_ MONEY- MAKING 
FACTS! 


. 


| 


1, 1% and 2 HP Air-Cooted; 
also in Water-Cooled Models 
1 HP through 3 HP 


Hermetic line! Contact your near-by Servel Wholesaler NOW. 


SUPERMETIC! 


IN A BUYERS’ MARKET 


Vs. % and % HP 
Air-Cooled Models 


%, % and 1 HP 
Air-Cooled Models 


%. % ond 1 HP 
Water Cooled Models 


— SERVEL, INC., ELECTRIC REFRIGERATION DIVISION, EVANSVILLE 20, INDIANA 
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FOR ICE CRIAM AND FROZEN FOOD. 


THE SHORTEST DISTANCE BE 
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A pioneer in mass production of low Over the years, the Jordon Refrigerator Company has grown from |), ; 
: in the refrigeration industry. This phenomenal growth has resulted ] 
temperat ure equipm ont, Jordon offers the most of capable, experienced personnel, and a foresighted managemeni ye 
complete line in the field. Engineered been . . . to use nothing but the finest and most approved material: | | 
‘ci sma oe Wi stantly toward the development of a better product ...to pioneer | . 
for top efficiency, rtly styled with a of new items in refrigeration . . . to keep prices at the lowest level « beste 
custom-like variety of items...the Jordon quality and dependable service . . . and to make the name JORDO | 


line is a good line, a line that’s easy to sell. tegrity, quality, and progress. 


giows front Capacity appro« 


~—deoth 30°.” dept) 30',” 


540.-6'3" ORY BEVERAGE COOLER. Dry Bever 
age Cooler ond All PURPOSE REFRIGERATOR 
Stointess steel exterior finish Self.contoined unit 
Relibect, diseppeering doors Height 39> 
length 63°—depth 29'. 


MILF SERVICE MERCHANDISER OF. 10M— SELF-SERVICE MERCHANDISER OF-17 — SELF-SERVICE MERCHANDISER FOR ICE OF -16M—SELF-SERVICE MERCHANDISER 
FOR FROZEN FOOD. Capacity approx CREAM AND FROZEN FOOD. White Hi-Boked FOR FROZEN FOOD. Open top, gloss 
160 stenderd peckoges with Mart Type enamel exterior, Open top, gloss front. Capacity approx. front, with Mart-Type superstructure. Co- 
vrenderg pockoges Height 61')” superstructure Height 61')” 


650 stondord pockoges. Brilliant slimline lighting. pacity approx. 675 standord packages. 
Height 61'2"—length 91""—deoth 30'.". Available with Height 61'2"—length 91"—depth 30'4”. 
picture on Mart-Type superstructure 6 


540—8'1" DRY BEVERAGE COOLER AND WC—4'2—4'2 FT. WALL CASE WITH SLIDING SOLID 
ALL PURPOSE REFRIGERATOR. Stoinless stec! DOORS featuring Jord-O-Matic high-humidity blower 
exterior finish. Self-contained unit. Roll-bock, coil. For storage of deiry products and bottled goods. 
disappeoring doors Height 39'2”—length Avoileble in white Hi-Boked enamel or stainless stee! 
81" —depth 294” exterior. Netural polished aluminum interior. Height 

70%"—length 53'4"—depth 30”. 


TC-15—TOWN AND COUNTRY FREEZER. UF-18—UPRIGHT FREEZER. 18 cu. ft. capacity. 10/4—TWO TEMPERATUS | 
14.3 cv. ft. capacity. Concealed hardwore, White Hi-Boked enamel exterior. All-cluminum Hi-Boked enamel exterio, 
handle with built-in lock . . . Height 3614” interior. Height 72°—length 40”°—depth (with 10 cu. ft. normal temperat ||} 
—length 54°—depth 2934". door and hardware) 31”—depth (less door) 28”. ft. frozen food locker. He}jj 


—depth (with herdwore) <)/ 
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WEEN SALES IS A 


"i 


} an infant to a giant 
ed from a combination 
em | + whose policy has 
4... to work con- 
~~ in the development 
‘onsistent with good 
DO } WN a symbol for in- 


ee ee a ae 


7—FROZEN FOOD AND ICE CREAM M-26—FROZEN FOOD AND ICE CREAM D-S4M—GLASS FRONT OPEN DISPLAY WC-4',—4') FT. WALL CASE WITH SLIDING GLASS 


CHANDISER available with or with- MERCHANDISER available with or with. CASE with Jordon “Exclusive Reminder DOORS featuring Jord-O-Matic high-humidity blower 
superstructure. Sliding gloss doors. Ca- ovt superstructure. Sliding gloss doors. Shelf” for dairy products and related coil. For merchandising dairy products ond bottled goods. 
ty approx. 625 standard pockages. Capacity approx. 1040 stondord packages. items. Full top opening, three-thickness Avoilahle in white Hi-Boked enamel or stainless steel 
ht (less superstructure) 36”—length Height 36”—length 8°11"—depth 2812”. thermopone disploy gloss. Height 61')" exterior. Noturo!l polished cluminum interior, Height 
—depth 2812". —length 54'4"-——depth 30'«". 70%"—length 53'4"—depth 30” 


| "WO-TEMPERATURE REFRIGERATOR— SC-23-4IM—23 CU. FT. REACH-IN RE- SC-30-G—30 CU. FT. REACH-IN RE- R-42-JFC—42 CU. FT. REACH-IN RE- S€-60-H-—60 CU. FT. REACHAIN RE- 

*. normal tempe efrige plus FRIGERATOR ovoilable in white Hi-Boked FRIGERATOR with Thermopone Gloss FRIGERATOR for remote installation Jord- FRIGERATOR. White Hi-Bcked enamel! 

frozen food locker. Stainless steel or enamel or stainless steel exterior. All-clumi- Doors (also available with solid doors) O-Matic Blower Coil. Stainless steel exte- or stainless steel exterior finish. All-clumi- 

| Baked enome! exterior. All-cluminum in- num interior. Height 7094”—length 4394” evoilable in white Hi-Boked enamel or tior, All-oluminum interior. Height 71'4"— num interior, with meot hooks. Height 71” 

ight 70°4”—length 4334”—depth (with —depth (with hordwore) 33”. stoiniess steel exterior. Allcluminum in- length 607¢"—depth (including hordwore) length 84'2"—depth (with herdwore) 
terior. Height 70°4"—length 53'/."—depth 33”. 33” 


(with hardwere) 33”. 


Write 

for free 

catalogue 

ee i] JORDON REFRIGERATOR (0. 
pee Factory and Sales Division 

specifications 58th St. and Grays Ave., Phila. 43, Pa. 

of full line. BEigrode 6-4510 


Dealers: Tear out this sheet and mount on wall for easy reference 


Coil. Height 67%"—length 37)2”— 


Blower 
9" —(less hardware) 26”. depth (with door and hardware) 29”—depth 
(without hardware) 26”, March, 1952 
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END OF TV ‘MYSTERY’ 
WINS PRAISE FOR BBB 
gE J 


Wright Utilities Limited 


even though you may not wish to bid. 
If you ignore these invitations com- 
pletely, you will be dropped from the 
list, advise Commerce Department 
officials. 
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Eaitor Editor such invitations will apply only to 
I have read with interest the ar- Glad to read in March 3 issue of Contracts being let by the particular 
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issues of Atk COoNINTIONING @ Ke- 
PRIGERATION News giving the high- 
lights of preventive maintenance pro- 
grams practiced by the U. 8. Air 
Force, as discussed by Mr. William T 
Smith of the Air Force Directorate of 


News that the Detroit Better Busi- 
ness Bureau finally caught up with 
the House of Television. Now maybe 
I can listen without hearing the 
phony mystery melody contest. I 
often wondered how long it would 


branch involved 

For example, you might bid on an 
air conditioning job for the Purchas- 
ing Division, Philadelphia Quarter- 
master Depot. You would probably 
then be invited to bid on any further 
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it the wiegnt mobnkt ats. they are know how to kick a gyp store fix technical manuals upon which these Department 
operating Ujithe weeng tow? Detroit ture outfit in the teeth preventive maintenance programs are Williard Sales & Service, Inc. i 
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in mv entiniptic s over-ridden with NoaMaN C. MULLER based Philadelphia, Pa. } 
angst «o the unions, in politics “ These technical manuals were pre- Editor MAYBE THE POEMS 
and the refrigeration industry pared in the Repairs and Utilities | We would appreciate the following WILL BOUNCE TOO 
With all’ |these ; » down at RESEARCHER FINDS GOLD Sranch of. te Gites, Cas Cage information if you are able to supply ? 
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year ag hy went nto Cleveland and 


Useful information on new products 


not only for dealers but editors 


Today, I've been “snitching time 


responsibility to prepare the basic 


I trust you will accept this in the 


We, of course, got this idea from 
reading the News of which we are 


George, that checks written by most 


, . ate , . vets were likely to be bad 
bought the gtore fatures from a gyp aon t : ae age ; material for the manuals in this reguiar subscribers and happy to say pe | ' 
outfit I fualy « nthe ted to sell hin ane m reading your Dow aimost in series, under the direct supervision of - ‘ th hi P “ t WILLIAM c. MOORE: ' 
. i gulps. Right now I'm in chapter nine, Mr. James J. Nolan, Jr., at the time “® ©™J0Y “Moroughly from cover to 00 iE 
"v’ , and admit I dislike to take time out we were both serving as technical cover. es 
NEW PRODUCTS? to even write. After all-“Where and civilian personnel in the Office, Chief - JONES fa ~ i 
on “H. * Who Are Your Customers” is the of Engineers Answer: Information on govern- 1 
Turn te what's; New Page fer $65 question with customers clutch id REMCO DRIERS | 
STANDARD-DUTY 


Use Key No. for fastest service 


ing closed purses 


Runy WAKELEY 


spirit in which it is offered 


C. A. BARBECK 


ment contracts coming up for bids 
as well as data on contracts awarded 
may be obtained from regional field 


The lowest-cost, most efficient 
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offices of the U. S. Department of DRIER on the market. 
Commerce { 

The Philadelphia regional office is : . 
located in the Jefferson Bldg., 1015 
Chestnut St 

The Commerce Department does 
not mail out this contract information 
to individual firms for obvious rea- 
sons. The task and cost would be 
enormous. You could, however, make 
a daily or weekly visit to the field 
office to get the data if you so desire. 

Once you have submitted a bid on 
a particular contract, you will be in- 
vited to bid on future contracts of 
a similar nature even though you 
may not have been awarded the first | 
contract 
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These are the ideal low-cost stand- \ 
ard duty driers—for use by 
original equipment manufacturers, H 
feid installation or service replace- 
ment. With new MOLDED Rem- 
cal drying element or granular 
silica gel. Copper bodies 1-5/8” 
diam. with spun ends. In 1/3 thru 
1 H. P. Send for descriptive folder. 
If you do receive additional invita- 
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4 by George F. Taubeneck 
, The first humerous book on merchandising. You will 
‘ laugh—learn—profit while you relax with this popular 
‘ book for businessmen. 400 entertaining, laugh-provoking 
; pages. Immensely enjoyable, as thousands of a 00 
readers will testify. A best-selling book. 300 
THE MARSHAL’S BATON 
by George F. Taubeneck 
Here is another important book by George F. 
: Taubeneck—an “advanced course” in sales manage- 
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: Foot in the Door. The distilled wisdom of 29 of 
; America’s top sales-minded executives. Received en- 
: thusiastically by industrial executives everywhere—a 
REFRIGERATION TUBE valuable addition to every businessman's =e 00 
library. 600 big pages........... §00 
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: @ Thery's nothng to bending dead-soft Dryseal. _ pletely bone-dry and free from dirt. What's more, — JUST OFF THE PRESS — | 


this seal is made in such a way that it does not 
change the diameter of the tube. This makes it 
possible to pass the tube through any opening 
large enough for the tube itself. Economical tube 


No spegial, toots in fact no tools at all, are 
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needed.’ Simplyibend it by hand. The soft temper 
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of the copper aved and its ductility are the reasons 
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AIR CONDITIONING & REFRIGERATION NEWS, MARCH 31, 1952 


By Service Information Division, 
W hite-Rodgers Electric Co. 


All too often the function of a refrigeration control may not be 
fully understood by the serviceman partly because he may not 
know exactly how such a control works. Basically, a control is 
merely a switch equipped with an “automatic hand” to turn it on or 
off in response to temperature or pressure changes. 

The article below is the second in a series prepared by the 
Service Information Div. of White-Rodgers Electric Co. which care- 
fully outlines in easily understood language basic information on 


controls. 


2—What Makes Control 
Respond to Temperature 


A very good example of hydraulic 
action is shown in Fig. 4, and should 
lead to a better understanding of the 
action of “hydraulic action.” 

Let us compare the “hydraulic ac- 
tion” element to a standard thermo- 
meter. Make note of the thermometer 
on the left hand side of the picture. 

As you already know, any thermo- 
meter has a bulb at the bottom of it 
to hold mercury or some other liquid 
which is a reservoir for the sensitive 
liquid. Attached to this is a thermo- 
meter stem graduated in degrees to 
measure heat or cold, ordinarily in 
two-degree graduations. 

The glass stem of a thermometer is 
ordinarily of comparatively heavy 
giass with a very minute bore 
through which the liquid travels from 
the reservoir. 


BULB ONLY IS AFFECTED 


It may seem strange, at first 
glance, that only the bulb of the 
thermometer is subject to change in 
temperature. 

As has been previously stated, the 
stem has a very small bore and a 
small surface and does not have any 
bearing upon the effect of tempera- 
ture. 

The liquid in a thermometer ex- 
pands or contracts when a tempera- 
ture change is felt by the feeler bulb. 
The temperature change is indicated 
by the markings of the thermometer 
stem. 

Now for example, let us assume 
that we can attach a diaphragm on 
the end of the thermometer stem. 
We will fill the stem completely with 
a liquid. When the temperature rises, 
the liquid will move the diaphragm 
outward. When the temperature 
drops, the liquid will contract and 
the diaphragm will recede. Now in- 
stead of reading the temperature on 
the scale of the thermometer, you 
can place an indicator on the surface 
of the diaphragm and the indicator 
will show the amount the diaphragm 
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will move for each degree of temper- 
ature change that takes place at the 
feeler bulb of the thermometer 

The amount that the diaphragm 
moves under each degree of tem- 
perature change is a constant. We 
know this last to be true because we 
can observe the effect of the expan- 
sion or contraction of the liquid in 
the standard thermometer. For each 
degree of temperature change the 
liquid rises, or drops, consistently as 
is indicated on the markings of a 
thermometer. 

The hydraulic action element 
shown in the third picture from the 
left indicates a direct comparison of 
the element of the thermometer 
Here you see the feeler bulb that is 
sensitive to temperature change, the 
capillary with its very fine bore that 
is not sensitive to temperature 
change, and the diaphragm that is 
actuated by the expansion and con- 
traction of the liquid. 

Now observe the drawing at the 
extreme right. This diagrammatically 
shows the relationship of a switching 
mechanism to the diaphragm. To the 
extreme right we see the dial of a 
control. The dial is screwed onto the 
switching stud and the switching 
stud contacts the diaphragm. The 
contact arm is shown extended 
through the center of this assembly 
When the diaphragm expands or con- 
tracts, the switch is operated. 

It is the relationship of the switch- 
ing stud to the diaphragm that gives 
us the setting of this control. It also 
gives us the calibration of the con- 
trol. By changing the dial, rotating 
it, we change the relationship of the 
switching stud to the diaphragm. 


MOVEMENT ALWAYS THE SAME 


It was previously stated that the 
movement of the diaphragm is al- 
ways the same for each degree of 
temperature change that takes place 
at the feeler bulb. Therefore, the 
point at which the diaphragm will 
cause the switch to operate will con- 
stantly be the same; there will be 
no drift in the temperature setting. 

With the White-Rodgers hydraulic 


if 


FIG. 4 shows how the “hydrovilic 


ponds to tempe 9 
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CONTACTS 


action” bellows of a contro! 
much the woy o thermometer 


FIG. 5—Thumbs ore operating the “switch” part of a contro! with 
the same action of a power element. 


moves the switching stud in one di- 
rection, causing the switch to oper- 
ate. As the liquid contracts, the 
spring moves the switching stud in 
an opposing direction and the switch 
and stud follow the contact surface 
of the diaphragm, causing the switch 


action diaphragm the control adjust- | 


ment and calibration is obtained by 
measuring a distance--the movement 
of the diaphragm. We do not weigh 
a pressure. There are no springs in 
this control that have to be adjusted 
to an extremely sensitive and definite 
point. The controls using calibrated 
springs actually weigh a pressure, 
the pressure necessary to cause the 
springs to compress or expand to 
operate a switch. 

The hydraulic action element is 
sensitive to temperature at only one 
point, the feeler bulb. There are no 
large temperature sensitive surfaces 
such as bellows in this control. The 
large surface area of bellows can be 
affected by either barometric pres- 
sure or altitude. 

Fig. 5 shows the switch used in 
the White-Rodgers control. 

The thumbs in this picture are 
pushing against the switching stud. 
The switching stud when moved op- 


| erates the switch. The thumbs are 


doing just what the diaphragm does 
in a complete control. 

Directly below the thumbs you will 
see a spring. This spring creates a 
force opposite in direction to the 
pressure produced by the expanded 
diaphragm. The force of the expand- 
ing liquid against the diaphragm 


A FINISHED PRODUCT IS ONLY HALF THE JOB 
LET’S COMPLETE THE JOB — 
PUT THE SELL IN AIR CONDITIONING — 
in the 
AIR CONDITIONING MERCHANDISING 
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April 21, Advertising closes April 11! 
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ISSUE 


You will find that this is a very 
heavy spring if you examine the 
switch closely. If you were to place 
your thumbs on the switching stud 
and operate the switch, you would be 
surprised at the amount of pressure 
you would have to exert. 

(To Be Continued) 


SLANTS 
on Service 


How To Make Flooded Type 
Evaporator Frost Properly 


Sometimes an evaporator in an 
apartment house or a flooded eva- 
porator on a household job will not 
frost properly. The boiler will frost 
but not the tubes and fins. 

To correct this, pump down the 
evaporator. Remove the header and 
float valve that comes with it. Cut 
copper wire, about \We-in. thick the 
length of the tubes. Insert one of 
these wires down the inside of each 
tube and leave it there. Be sure the 
calibration is correct on the float 
valve, and reassemble 

The heat travels down the tubes by 
the copper wire and the oi] will not 
freeze. This allows the refrigerant to 
flow freely 


Holes In Ice Trays Best 
Repaired by Hammering 


This is the best and surest way to 
mend holies in aluminum ice cube 
trays. Get a flat, smooth piece of 
steel. Put the article you want 
mended on it. Take a bali-peen 
hammer and hit around the hole in 
a smaller and smaller circle 

This will drive the metal towards 
the hole and close it up. The distance 
that you start from the hole depends 
on the size of the hole. A little prac- 
tice will show you, but you might 
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In One Year, The Frederick Martin Won 
National Recognition: Read How Its Refrig- 
eration Is Taken Care Of, By Kelvinator! 
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It reduces sppilage because the temperature of the truck can be predetermined and 


maintained tarougheut the longest day's hauls, And when the truck returns from its 


. 


Truck Refrigeration is 


Ic increases sales, reduces spoilage, 


Truck Refrigeration increases sales because it keeps 
your truck cUintents cold, clean, dry and odorless, and improves their sales appeal. 


products, please use 


What's New 


When requesting further information on nev 
“Information Center” form 


——KEVY NO. 8-350——_ 


CLEVELAND Features unique in 
a mobile dishwasher are incorporated 


in ite new Roll-A-Way Dish-A 
Matix which requires neither in 
stallation nor special plumbing, ac 


cording to Apex Electrical Mfg. Co 


These features are a built-in, 4- 
gal Fibergias water heater tank, 
making the unit completely inde 
pendent of the home water supply 
a high temperature (190° F.) rinage; 
a universal inlet hose which does not 
have to be fastened to the faucet 
during the cycle, eliminating need 
for a permanent faucet connection 


and freeing the faucet for other use 


The fact that the dishwasher does 


not require installation or special 
plumbing is said to make it ideal 
for apartment dwellers and families 
ho rent their dwellings 
When necessary. the Roll-A-Way 


Tneh-A-Matic car 


heat its cold water 


predetermined temperature 


Thus, it can be used in summer cot 
tages, house trailers, camps, and on 
boats, where hot water ia not avail 


able, Apex pointed out 


Other features include a tempera 


ture controlled start, automatic lid 
opening, pushbutton starting, and 
a new s#pring-mounted, centrifugal 


water circulating pump 


\ 


and 


Ic does all this for 


crip, undelivy red lowds can be left in the truck to save overtime handling. 


‘Hold-Over 


cruck, they grotect your products in transit . . . 


So why pay » premium for inadequate refrigeration when you can refrigerate your trucks at a 
Truck Plates. Write for full details today. 


profit, using ‘Hold wer” 


. 


Truck Places reduce the cost of marketing perishable foods. Operating 
either oft the existing plant cooling system or with condensing unit mounted on 
for less than 10 cents a day! 


KOLD-HOLD — -2s--~~ 


Apex Mobile Dishwasher Requires No Installation 


Built-in 


safety features include a4 
safety float switch which does not 
turn on the 1,250-watt immersion 
heater unless there is water in the 
tank and a lid safety switch which 
shuts off the circulating pump if the 
lid is opened 


First rinse is at 165° F. For the 
second rinse, the temperature of the 
water rises to 190° F. Army, Navy, 


and health department specifications 


state, Apex noted, that a 30-second 
rinse at 190° F. will kill bacteria on 
dishes 
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Fresh'nd-Aire Restyles Model 750 Dehumidifier 


——KEY NO. 8-351 


CHICAGO..-A_ complete re-styling 
of the model 750 portable electric de- 
humidifier was announced by 
Fresh'nd-Aire Co., a division of Cory 
Corp., just 30 days after its entry 
into the electric room dehumidifier 
field at the National Housewares and 
Appliance Show 

The old model gave way to the 
new during the show as a result of a 
conclave of Fresh'nd-Aire executives 
with key Fresh'nd-Aire distributors 
and department store officials who 


merchandise and sell the complete 
Fresh'nd-Aire line of air treatment 
equipment 

“It was the consensus of these 
men,” said J. W. Alsdorf, company 
president, “that our first electric 
room dehumidifier looked too much 


like a piece of industrial equipment 
to have a universal appeal to the 
American buying public 

“We decided, 


therefore, to rede- 
sign the dehumidifier cabinet com- 
pletely, to make it a really atttrac- 


tive piece of furniture. We also added 
several features which make for more 
convenient operation, notably an 
automatic overflow drain cock and 
a permanent drain hose connection 

“A length of rubber drain hose will 
be packed at no charge with each 
new dehumidifier. The dehumidifier 
will thus be delivered ready to use 
anywhere in the house 

“If not convenient to a drain, the 
‘In-A-Drawer’ moisture container can 


+ COPE 


be used, or the unit can be placed 
over a drain permanently by simply 
attaching the hose and running it to 
the drain.” 

The new cabinet is finished in a 
decorator’s shade of dark gray-green, 
with cream-toned front grille, to 
blend in with any color scheme 
Weighing just 58 Ibs., its small size 
and carrying handle make it easy 
to install in any room where excess 
moisture is a problem 

Less than 2 ft. in height and depth, 
the new Fresh'nd-Aire dehumidifiers 
can control excess moisture in areas 
up to 10,000 cu. ft. They will be in 
production shortly in Fresh'nd-Aire's 
Chicago plant at the rate of about 
100 units per day. 

There is still no increase over the 
previously announced retail price of 
$149.95. 


' 
kee) | 
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Hygrodial Gives Humidity, 
Temperature at Glance 


JAMAICA, N. Y.--A new direct 
reading humidity and temperature in- 
dicator called the Model 186 “Hygro- 
dial” has been introduced by the 
Abbeon Supply Co. here. 

The Hygrodial shows at a glance 
the relative humidity and tempera- 
ture of the air to which it is exposed. 
The humidity scale is 2') in. long 
and is graduated into equal division 
covering the range of 0 to 100% rh. 
Markings and numerals are satin- 
finished aluminum on an etched black 
background 

The humidity sensing element is 
a multiple strand (9 strands, 3 hairs 
per strand) made out of human hair 
and contains a total of 216 in. of fine 
blonde hair. According to humidifica- 
tion engineers of Bendix Aviation 
Corp., blonde hair is more sensitive to 
changes in the atmospheric moisture 
content than brunet or red hair. 

The instrument is uniformly accu- 
rate over the entire relative humidity 
range as compared with former 
models where distortion was a bad 
factor at extremes of the scale. 

The temperature scale is 14% in. 
high and covers a range of 0 to 100° 
F. Graduation numerals are marked 
at each 10° interval and is accurate 
to within 1° at 70° F. and within 3° 
at the extremes of the scale. 

Over-all dimensions are 6 in. long, 
by 4 in. high by 21%» in. deep. It 
weighs approximately 9 oz. net. It 
has a base for standing on a table 
and also has provision for wall 
mounting. Price is $18. It is pack- 


aged in a blue box with silver print- 
ing. 


250-Amp. ‘Chromaster’ 
Added by Ward Leonard 


KEY NO. B-353-———— 


MOUNT VERNON, N. Y.--A 250- 
ampere “Chromaster” unit has been 
added to Ward Leonard Electric Co.'s 
new line of industria! chrome plating 
equipment. 

This new production tool is de- 
signed for industrial chrome plating 
small tools or parts in large quan- 
tities, or generous size parts with 
areas to 125 sq. in., the company 
said. 

With Chromaster and “Chromasol,” 
a new chrome plating solution, nor- 
mal life of cutting tools, wear parts, 
and dies “can be increased up to ten 
times,” it is claimed by the manufac- 
turer. 

Individual floor-mounted plating 
tank and power unit are designed to 
minimize installation costs and to 
conserve plant floor space. Power 
unit contains a built-in selenium rec- 
tifier complete with instrument panel 
and controls for accurately regulat- 
ing the rate of chrome deposit, ac- 
cording to Ward Leonard Electric 
Co. 


Industrial chrome plating with 
Chromaster and Chromasol is de- 
scribed as “fast, economical, and 


simple in operation. 

Specifications show average plating 
time is 3% minutes for cutting tools; 
chrome cost averages just a few mils 
in most applications; complete opera- 
tion requires only five basic steps.” 
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What's New (Cont) 


Liquid Indicator Has Sight Soldered to Body 


KEY NO. 8-354——— 


PORT HURON, Mich.--A new 
straight-through type liquid indica- 
tor that features a sight glass cylin- 
der soldered directly to the brass 


body has been introduced by the 
Mueller Brass Co. here. 

Called the “Quik-Sight” liquid in- 
dicator, the instrument also _ is 


equipped with a sliding brass sleeve 
that covers the sight glass when not 
in use to protect it from breakage. 
Two “O” rings in the assembly form 
a positive seal against dust, dirt, and 
oil film when the sleeve is closed. 
A glass-to-metal soldering tech- 
nique joins the sight glass cylinder 
and the brass body. This leakproof 
design permits the use of extra-large 
window areas so that the user can 
tell at a glance whether there's a 
shortage of refrigerant or a restric- 
tion in the line. And it allows an 
uninterrupted straight-through flow 
of refrigerant without pressure drop. 
The gilass-to-metal soldering pro- 
vides a thoroughly tight, seepage- 
proof seal, the company says, and 
eliminates the need for gaskets and 
threaded joints that often work loose 
with vibration. Temperature changes 


encountered in a refrigerating sys- 
tem won't affect this solder seal. The 
design of the indicator allows for 
thermal expansion through the whole 
assembly without strain. 

Wide wrench flats make it easy to 
get connections good and tight, the 
company adds. A swivel connection 
on the flare end further simplifies at- 
tachment to valves, driers, or line, 
because it eliminates all twisting 
strain on the indicator assembly dur- 
ing installation. 

The valves are made with either 
\% or %-in. flanges. 


Soda Fountain Unit Has 
Big Storage Compartment 


——KEY NO. B-355—__ 


GRAND RAPIDS, Mich. The 
Grand Rapids Cabinet Co. has an- 
nounced a new streamlined design 
full storage fountain unit with two 
large refrigerator doors on operator's 
side opening into dry refrigerated, 
stainless steel lined storage compart- 
ment. 

Storage compartment can also be 
reached through twin lid on top. Pure 
corkboard insulation, 
stamped top, and instantaneous dry 
soda and water cooling system are 
used. 


one-piece die | 


This unit, the SF-60-B2, is designed | 
to be used in conjunction with ice © 


cream sections, and provides large 


clear working surface at each end of | 


the top. 
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Niagara Announces Improved Concentrator 


——KEYV NO. 8-356——_ 


NEW YORK CITY~-Niagara Blow- 
er Co. announced that it is building 
an improved model concentrator for 
the drying agent used in the com- 
pany’s controlled humidity method of 
air conditioning. 

“This method,” Niagara Blower 
explained, “uses a drying agent to 
absorb moisture from air directly, 
reducing humidity without refrigera- 
tion. Therefore it is applied to in- 
crease the performance of existing 
air conditioning systems as well as 
to processes and industries where 
materials are dried or protected from 
atmospheric moisture-foods, chem- 
icals, lithography, textiles, metallur- 
gical, electronic, and other apparatus 
and instruments. 

“The drying agent is a liquid (Hy- 
grol) which has hygroscopic proper- 
ties that afford control of the relative 
humidity of the area or process that 
is conditioned. As it is diluted by the 
moisture it absorbs, a part of the 
liquid is pumped to the concentrator. 
In the concentrator this moisture is 
continuously removed so that the 
air conditioning is always operating 
at full capacity.” 

In the new model, the company 
said, the diluted liquid is sprayed 
into an air stream over heating sur- 
face which raises its temperature, 
evaporating the water from it. The 
air stream then passes through elim- 
inator plates which remove the liquid 
drops. 

Then, in a second stage, it passes 
over a cooled reflux coil which raises 
the relative humidity in the chamber, 
Messin the absorbent vapor. 


In the third 
mizers’’) it passes through filtration 
cylinders each of which contains a 
fog nozzle. Here, the building up of 


stage ithe “econo- 


very high humidity completes the 
condensation of the absorbent liquid 
and its droplets are caught by the 
filters while the moisture laden air 
passes through. The re-concentrated 
absorbent drains to the tank in the 
base, from which it returns to the 
air conditioning unit, completing the 
cycle. 

Using this method, which is pat- 
ented, the consumption of liquid ab- 
sorbent “has been reduced to a point 
where it is of no importance in prac- 
tical operations,”- Niagara Blower 
stated. “It is successfully applied to 
a large scale air conditioning and 
drying systems involving high con- 
centrations.” 


a ee 


Sevens thaws Use Air 
From 70-80 P.S.1. System 


KEY NO. 8.357 


BUFFALO..A new economy line 
of air power squaring shears for 
sheet metal shops has been an- 


nounced by the Niagara Machine & 
Tool Works here 

Air from any system found in the 
average shop with pressures of 70 
or 80 psi. can be used. For shops 
without air, a amall compressor and 
surge tank will suffice 

Depressing the foot valve auto- 
matically clamps the hokidown and 
lowers the crosshead to complete the 
cut. Releasing the foot treadle in- 
stantly returns them to top position 
A flexible air hose for the treadile 
permits the operator to trip the shear 
from any convenient location 

All main components are formed 
from welded steel plate designed to 
give maximum strength and rigidity, 
insuring accurate straight line cut- 
ting without twist, spring, or deflec- 
tion 

Adjustable ways are 
non-metallic laminated plastic to 
avoid scoring and cutting and to 
hold wear to a minimum. The hold- 
down gives clear visibility of the 
cutting line 

A quick adjusting back gauge is 


made from 


standard equipment on the smaller 
sizes. A micrometer, ball bearing, 
double bracket parallel back gauge 


graduated in 
the 8 and 10-ft. lengths 

In addition, all machines are fur- 
nished with front brackets, a long 
front gauge bar, and two side gauges 


os in. is featured on 


uality-E’ngineered by 


YPHOON 


DEPENDABLE EQUIPMENT 
CONDIT!I 


OR YOouR 
ING NEEDS 


Whether the job calls for a 
single packaged air condi- 
tioning unit or a central plant 


.».@ packaged water chiller or 
a heat pump — you can count on 
Typhoon equipment to supply your 
needs. And Typhoon's quality engi-. 
neering — bucked by over 40 yeors of 
experience —is your guarantee of 


trouble-free performance. 


Satisfied Typhoon users include farnous com- 
panies like RCA, Grand Union Stores and 
Whelan Drug Stores. They've found Typhoon 
equipment tops in economical operation . . 
tops in cooling efficiency. You will, too, 
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Sprague ;Catalog Lists New 


Mandy tables included in the cata- 
log give complete data for choosing 
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the 


Brochure Covers Plan for 


Disposition of Records 
——KEY NO. N-351 


NEW YORK CITY..°A Basic Plan 
for Record Retention and Destruc- 
tion” is the subject of a new bro- 
chure released by Remington Rand 
Inc. to aid management in the in- 
telligent planning for disposition of 
records at the time they are created 
by destruction of useleas records and 
the economical, safe storage of those 
that must be retained 

This 24-page “handbook for man- 
agement” covers such subjects as 
“Classification of Business Records,” 
“Efficient Record Handling Can Save 


claimed to be unique in that it en- 
ables dealers to sell other dealers on 
the needs for and the advantages of 
an adequate wiring system. 

Those desiring to order quantities 
of the tabloid paper may do so by 
addressing requests to either of the 
cooperating bureaus. 

The consumer piece, headed “Dear 
Folks” is designed to help dealers 
“talk” about adequate wiring to cus- 
tomers in a non-technical, informa- 
tive way. It sets forth the “symp- 
toms” of and the “remedies” for 
inadequate wiring systems. 

Copies of the folder are $1.10 per 
hundred, plus postage. The folder is 
designed as both a hand-out piece 
and as an envelope stuffer. 


1952 Guide Issued by ASHVE 


Contains New Data 
——KEY NO. N-357. 


NEW YORK CITY—The 1952 edi- 
tion of The Heating, Ventilating and 
Air Conditioning Guide, published 
annually by The American Society 
of Heating and Ventilating Engi- 
neers, was recently issued. 

The 30th edition has a total of 
1520 pages. Thirty-two pages of new 
data have been added to the 1,064- 
page Technical Data Section which 
contains technical and design infor- 
mation on 50 subjects. 

The entire volume has been re- 
viewed and important revisions have 


: P . . Money,” “How To Organize A Reten- been made throughout. The chapter 
Capacitog Dev nlopments — seneitoaiie Gh teadann na mage tion Plan,” “Record Retention Can F T Ils H arrangement of the past two editions 
. 4 o ‘ P oe o Ide Bru h 
HEY NO. N-350-——— refrigeration equipment. A small Start Today, How To Cperate « = * oe has been retained. 
Retention and The Tools for Effec- 


NORTH & DAMS, Maas 
both metal and 


New mo 


tov Capa ite types ty 


stock of Sprague universal replace- 
ment motor capacitors supplies re- 


tive Record Retention.” Included is 


a case history of a record retention 


Alodine Protects Aluminum 


New codes of interest and latest 
editions of all codes have been in- 


KEY NO. N-354——— cluded in the en ed list of codes 
piast) cagya, new speedy-change pincement unite fer ao Nig pevemntage program of a large utility corpora- and standards. emes and addresses 
terminals; («mallee capacitor sizes % this equipment , rego Bae A new eam of organizations which can supply 
and complete liatiigy of replacement Likewise included in the catalog is Profusely illustrated, with actual ‘der on tection for Aluminum” the codes and standards are listed for 
unite for 184, 160, 920, and 320-volt a complete listing of hardware, reproductions of various forms used with Brush Alodine” has been issued convenience in obtaining copies. j 
as well as §\0-volt service are among = available from stock, that fills prac- for record retention and destruction, ——n by the American Chemical One of the special features of the { 
the new degclopments included in the tically any motor capacitor mounting the handbook contains a checking uint re agg —— lodi guide is the larger catalog data sec- 
Sprague Pryducts Co Catalog C-907 requirement chart listing the various types of The folder - ppenerany tion which contains accurate data 
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records, and the time element for 
their retention 


Refrigerated Fruit Storages 


Covered In Frick Booklet 
KEY NO. N-352 


WAYNESBORO, Pa A booklet 
entitled “Refrigerated Fruit Stor- 
ages” has been published by the 
Frick Co. here to illustrate the ad- 
vantages of the Frick system of air 
conditioning a storage 

Devoted particularly to apple stor- 
age, the eight-page booklet pictures 
numerous Frick installations in this 
field and outlines the growth of that 
market. The booklet is labeled Bulle- 
tin No. 146-D. 


and its application with hand equip- 
ment. This chemical has _ recently 
been made a standard stock item by 
the Navy for use in maintenance of 
aluminum equipment at all Naval 
bases, the company said. 


Westinghouse Announces 


Teaching Aids Handbook 
KEY NO. N-355——— 


MANSFIELD, Ohio--A new 36- 
page teaching aids handbook that 
covers the selection, operation, care, 
and use of electric home appliances 
was reported today by Mrs. Julia 
Kiene, director of the Westinghouse 
Home Economics Institute. 

Called the Electric Home Appli- 
ances reference manual, the booklet 


and specifications on the latest prod- 
ucts of the 277 manufacturers whose 
catalog data can be found on pp. 
1,099-1,485. 

Specia! improvement will be found 
in chapters on heat transmission co- 
efficients of building materials, heat 
transfer, heating load, cooling load, 
industrial air conditioning, air clean- 
ing, and refrigeration. 

Copies of the volume, priced at 
$7.50 each, are available through 
ASHVE headquarters here. 
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: The “for dealers only” publication %"¢e9 (booklet 1CE-0204) are avail- | 
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COMPRESSORS 
IN USE TODAY! 


andl hove tt ukial it 


is an eight-page tabloid newspaper 
called the Farm Market Reporter. 
The paper is full of case histories by 
and about electrical dealers “who 
learned the hard way that an ade- 
quate wiring system is necessary for 
the efficient operation of the equip- 
ment they have to sell,” the bureau 
said. 

Thousands of copies of this publi- 
cation are being distributed without 
charge to power suppliers, electrical 
manufacturers, and national and lo- 


able at five cents each from Westing- 
house Electric Corp. 


1952 Product Catalog 


Baltimore Aircoil Issues 
———KEY NO. N-356—— 
BALTIMORE—-The new 1952 Balti- 


more Aircoil Co., 


cently published, includes complete 


descriptions, dimensions, and selec- | 
tion charts for their new and ex- | 


Inc. catalog, re- | 


bettie beverage 
coolers 


write 


IDEAL coottr corPorAtion 


cal electrical organizations to be 2953 EASTON AVE. ST. LOUIS 6. MO i 


placed in the hands of rural electri- 
cal dealers. The publication § is 


panded line of evaporative condens- | 
ers and cooling towers, the company 
has announced. 


MEAT YON... 


een These 10 million Tecumseh compressors in the field, attest 
_ the acceptance T mech has built in the industry, Proven 
S-yendabitny uoder all field conditions has led more and 
more manafacturers to incorporate the Tecumseh hermetic 
ie their cabinets, Today two out of three manufacturers 
natiovally advertised household refrigerators use the 
Kevumeeh hermetic and better than 2,000,000 units are being 
produced yearly, You can use these facts to prove the 
, eeperionce: and reputation behind the compressor in’ the 
- ty leigeracog you are selling to the customer 

i he Ticumseh hermetic is exactly engineered to the 
iprticuler cabinet in which it is installed This is usually the 
t,ouht of egany months of careful engineering tests to make 
Yr vis] give long, dependable service, Our engineers, 
‘Pncentrat ng on « wessor design only, work closely with 
; dd production men in every branch of 


A FINISHED PRODUCT IS ONLY HALF THE JOB | § 


Air conditioning can benefit no one until the unit is sold, installed, and actually in 
operation. i 


That is why the editors of AIR CONDITIONING & REFRIGERATION NEWS are con- 
stantly collecting stories and articles on proven sales methods and new applications 
that further expand the ever-growing market for air conditioners. 


The most timely and valuable of these articles, in the 


— 21 Air Conditioning 


wi i inductiy than any other ma turer Long experience Merchandising and Applications Issue, will help all merchandisers of air conditioners 

a i compreasor design and pootaien plus this ~~ —- and equipment create a real sales boom by showcasing the most resultful methods of I 
_ the fest brains in the industry make the Tecumse selling. And let’s repeat that word selling! \ 
a “rmetic Cre last word ia compressor design selling: } 

e. FER ee os: Aap See & ee ee eS Repeat it, underline it, dramatize it with a prominent, hard-selling advertisement 

‘ will weet 


he same exacting standards of quality. The shells 
ue pertiesently welded together to eliminate most outside 
vsuses of ‘rouble and generally incorporated into household 
ve frigerstors as a complete evetem, The soundness of this 
wactice kk proven by the emall percentage of field failures. 
Field recuens wader warranty average less than 1% per year 
tor completely sealed systems and practically none fail for 
érechaniral reasons, This is a remarkable record considering 
= fact that they are sold to more than 200 different manu- 


cturer 


for your products in the April 21 issue of the News. 


LET’S COMPLETE THE JOB — | 
PUT THE SELL IN AIR CONDITIONING — 
in the 


Air Conditioning Merchandising 
| and Applications Issue 


| April 21, Advertising closes April 1 | 


AIR CONDITIONING & REFRIGERATION NEWS 
450 West Fort Street, Detroit 26, Michigan 


¢ Elimination of service calle under warranty saves you 
soney and helps satisfy customers with their purchase. Take 
I advemage of the selling points of the Tecumseh hermetic 
Gad poigt out these facts when talking to your customers. 


TECUMSEH P 


TECUMSEM, MICH 


UCTS 


—_— 


EXPORT OEFT. B11 WOODWARD AVE. CETHOIT. MICH 
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Frozen Citrus Concentrates 


Storage at O° F. Found To Be Essential To 
Assure Consumer Top Quality Product 


CHICAGO — Storage temperatures 
of 0° F. or below are absolutely es- 
sential if frozen citrus concentrates 
are to reach the consumer in top 
quality condition, W. R. Roy, director 
of research for the Minute Maid 
Corp., told the National Association 
of Frozen Food Packers here re- 
cently. 

“As a result of constant vigilance 
at the plant level,” he stated, “it is 
improbable that any poor quality 
product finds its way into distribu- 
tion channels. 

“Since frozen citrus concentrates 
are not customarily subjected to heat 
treatment any time during the pro- 
cessing cycle, preservation of quality 
in the interval between production 
and consumption is entirely depend- 
ent on storage, distribution, and han- 
dling at the proper temperature 
levels.” 

He noted that at 0° F. and below 
no deterioration has been found in 
any of the factors used to judge 
quality for periods up to a year. 


FACTORS SUBJECT TO 
DEGRADATION 


Those quality factors subject to 
degradation when concentrates are 
stored at improper temperature are 
physical appearance (gelation and 
separation), flavor, ascorbic acid 
content (vitamin C), and bacterial 
degradation. 

“The principal enzyme contained 
in citrus juices,” Roy explained, “is 
known as pectin methylesterase. This 
enzyme breaks down the pectin which 
all citrus juices contain. Such de- 
composition results in a degraded 
pectin and causes ‘cloudbreak’ or 
separation of the juice. 

“If the concentrate contains a 
relatively active enzyme, and if it 
also has a high pectin content, it 
will often form a gel in the can. 
When this gelled material is_ re- 
moved from the container, it will ap- 
pear similar to apple or grape jelly, 
with varying degrees of rigidity. 
When a gelled concentrate is recon- 
stituted with water in the usual 
manner, it will epagentty separate 
completely. 

“C. W. DuBois and T. J. Kew have 
shown that the degree of separation 
exhibited by concentrates after abuse 
is a result of improper storage tem- 
perature and length of time of ex- 
posure to that temperature. 

“They have also pointed out that 
once separation has occurred it is ir- 
reversible, even though proper tem- 
perature conditions are restored af- 
terwards. The damage has been 
done.” 


ZONE SALES 
MANAGERS WANTED 


We will employ high caliber zone sales managers. 
one for Worthwest territery. one for Virginia- 
Marytand-Detaware-North Carolina area. A well 
established commercial retrigerater manufacturer 
with nation-wide selling organization. our product 


. Address Geox 3946, Air Conditioning 


Farm Milk 
Zero Applications 


Coolers, 
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Roy noted that there is consider- 
able variation in enzyme content 
from year to year, and between va- 
rieties, and consequently in resist- 
ance to separation. 

“The amount of gross visible pulp 
influences the separation rate,” he 
went on, “the higher the pulp con- 
tent, the greater the tendency toward 
separation. The consuming public de- 
mands a visible pulp content. How- 
ever, a pulpless juice, while stable to 
a@ much greater degree, would prob- 
ably be rejected by the consumer. 


HIGHER THE TEMPERATURE, 
LONGER THE TIME, 
GREATER THE DAMAGE 


“It can be concluded that damage 
is done to the products at any tem- 
peratures of storage higher than 0° 
F.; the higher the temperature the 
greater the damage, and the length 
of exposure to such temperatures 
greatly amplifies the extent of the 
damage. 

“It must be emphasized that sep- 
aration of frozen concentrated citrus 
juices is the subject of more com- 
plaints than any other one factor. 
The consumer is emphatically pre- 
judiced against any product of this 
kind if it is abnormal in appearance 
due to separation, and more often 
than not rejects it ‘down the sink’ as 
a spoiled product without subjecting 
it to flavor evaluation. 

“In concentrates stored as long as 
one year at 0° F. or lower, there is 
no discernible change in flavor. At 
higher temperatures, up to 45° F., 
any flavor degradation depends on 
temperature and length of exposure. 
Separation occurs before the 
product suffers a noticeable flavor 
change, although juices which have 
undergone separation are often de- 
scribed as ‘thin’ or ‘watery’ because 
of viscosity decrease resulting from 
pectin degradation. 


ROOM TEMPERATURE STORAGE 
LEADS TO FERMENTATION 


“At temperatures above 45 to 50° 
F., bacteriological growth causes de- 
velopment, in time, of fermented 
flavors. If the product is held for two 
to three days at room temperature, 
fermentation will cause evolution of 
sufficient carbon dioxide to swell and 
burst the can. 

“Curiously enough, when concen- 
trate is held at low temperatures, the 
number of bacteria decreases, 
cause of the low pH of orange juice, 
concentration of the fruit sugar, 
which causes plasmolysis, and the 
slightly bactericidal action of citric 
acid. 

“Since orange juice and other cit- 
rus juices are recognized as out- 
standing natural sources of ascorbic 
acid (Vitamin C), many studies have 
been made of the behavior of this 
vitamin under varied conditions of 
storage. The following sum- 
marizes the findings: 

“1. The loss of ascorbic acid in 
frozen concentrated orange juice held 
at 0° F. for 12 months is from 0 to 


| not over 2%. 


Form I Freeze 
a Counters, 
lndeseral chilling. 


DEAN PRODUCTS, INC. "°"™" 


“2. The loss of ascorbic acid in 
concentrate held at 40° F. for six 
months is less than 10%. 

“3. Ascorbic acid in concentrate is 


ANY SIZE 
. ANY SHAPE 


STREET, BROOKLYN 16, N.Y. 
STerling 9-400 


be- ; 


much more stable than in single- 
strength juice held at the same tem- 
perature and the same length of 
time. In fresh fruit a 12% loss of 
ascorbic acid takes place in the usual 
handling 

“Fruit juice concentrates, because 
of their high content of dissolved 
solids, exhibit a greatly depressed 
freezing point. In addition, the freez- 
ing point is not sharp, but is pro- 
gressive over a wide temperature 
range. 

“For example, 42° Brix orange 
concentrate begins to ‘slush-freeze’ at 
18° F., and does not become truly 
solid until a temperature of -5° F 
is reached, although it apparently is 
frozen solid at 5° F. 

“The net effect of this range of 
freezing is two-fold: 

“1. The greater enzyme activity at 
low temperatures, in contrast with 
other frozen foods which are essen- 
tially frozen solid at comparable tem- 
peratures, is probably due in part to 
the greater motility of the mass as a 
whole. 

“2. Slowness in lowering tempera- 
tures in the 18° F. to 0° F. range is 
due to the wide temperature range 
of latent heat in freezing. This effect 
is particularly apparent in concen- 
trates which have _ inadvertently 
thawed or have reached temperatures 
above 0° F. during handling when 
they are restored at 0° F. storage, in 
which lowering of the temperature 
again to 0° F. is exceedingly slow. 

“Loss of temperature and retention 
of the product for very short periods 
(1 to 2 days) of, say 10 to 15° F., 
does not appreciably injure the prod- 
uct. However, recovery of tempera- 
ture is very Gow. 


L 
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TERMINAL STORAGE 
WAREHOUSE CAN HOLD @ 


“Most terminal storage warehouses 
are designed to ‘hold’ such a product 
at 0° F. provided it enters the ware- 
house at 0° F., but not necessarily to 
reduce the temperature to 0° F. of 
a preduct entering at higher tem- 
peratures. Obviously it requires much 
more compressor capacity to freeze 
than to hold. 

“Space in frozen storage ware- 
houses is valuable. As a result, car- 
tons of concentrate are usually 
stacked in the cold storage rooms in 
solid stacks. The innermost cartons 
of such stacks, completely insulated 
on all sides by four or five cartons 
of product, are reduced in tempera- 
ture very, very slowly 

“Thus if concentrate is allowed to 
warm to 15 or 20° F. in a day or so 
while in transit, and subsequently 
stored at 0° F., some of the product 
in the center of the stacks might 
take weeks to return to 0° F. During 
this period degradation could occur 
to a measurabtc extent.” 


STEPS BEING TAK&RN TO MAKE 
CONCENTRATES LESS SUBJECT 
TO DAMAGE 


Roy concluded his talk by outlin- 
ing what steps the frozen concen- 
trate industry is taking to make a 
“product that will withstand more 
abuse than the present concentrate 
will take. 

“Some producers of frozen concen- 
trate,” he said, “are conducting edu- 
cational programs in an effort to 
teach shippers, warehousemen, dis- 
tributors, retailers, and consumers 


F. 


the limitations of the product and 
best methods of handling it. 


coors the MARKET 
fie VALUE dn @ SLOPE-FRony 


@ DUAL-PURPOSE. . . 


Why this is America’s Best Freezer Value!... 
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“Cooperation has been given car- 
rier agencies in their research aimed 
at developing equipment designed to 
transport frogen foods at zero tem- 
peratures. Satisfactory low tempera- 
ture truck and rail unite are now 
being used in increasing numbers 

“Work has been done and is being 
carried on to determine if heat at 
low level can be used to inactivate 
enzymes sufficiently to yield a more 
stable product without causing de- 
velopment of off-flavors. Most of this 
work is being done in the 140 to 160 
F. range 

““Other research involves treatment 
with high frequency, high voltage 
electrons, use of ultra-sonic waves, 
and treatment with waste fission 
products to aid in stabilizing the 
concentrates 

“Some progress is being made in 
stabilizing the products. Even if the 
industry succeeds in making a more 
stable product, however, the consum- 
er will be assured of the best possible 
quality if the product has a history 
of zero or sub-zero storage from 
plant to table.” 


Frozen Food Packers To 
Meet In Chicago In ’53 


CHICAGO — The Conrad Hilton 
hotel here has been chosen as the 
site of the 1953 National Frozen 


Foods Convention, according to C. L. 
Snavely, chairman of the 1953 Con- 
vention Committee. 

Snavely, newly elected president of 
the National Association of Frozen 
Food Packers, stated that the 1953 
convention is acheduled for the first 
week in March, 


Aga 
FREEZ 


(1) A modern Self-Service Freezer—6 feet long; 
(2) Spacious Counter for scale, displays, 


“check-outs,” etc. 


@ SLOPE FRONT with interior Fluorescent Lighting shows foods with 
highest visibility—increases buy-appeal. 


@ FORMICA “LIFE-TIME” TOP can be furnished in any desired length. 
@ FULL-WIDTH REFLECTING MIRROR provides the extra attraction that 


means extra sales. 


@ SELF-CONTAINED with '/, H.P, Hermetic Condensing Unit, standard 


make, 


@ GLEAMING WHITE ENAMEL on bonderized steel... 


.made to last! 


@ PAYS FOR ITSELF in added volume and profits—io short time! 


UNCONDITIONALLY GUARANTEED! 
This guorantee is backed by General's 25 year old reputotion. If, on 
instatlotion, SF-6 Freezer does not perform to complete satistaction, 
we will teke it back without question, pay return freight costs and 
REFUND YOUR MONEY IN FULL! 
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oe "Service Operation 


Small or Large, Each Company Must Have Sound Basic Organization 
To ‘Succeed —Here Is How @ Large Detroit Firm Operates 


DeTnorr No company 
oan expect. to opecate entirely on « 
bast if you can get 95% of 
your business on cod. youre better 
of But o- eredu you should watch 
venereal) cunditions ‘or they can 
change A .few yearr ago, for ox 
ample bare were on excellent credit 
riak Now: they're -not 
Hig wodustrial accounts are 


aeivice 


usually good risks if you can wait 
awhile for your maney. But here be 
ware to ght autholizgetion from the 
right man in authority and get « 
purchase jeder mamber’ 

These ere « yew of the mug 
yestions oF how t) make refrigera 
tion and aer comdéiiioning service pay 
that were offerea to the Detroit 
ABSRLE section by Jack M. Baragar 


general ménager of Johnston Ketrig 
eration Satie Co, whose allied firm is 


probably “ihe largest independent 
service contracting organization in 
the Detrot area 

The service tavoicr ia very im 
portant, especially’ fo the amall firm 
A big company cen fight « disputed 
bill in court but. the: emall service 
firm can't afford w. Get the invoice 
signed by" the customer and make 
certain it .containg all pertinent in 
formation.’ advised Baragar. “Only 
recently Wp were told of a court case 
decided in the coatrador'’s favor be 


hed ar 
the customer 
Discussing the, 


enune be involee signed by 


{ pe of a 


service company, he pointed out 
that “service firma vary greatly in 
size but their operation, if successful 
follows a similar pattern. Large com- 
panies employ more men and cover 
more territory. Of necessity, they 
must break down their operation 
into more detail and provide closer 
control than would «4 one or two-man 
shop The bigger the outfit, the more 
places for profit to get lost 


| NON-PRODUCTIVE MAN 
FOR EACH PRODUCTIVE ONE 


“What is needed in the way of 
manpower’ Actual figures show that 
it takes one non-productive employe 
to handle three productive men in 
the field When you attempt to 
spread this man too thin, he cannot 
keep up with the work involved, and 


costly mistakes plus decreased effi- 
clency in service will result,” cau- 
tioned Baragar. “To go the other 


way is, of course, foolish and uneco- 
nomical.” 

An organization chart that was 
“developed over a number of years 
through trial and error and is now 
providing highly successful in serv- 
ing up to 6,000 calls a month" was 
shown as reproduced here 

“Note that this has seven depart- 
ments: shop, parta, installation, com- 
mercial service, domestic service, 
service sales, and accounting, each 
having @ foreman or manager and 


all eusagt the last reperting ¢ to the 


DISTRIBUTORS HAVE MORE TO OFFER 


’ 


Through these dramatic Cost-Cutting developments: 
atomized air - eliminates costly waste. 
directional Slow - climinates costly spilloge. 
re-circulated air - cots case running time 


t 


— 


—— 


wp te 15%. 


i SMERER USERS REPORT SAVINGS UP TO 
: $210.00 ANNUALLY, PER 10 FOOT CASE 


eustomwes can apply these remarkable savings to: 


1. lower prices 


2. quickly pay off original investment 
3. abso cost of loss leaders or special sales 
4. extrs profies from these savings. 


alaot SHERER gives users these PLUS VALUES: 


fast, easy servicing 


- wide-angle, panoramic visibility — 


‘automate selling” design features that increase sales 
and lower selling costs and many others. Write for 


tranchiye information today. 


SHERER OCISTREBVUTORS SELL MORE BECAUSE THEY HAVE MORE TO SELL 


operations manager This arrange- 
ment permits the technical end of 
the business to function as it secs 
fit, looking to accounting only for 
guidance in such things as finance 
and credit 

‘A good accountant ‘cannot super- 
vise installation and service,” com- 
mented Baragar. “We found that out 
a long time ago 

“Management personne! must have 
a thorough knowledge of this busi- 
ness plus a likeable personality and 
the ability to deal with employes and 
customers of all types quickly, cour- 
teously, and efficiently. Make a care- 
ful selection from your own organiza- 
tion first, if possible, but do not hesi- 
tate to fill your needs from an out- 
side source if necessary 


“If you can't get a good man who 
can supervise both domestic and 
commercial service, for example, 
split the jobs as we have done. 

“If you pick the right man, most 
of your management problems are 
solved. He will not come cheap,” 
warned Baragar. “If he’s good, he 
knows his value and you'll have to 
pay him accordingly 

“It would, of course, be desirable 
to have in each of the servicemen 
all the qualifications of your service 
manager. However, you and I both 
know that this is impossible. In fact, 
if you have such a man in your 
group you had better promote him 
quickly because if you don't he will 
soon be working for someone else or 
be in business for himself and giving 
you lots of competition. 


LET EACH MAN WORK WHERE 
HE IS BEST SUITED 


“We have found it desirable and 
profitable to classify each man and 


then let him function accordingly 
For instance, you may have a 
eracker-jack mechanic who solves 


the problems and corrects all the 
trouble but he cannot collect on a 
c.o.d. call. Don't fire him; put him 
to work on charge or warranty serv- 
ice where he does not have to col- 
lect for work done 

“Another man might not be pro- 
ficient at his trade but has the 
ability to learn. Assign him the 
easier calls. Encourage him to im- 
prove his knowledge. Let him gain 
confidence and know-how, and he 


| someday will prove his worth. 


“Stull another man I know of,” 
Baragar recalled, “is an excellent 
mechanic, neat appearing, and very 
trustworthy. However, he will not 
be pleasant to customers. There is 
only one place for him-—the installa- 
tion crew where he has no direct 
contact with anyone except his 
foreman 


‘MUSTS’ FOR A GOOD 
SERVICEMAN 


‘*'Musts’ for every serviceman are 
honesty, basic knowledge in refrig- 
eration, and loyalty. If there is some- 
one in your group who does not have 
these three things, you should get 
rid of him. Don't tolerate dishonesty, 
stupidity, and disloyalty 

“We have found it very profitable 


| to promote the welfare and know!l- 


edge of our men by having the serv- 
ice manager run schools in the slow 
periods. We let the men participate 
by assigning them topics to discuss. 
Encourage your men,” he suggested, 
“to become members of groups dedi- 
cated to promoting the sciences and 
knowledge of our industry. All of 


these things properly applied wilt | 


knit together for you a workable and 
profitable service group.” 


STEP BY STEP IN HANDLING 
A SERVICE CALL 


service, 
traced a call from its inception to 
completion. 

“The call receiver is courteous, of 
course, and seeks all information in 
the first conversation such as name, 
address, telephone number, date, na- 
ture of complaint, type of service, 
make and model of refrigerator, in- 
stallation date, warranty information, 
and, most important of all, arrives 
at an understanding with the cus- 
tomer as to rates and c.o.d. charges, 
if they apply 

“General files by address kept up 
to date quickly show what service 
has been rendered, when, what was 
done, who did it, and the type of 
equipment. This information is ab- 
breviated on the call slip by the 
‘lookup’ girl, and after credit is 
checked, the slip is returned to the 
dispatcher. 

“The dispatcher then zones the 
call and gives it to the serviceman in 
order of its importance rather than 
receiving time. The reason for this is 
obvious,” Baragar explained. You 
may have a freezer full of meat that’s 
down. This would get priority over a 
mere noise complaint. 

“When the service call is com- 
pleted to the customer's satisfaction, 
the service work order pruperly 
executed and signed is turned into 
the dispatcher for his check-off and 
okay. He codes it. From here it 
passes to the service manager who 
checks it further for time, service 
rendered, etc. From this point the 
billmg copy goes to accounting for 
disposition, and a file copy is put in 
the general files for future reference. 


INSIST ON PROMPT PAYMENT 
OF ACCOUNTS 

“As for billing, be sure that all ac- 

counts receivable are paid promptly 


when they fall due. If they are not, 
don't hesitate to find out why. You 


may find your customer is withhold- | 
ing payment because he is not satis- | 
fied. If this is the case, waste no time | 
getting it corrected to his satisfac- | 
tion. You harm your reputation, not | 
to mention your pocketbook, by let- | 


ting it drag out too long. 

“While these 
may seem insignificant in themselves, 
combined they spell economy and 
profit in your organization,” Bara- 
gar emphasized. 

Other phases in operating a serv- 
ice business involve such problems 
as warranties, maintenance contracts, 
and the like, it was pointed out. 


various operations | 


~ 
4 


“In our opinion, every piece of 
equipment you sell should have in 
the sales price a fund, to be held in 
reserve, that enables you to give your 
customer a one-year guarantee that 
gives him complete coverage on any 
service required. 

“The amount of money held aside 
is determined by three things: 
volume, past service experience, and 
location. The greater the sales 
volume, the more money you'll need 
in reserve to see you through. Ex- 
perience may show you that serv- 
ice has been exceptionally light, per- 
mitting you to reduce price. It natur- 
ally costs less to service equipment 
close by, so location is also a factor. 

“This reserve money must be set 
up as a separate fund, divided into 
twelfths. Each month one twelfth 
should be entered in your books to 
be applied against expenses incurred 
for this contract. Remember, you 
haven't earned this money until the 
warranty time has expired. You only 
invite trouble if you use it in ad- 
vance. You're only kidding yourself 
if you put the money in your pocket. 

“Another source of income that 
can prove very profitable is the 
soliciting of maintenance contracts 
on equipment out of the one-year 
guarantee,” suggested Baragar. 

“There are two types currently 
specified: one where labor only is 
covered, parts not being included; 
the other which gives complete cover- 
age of labor and parts. The latter has 
proven much more satisfactory to 
the customer, and he is usually will- 
ing to pay the price difference to get 
complete insurance on his equipment. 

“The ‘labor only’ deal isn’t so good. 
Suppose the serviceman makes the 
monthly check and then three days 
later a valve goes bad. The customer 
will not be satisfied if he has to pay 
$18 for an expansion valve then. 

“Price of the contract is deter- 
mined by horsepower, number of 
fixtures, type of fixtures, age of 
equipment, and its general condition. 

(Concluded on next page) 


"Stock WAGNER 
STANDARD ROTORS” 


A stock of genuine Wagner interchangeable 

armatures makes pages cumage 
ment a simple 1-2-3 job .. . and the exclusive 
“tell-all” show interchangeability of 


s the i 
rotors within a given on Wagner 
motors. were 


O67) PLYMOUTH AVENUE, SAINT LOUIS 14, MO... U.S. 4. 


Servace doesnt totes when # co 


The HARRY ALTER CO. Ine. eee 


jewel. -- the new No. 156 
SPRING ond SUMMER 

HARRY 
ALTER'S 


REFRIGERATION Parts & Supplies 


plus TELEVISION « RADIO « HEATIN 


DEPENDABOOK 


ELECTRIC MOTOR PARTS 
AIR CONDITIONING 
Write tor your copy NOW! 


mes trom Horry Alter 


Chicago 16, Ill 


Blocold 


DRINKMASTER 


262 ICE CUBES—300 COLD (12 OZ.) BOTTLES 
All within easy reach thru three slide back doors. 


POWERED BY SERVEL SUPERMETIC 
WITH FIVE YEAR WARRANTY. 


4 ft lg. 27” w. 38” High. Shipping wt. 400 Ibs. 
6 Ft. and 8 Ft. also available. 


“A CASE OF COOL JUDGMENT” 


Mid. by UNITED FRIGUATOR ENGRS. 


Stainless 
Steel 


MENOMINEE, 
MICHIGAN. 
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ORGANIZATIONAL CHART for lorge service compony. Tale chert is fer eperation of @ firm that handles up to 6,000 calls per month. Al 
though oa smaller orgonization wovld hove jess manpower, the some over-oll org is _ 


Reserve Fund To Cover 1-Year Guarantee 
Should Be Included in Each Sale Price 


(Concluded from preceding page) 
Don’t go for old equipment,” he 
warned. “Each system must be care- 
fully inspected and put in first-class 
running order before the contract is 


On this point Baragar was ques- 
tioned whether a customer had ever 
refused to take the maintenance con- 
tract after the servicemen had in- 
spected and fixed up the machine in 
the expectation of getting such a 
contract. 

“No, we've never run into that. 
Maybe it’s a matter of sales psy- 
chology. Instead, say, of offering to 
fix up the equipment for $120 and 
then provide a year’s service for an- 
other $60, you should tell the cus- 
tomer that for $180 you'll put the 
installation in first-class condition 
and keep it running for a year. 


AVOID MONTHLY PAYMENTS 
ON CONTRACTS 


“Make all contracts payable in full 
in 60 days or less. Monthly payments 
will get you in trouble. An example 
of this would be the system that 
gives considerable trouble the first 
two or three months and then the 
owner stops payment. The result is 
a red figure. 

“A word of warning: if you decide 
to go after this type of business try 
for volume. Just a few accounts will 
not prove profitable. Set up only four 
inspections a year. It is not neces- 
sary to give monthly inspections if 
the equipment is in good running 
order. Also, see to it that your main- 
tenance contracts get fast, prompt 
service when it is required. Give your 
customers confidence and you have 
an excellent sales potential when 
they buy new equipment. 

“A number of companies are en- 
gaged in rendering factory warranty 
service to customers of national 
brand domestic refrigerators. This is 


also a profitable venture providing 
you take into account the follow- 
ing: large investment required in in- 
ventory (some of which you'll write 
off as a loss because many parts be- 
come obsolete in a year); office work 
required to set up warranty records, 
and the necessity for continual polic- 
ing of dealer sales. 

“Be sure to investigate thoroughly 
the volume you will get in your 
locality, the quality of the product, 
and the policies of the company to 
whom you will be obligated,” Bara- 
gar urged. 

“It would be well to have a clause 
in your contract permitting you re- 
covery in the event of an unusual 
run of product trouble. You can get 
burned pretty badly if you don’t have 
this protection. Also, have your con- 
tract renegotiable on a monthly 
basis. Your accounting department 
should keep a close watch on profit 
or loss each month and advise you 
promptly when a_ continual loss 
occurs in this account.” 


WARRANTIES ON ORPHAN 
MODELS 


Questioned as to what should be 
done when a customer has a war- 
ranty on an off-brand or orphan, 
Baragar explained that “we charge 
the customer full costs and then give 
him a rebate if we can collect on 
the warranty.” 

He also suggested that the service 
department should be set 
emergency service could be given at 
all times of the day or night. 

“Remember if service is your busi- 
ness, then give your customer just 
that when he needs it most. Around- 


the-clock service might sound ex- | 


pensive to you, but actually it isn't. 
Make up a schedule subjecting at 
least one man to call each night. This 
enables the serviceman to spend his 


nights at home, or even to go visit- 


nouns 


EW 20 CU. FT. 


No Cold Air Low While Baskets 
are Exposed 


Uses \4 the Space of Horizoatals 
Costs less to operate 
Well for Large lvems 
No Heavy Cover to Lift 
3 Past Freezing Shelves 


e—-———_— - - om 


up so | 


ing if he likes. All you need to know 
is where to reach him if necessary. 

“Service rates, of course, are deter- 
mined by labor cost, burden and over- 
head, and profit. Don't be afraid of 
your competitor's price. Set up a 
fair rate for the service you render, 
give good service, and you will pros- 
per. Don't worry about the boy up 
the alley who charges $2 an hour 
and gives poor service. Your compe- 
tition is the boy who A yp a good 
price and does a good job 

“And don't try to chisel on hourly 
rates and make it up on parts. A 
100% markup on replacement parts 
used in service, however, is not at all 
uncommon and in most cases this 
margin is necessary to permit free 
replacement if the part you have 
supplied should fail in warranty. Re- 
member that the initial price is usu- 
ally paid without question but you 
will lose a customer if you try to 
collect again should the part fail too 


“Most companies today charge 
time-and-a-half or double time for 
service required outside of the regu- 
lar hours. Because customers usually 
object to what they consider ‘being 
taken,” we have promoted better re- 
lationships and increased sales by 
charging them straight rates on 
emergency service and including the 
overtime paid to servicemen in our 
‘burden’ figure. This raises the stand- 
ard rate a little, but it does help 
service sales in the over-all picture.” 

To a question as to whether in- 
stallation, service, and parts costs 
aren't up today to the point where 
the installation and first-year service 
on larger jobs are most costly than 
the equipment itself, Baragar replied 
that costs were up 

“Today condensing units aren't 
being sold for list price. If they 
were, your ratio of installation costs 
would be down. Ten years ago,” he 


continued, “if you called on a pros- 
pect and told him, ‘this walk-in and 
unit will cost you $1,300, you 


watched him closely, and if he didn't 
bat an eyelash, you'd add: ‘plus in- 
stallation.’’ 

How much time does a serviceman 
spend on the average call? Baragar 
stated that a two-year study of 40 
servicemen revealed that the domes- 
tie serviceman averaged 1.2 hours 
per call while the commercial serv- 
iceman averaged 2.2 hours per call. 

“If you have an average depart- 
ment, don't kid yourself into think- 
ing it can be done in a lesser average 
time. Special service may require 
more or less, but run-of-the-mill 
calls will be close to this average 
over a period of time. 

“Company trucks or cars for serv- 
ice are a costly proposition,” he also 
said. “High insurance rates, careless 


wit 
Nope 


A large battery manufacturer wanted to maintain a frigid —G6O'F. 
in its test cabinets. This temperature was achieved only after Temprite 
Oil Separators were attached to the compressors! 


Why? Because, as always, a Temprite traps the escaping oil and 
automatically returns it to the compressor . 
the evaporator and condenser walls! Oil in these latter areas definitely 
minimizes heat transfer, while oil free evaporator coils permit the 
refrigerant to boil at its true boiling gt These factors are constant, 
no matter what temperature is desired. 
Separator will increase refrigerating efficiency from 15% w 20% or 
more. Ask your jobber or write divect. 


TEMPRITE OIL SEPARATORS 


Once again, dramatic proof is established! Once again, 
Temprite Oil Separators provide the answer to increased 
refrigerating efhciency! 


. . to keep it away from 


The use of a Temprite Oil 


Emprite 


driving, maintenance cost, and stor- 
age all add up to one heck of a lot 
of dollars. In our opinion, it is far 
more economical to have your serv- 
iceman supply his own transporta- 
tion. Pay him mileage on a Gat 
hourly rate and you will save your- 
self money and headaches. Kemem- 
ber, when he drives his own truck 
he will take much better care of it. 


STOCK SERVICEMAN'S 
CAR COMPLETELY 


“Equip your serviceman’s car 
stock with everything he needs. Have 


your service manager make up a 
complete list of the things most 
commonly used and see to it that 


they are requisitioned to car stock. 
Many hours are lost because of in- 
adequate stocks. 

“Buy wisely from your parts 
wholesaler. Take advantage of quan- 
tity purchases, if you have need of 
the merchandise and can afford it 
Keep a good supply of necessary 
items on hand. Many times your pro- 
fit is made on the purchase price 

“Advertising is a must for any 
company to show real progress. The 
best medium, of course, is good serv- 
ice and happy customers. Having uni- 
forms for your men is an excellent 
way to promote confidence in your 
customers. Newspaper and radio ad- 
vertising have brought poor results in 
our business. Direct mail campaigns 
offering fall or spring specials are 
excellent, also telephone book adver- 
Using 

Another method that has proven 
very satisfactory for repeat calls is 
to send out a self-addressed post- 
ecard asking your customers to fill in 


the questionnaire which will let you 
know what they thought of the serv- 
ice rendered, etc.” 


(root -------- 


TEMPRITE PRODUCTS CORP. Baga s | 


[) Send name of your local distributor. 
[) Send me complete dete on your oll seporators 
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Refrigeration Problems 


and their Solution 
by Paul Reed 


and inotaliation Engineers 
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Paul Reed 


presser would pump about one half 
more “Freon 12" than te required for 
the same re(rigerating capacity 


increased «apactt bit the motor 


motor pulley will have a diameter 
about “% the diameter as the former not 
BO, motor pulley 


Changing from 
Sulphur Dioxide 
To ‘Freon-12’ (3) 


COMPRESSOR DISPLACEMENT 


We might. be glid to get the 50% 


load would alao tbe increased about 


>, wo unlas the motor was under 

loaded with BO which ia unlikely 

we must retuce the compressor dis that 

placement about one third other 
Assuming that it is a belt-driven 

compressor, We can reduce the com often 

pressor displacement one third by re 

placing the mutoer pulley with one 

about ', sovaller, that is, the new 


The bore of the pulley, number, 


and «ize of grooves, and holes for 
the fan, will have to be the same with 
an before, .rowever This will mean 
moving the motor a littl farther of 
away from the compressor, or buy 
ing shorter belts 


Bomeone may conceive the idea of 


increasing the capacity of the com 
pressor by about 50%, 


by keeping 


the same compressor displacement 
and same motor pulley as for BO», 
but using a mor with one half 
“treater horsepowgr Rarely can this a 


— Vital to Every 
Testing Instrument 


Using « testing gauge that doesn't have a 
conveniont meags of keeping it accurate 
is Lhe ong « cuteng tool without a 
handy means of heeping ut sharp 

Like good cucteng tools Marsh Gauges 
are “sharper” to begin with, but if you 
ever khaock them out of adjustment you 
can “sharpen” them up in flash with the 
twist of a xrewdriver 

That's why every true craftsman prefers 
Marsh testing iostruments. When the 
pointer fails © return © rero just turn 
the Recalibratoe screw until accuracy is 
restored Aad remember: the Recalibrator 
is the one sound way to “sharpen” a 
gauge because i gets right down to the 
source of the error corrects the relation 
ot the bourdon sube to the movement 

Marsh testing gauges and thermometers 
are the only tesung instruments that have 
the “Revcalibrater”. Use these tools that 
are right and can be dept right. 


See your jobber 
WRITE FOR BULLETINS 
MARSH NSTRUMENT CO. 
Seles Affliote of Jos ? Marsh Corporation 
Der =D. SKOKIE, HL 


large 
great 
can 


done, for the condenser would 
have to be changed to a large one 
The same is true of the evaporator 
and of the liquid and suction lines 


expense of replacing these 


expensive parts ia usually too 


Bo as we said originally, we 


rarely expect to get any more 
refrigerating capacity by changing «a 
system 


from BO. to “Freon-12.” 


HERMETIC UNITS 


Bince, for the sane Btu. per hour 
cnpacity, the volume of vapor for Obviously, if it is a hermetic unit 
Freon-12 » only about two thirds that a serviceman wants to change 
that of BO». (he compressor displace there is nothing that can be done to 
ment that wae right for SO, will be reduce the compressor displacement 
about one half again ae much an for nor inerease the motor horse- 
Freon-12 If we kept the same power, so changing an SO, hermetic 
compressor displacement, the com unit Freon-12" is not practical, 


except perhaps in the case of some 
of the 
meastic refrigerators which were over- 
motored originally. Such cases are 
certainly rare 


very emall sizes used in do- 


electrical insulation for the 


field coils of hermetic motors for SO, 
unite was of a different material than 
required for 
reason why changing hermetic 
unite from BO, to “Freon-12" is not 
feasible nor advisable 


Freon-12 an- 


COMPRESSOR OL 


Sulphur dioxide is very slightly 
miscible in oil; that is, it and oil do 
mix very readily, as oi! and 
“Freon-12" do. When the oil absorbs 
“PFreon-12,”" 
so a high viscosity ofl must be used 


its viscosity is reduced; 


Freon-12 so that even with 


reduced viscosity due to absorption 
“Freon-12," the viscosity will still 
be sufficiently high to assure proper 
lubrication 

Oi with a viscosity of 150 seconds 
Saybolt is generally used with SO», 
whereas oil with a viscosity of from 
300 to 325 seconds Sayboit should be 
used with “Freon-12.” 
The oil for 
highly refined, 


“Freon-12" should be 
almost colorless 
- « 


Easily removed knurled rings on 
the new, hondsome Marsh testing 
@euge set gives quick access to the 
Recalibrotor.” Here is the teom of 
therobreds for the serviceman who 
wonts the best. (Dic! size, 249"). 


The “Recalibrator” is the finishing 
teoweh te this finer testing gouge 
with three extra color differentiated 
seoles for wsiphur dioxide, methy! 
chloride, ond Freon. (Size, 219") 


The Serviceman thermometer oho 
hes the “Recolibrater.” Note the 
4 scale version of the Servicemon 
with coler differentiated pressure 
equivalents 


oil indicating that it contains a mini- 
mum of “unsaturated hydrocarbons” 
which play such an important part 
in causing copper plating. (See the 
iasues of Jan. 12 and 19, 1948, or 
Chapter 77 in Volume J-5 of “Re- 
frigeration Problems,” on Copper 
Plating 

Especially for low temperature 
systems, the oil should be free of 
wax, and, of course, should be dry 
Compressor oi] must be kept tightly 
sealed; otherwise it absorbs water 
from the atmosphere and introduces 
this water into the refrigerating sys- 
tem 


EXPANSION VALVES AND 
FLOAT VALVES 


If the liquid control for SO, was 
an automatic expansion valve, it can 
probably be used for “Freon-12," al- 
though its setting will have to be 
raised to the higher pressure neces- 
sary for “Freon-12." The valve 
should also be carefully washed out 
with trichlorethylene and blown out 
with nitrogen 

If the liquid control was a thermo- 
static expansion valve, it will have to 
be replaced with a “Freon-12" ther- 
mostatic expansion valve of the cor- 
rect size and capacity, and of the 
desired type 

The density of liquid “Freon-12” 1 
slightly leas than that of SO». There- 
fore, the float ball for SO, will sink 
a little deeper in “Freon-12" than it 
did in SO, 

In low-side floats, this will allow 
a little higher liquid level and allow 
some liquid to spill out into the suc- 
tion line. This will tend to keep oil 
moving out of the float shell, pre- 
venting the float from oil binding. 

This is helpful in converting apart- 
ment house multiples using low-side 
floats, from SO, to “Freon-12." Serv- 
ice engineers who have changed over 
this type of installation, report that 
they have experienced little or no 
difficulty with oil-binding of the 
floats 

In high-side floats, the tendency 
will be to reduce the orifice size 
Coupled with the increased volume 
of liquid required for “Freon-12," 
high-side floats for SO, will probably 
not be satisfactory for use with 
“Freon-12." 

To the best of our knowledge, no 
formulae nor conversion tables have 
been developed for capillary tube 
sizes and lengths when changing 
from SO, to “Freon-12.” 

However, tables have been devel- 
oped for the sizes of capillary tubes 
for various sizes of units. They may 


be used to select the capillary tube | 7% 


for use with “Freon-12." 


CONTROLS AND WATER VALVES 


The same temperature controls 
ean, of course, be used for “Freon-12" 
as previously for SO,. However, low 


| pressure controls and high pres- 
sure cut-outs must be reset for the | 
higher pressures for “Freon-12." In | 


some instances, the old SO, pres- 
sure controls may not have the range 
for “Freon-12" and may have to be 
replaced with new controls with 
higher ranges 

The same applies to water control 


valves on water-cooled units, as they | 
must be reset for the higher pres- | 


sures. If of insufficient range, they 
too must be replaced. There will be 
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no perceptible difference in the 
amount of water for the same refrig- 
erating capacity, before or after 
changing from SO, to “Freon-12,” if 
the change has been carefully made; 
but the settings of the water control 
must be changed 


DRYING FOR ‘FREON-I? 


Sulphur dioxide units must be dry 
to prevent the formation of corrosive 
sulphurous acid. It has been common 
practice to bake them to assure dry- 
ness 

This practice may have led to the 
impression that more water can be 
tolerated in a “Freon-12" system than 
in an SO, system. While this is true 
as far as corrosion is concerned, ac- 
tually a “Freon-12" system must be 
far drier than an SO, system if there 
are to be no freeze-ups at the expan- 
sion valve or capillary tube. 

After all the parts of the system 
have been washed out, they should 
be thoroughly blown out, preferably 
with nitrogen, or if unavailable, CO». 
When the parts of the system are 
reassembled, a drier filled with silica 
gel, activated alumina, or calcium 
sulphate should be put in the liquid 
line. If possible, place the drier in- 
side the refrigerated space, so that 
it stays cold at all times. 


DOUBLE EVACUATION 


Preferably with a separate vacuum 
pump, pump a deep vacuum on the 
entire system. A “no-bubble” vacuum 
is recommended. A no-bubble vacuum 
is one in which no bubbles appear 
from a tube from the discharge serv- 
ice valve, having its free end sub- 
merged under clear oil in a clean 
transparent glass tumbler or bottle. 

This “no-bubble vacuum” indicates 
that the vacuum pump or compressor 
is pumping the best vacuum of which 
it is capable. Also, it indicates the 
probability of no leaks in the sys- 
tem; or if there are any, they are 
extremely small ones. 

Then break this “no-bubble 
vacuum" back to zero gauge or 
above, with nitrogen, COs, dry air, 
or “Freon-12,” although the latter 


is more costly. Again pump a no 


bubble vacuum. 

This “double-evacuation” is very 
effective in assuring a dry system. 

Then charge with clean, dry 
“Freon-12" in the correct amount. 
Make all the necessary adjustments 
to controls to obtain normal pressure 
and temperature conditions. 


LEAK TEST AND 
OIL LEVEL CHECK 


And last, but not the least import- 
ant, check thoroughly for leaks. 
Take nothing for granted. The 
“Freon-12" may find some leaks that 
the SO,» did not. 

It must be remembered that 
“Freon-12" and the compressor oil 
mix readily 


Consequently, the 


(nares shone ont thats better... and bi enilé etace! 


“Freon-12" absorbs some of the oil 
from the crankcase and holds it in 
the “Freon-12." How much oil the 
“Freon-12" holds, depends upon 
several things, including the design 
of the equipment, and the pressures 
and temperatures throughout the sys- 
tem. 

The oil held by the “Freon-12” 
came from the crankcase, and even 
in a normal job it may amount to 
quite a percentage of the crankcase 
oil. 

The oil robbed from the crankcase 
by the refrigerant must be replaced, 
if there is to be enough oi] for the 
compressor to properly lubricate it- 
self. You must do this. 

Check the oil level in the crank- 
case an hour or so after the job is 
started up, and add oi! as required. 

It may take several hours for the 
“Freon-12" to take up all of the oil 
that it will carry under the condi- 
tions. Therefore, again check the 
crankcase oil level the day following, 
and add oil as required. 


———— 
PLENTY FOR FREE 


For “easy-to-get” 
product information .. . 
use coupon on “What's 

New” page. 


- ae — 


RUDY 


mild steel 
EVAPORATORS 


Standard mild steel models . . . 
galvanized ...super finished 
. styles for any application 
. prompt service . .. low cost. 


WRITE FOR DETAILS 


RUD Y Manufacturing Co. 


Specialists in 


Monutocturing Evaporators and 
‘DOWAGIAC, MICHIGAN 


COMFORT 
OLER 


with o FILTER! 


For LOW COST Air ag 
joning. Ceiling-moun i 
poet “pay space. * it elimi- 
nates costly ducting. 


Get your teeth into this: Ranco controls are 
available for more than 4,000 replacement 
installations—refrigerators, milk coolers, water 
coolers, commercial units—almost every type of 
job you'll ever tackle. That, and because of their 
high quality and dependable accuracy, is the 
reason why 
are in use than any other kind. 


more Ranco controls 
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NEMA Sales of Refrigerators During Janvary | Carrier Ad Plans-- Whirlpool Stockholders Approve Merger 
° (Concluded { Page 1, Column 2) e 
Were 275,297 Units; 30% over December | (03h ("0 "With Clyde Porcelain at Special Meeting 
Local advertising. including radio 
Summary for January, 1952 and television, also will be increased, NEW YORK CITY Stockholders Mich., and La Porte, Ind 
Complete Refrigerators Only—Sales by Sizes—tU nits he said, pointing out that Carrier has =. whiripool Corp., St. Joseph, Mich., At the time of the merger Whirl- 


Reports were received from 16 companies 


Domestic 
(48 States 
Sites and D.C.) 
1. Less than 4 cu. ft. 
2 4 cu. ft. 1,655 
3. 5 cu. ft 
4. 6 cu. ft 23.539 
5. 7 cu. ft 31,671 
6. 8 cu. ft 59,016 
7. 9 cu. ft 63,988 
& 10 cu. ft. sen 33,662 
9. 11, 12, 13 cu. ft. & up 46,728 
16. Total 260,259 


Other 
Canadian Foreign Total 
256 1,911 
90 3,228 26,857 
650 2,120 34,441 
882 3,785 63,683 
289 1,498 65,775 
142 871 34,675 
5O 1177 47,955 
2,103 12,935 275,287 


Participating companies: Admiral Corp.; Avco Mfg. Corp.; The Coolerator 
Co.; Deepfreeze Appliance Div., Motor Products Corp.; Frigidaire Div., Gen- 
eral Motors Corp.; General Electric Co.; Gibson Refrigerator Co.; Hotpoint 
Inc.; International Harvester Co.; Kelvinator Div., Nash-Kelvinator Corp.; A. J 
Lindemann & Hoverson Co.; Norge Div., Borg-Warner Corp.; Philco Corp., 
Refrigeration Div.; Sanitary Refrigerator Co.; Seeger Refrigerator Co.; West- 


inghouse Electric Corp. 


Dates of 2 Industry Conferences Set-- 


(Concluded from Page 1, Column 3) 
ufacturers will furnish educational 
displays. Exhibit hours are: 

Friday, May 2 - 1 to 5 and 7 to 
10 p.m. 

Saturday, May 3 - 10 a.m. to 5 p.m. 

Sunday, May 4 - 12 noon to 4 p.m. 

Exhibit space is provided free of 
charge to manufacturers who were 
exhibitors at the 7th All-Industry 
Refrigeration and Air Conditioning 
Exposition in Chicago last November. 

Educational talks by industry ex- 
perts will be a part of the educa- 
tional program on each of the three 
days of the conference. A question 
and answer forum will also be a part 
of each morning’s program. 

High spot of the program will be 
a banquet and entertainment on Sat- 
urday evening, May 3, sponsored by 
the Philadelphia Chapter and Key- 
stone Association of the Refrigera- 
tion Service Engineers Society. 

“These educational! exhibits are de- 
signed to give the men who install, 
service, and operate refrigeration and 
air conditioning equipment an oppor- 


tunity to talk with the factory ex- 
perts who design the equipment,” 
said John H. Spence, Hussmann Re- 
frigerator Co., general chairman of 
REMA’'s Educational Conference 
Committee. 

“It represents a real opportunity to 
keep abreast of the many refinements 
and developments in the industry. We 
expect an attendance of at least 
2,000 at the conference. 

“We would like to extend a general 
invitation to all men in the greater 
Philadelphia area who are identified 
with the installation, service, or op- 
eration of refrigeration and air con- 
ditioning equipment to attend this 
conference.” 

In addition to the educational talks 
and exhibits, those who attend will 
find that Philadelphia is rich in his- 
torical interest and American tradi- 
tion, REMA noted. Historical land- 
marks include the home of Betsy 
Ross, Carpenter's Hall, meeting place 
of the First Continental Congress, 
Independence Hall, and Christ Church, 
founded in 1695. 


9S02N 387 C-H “specific fit™ 
for Norge 1932-33 modes 


OS2INOS C-H “epecific-fit™ 
for Copeland 1939 models. 
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9502N417 C-H “specific-fit” 
for Briggs 1937 models 


specific -fit™” - 
37 models’ Wisconsin. 


“epecitic -fit 
controls in the 


9S25N 107 C-H “ specific-fit”™ 
for Crosley 1949-50 modets 


yholosaters ead 


in the new . 


Here are just a few of the 
4x” revk 


wn unequalled 
Cutter-Hammer tine. 


RIGHT DOWN 


THE LINE 


There are "specific-fit” 
replacement units for 
more than one thou- 
sand different refrig- 
erator models in the 
Cutler-Hammer Line 


Busy service men are standardizing on Cutler- 
Hammer replacement controls. No “modify- 
ing,”’ no fussing, no delays when you answer 
service calls with C-H “specific-fit”’ replace- 
ment control units. You take out the old, put 
.. and you are through! It’s the 
easy, sure way to do the job right because 
Cutler-Hammer has manufactured such “‘spe- 
cific-fit”” units for more than 1,000 models of 
refrigerators built since 1925. And you'll also 
quickly see how the widely-known Cutler- 
Hammer name (advertised in The Saturday 
Evening Post, Time, Newsweek, American 
Home, Better Homes & Gardens, House & 
Garden, etc.) builds customer confidence and 
good will. The C-H refrigeration control cat- 
alog, as well as the items you need, are 
available through your authorized C-H refrig- 
eration wholesaler. Do not forget, this C-H 
refrigeration control line includes the popular 
general purpose two-button replacement unit 
(Type 9502) which incorporates dependable 
motor overload protection. CUTLER-HAMMER, 
Inc., 1362 St. Paul Avenue, Milwaukee 1, 


Feotured by Cutler-Hammer retriger 


ded by alert service dealers from coost te coos. 


——? 


set a goal of $50 million in annual 
sales for its dealer division to be 
reached in five years. 

“Last year this division accounted 
for $30 million out of a total of $81 
million in sales,” Gazelle declared 

The full line of Carrier dealer 
products, including the larger pack- 
age air conditioners, room units, 
dehumidifiers, ice makers, and com- 
mercial refrigeration, was pushed at 
the Detroit and other field meetings, 
which have been held in 17 cities. 


*"WEATHERMAKER HOME’ 


In its promotion of year-round 
residential air conditioning, the 
company will feature the “Carrier 
Weathermaker Home” which is not 
“any one specific house, but a house 
built around air conditioning. Be- 
cause it is built around air condition- 
ing, it frees architects and builders 
from old-fashioned barriers to good 
design,” Carrier states. 

“It's the house that is built from 
the inside out, a house that lets 
people live the way they want to, a 
house that begins with comfortable 
space and no restrictions. Because 
it relies on a Carrier Weathermaker 
air conditioner for comfort, it permits 
the architect to design a home in 
which halfway comfort measures 
(casement windows, attic fans, 
louvers, wings, screens, and storm 
windows) are left out. The Weather- 
maker Home,” Carrier claims, 
“should be simpler to build. It should 
give more space for the money. It 
should save almost as much as the 
air conditioning cost in the first 
place.” 


o—-_- 


Several hundred residential instal- | 


lations of the combination gas and 
electric conditioner have been made 
in the past four years, but now the 
company feels the market is ready 
for promotion on a national scale. 


ROOM COOLER, PACKAGED 
UNITS ALSO IN LINE 

The room cooler and conventional 
package air conditioners will also be 
given a strong push this year by 
Carrier, dealers learned. 

“Lowest price room unit that Car- 
rier has ever produced” is the new 


entry announced by the company for | 


this field—a ‘y-hp. unit priced at 
$239. This is designated as model 
5180. Carrier's ‘2-hp. window unit 
(5181) will sell for $329; the \4 
(5182) at $599. and 1 hp. (5183) at 
$469 

In addition Carrier will have its 
1 and 1%-hp. console room condi- 


| tioners, the 1-hp. unit being available 


in either air or water-cooled models. 
Dealers were urged by Roy Lansing 
of Carrier not to overlook the resi- 
dential market for room units. 
“Only 337,000 homes in the United 
States have room air conditioners, 
but last year more than 50% of 
those sold were bought for the home,” 
he said, pointing to a potential mar- 
ket that includes 40 million homes 
and eight million apartment dwellers. 
Promotion and advertising helps 
for dealers of room units will include 
radio spots and transcriptions plus 
seven television spots running in 
length from 20 seconds to 1 minute. 
Carrier will also have 58 product 
advertisements on room units this 
year, explained William Egan, re- 
gional merchandise manager. 
Another product for the residential 


market, Egan told the dealers, is the | 


dehumidifier, which he described as 
the “sleeper” in the industry 

“Dehumidifiers did $10,000,000 busi- 
ness last year, and 85% of the mar- 
ket for them is in home basements. 
The commercial market accounts for 
the remaining 15%. Sell it on a free 
trial basis,” Egan urged. 


The market for ice makers, too, is | 
one that has hardly been touched, | 


Carrier believes, and its dealers were 
told that only 5% of the potential 
market has been supplied. For this 
product Carrier will limit its adver- 


tising to trade journals aiming at — 


specific markets. 

As for the larger air conditioning 
units, Art Meling, product manager, 
told dealers that “we're doing too 
much engineered selling,” in urging 


them to apply more the specialty | 


selling technique to this class of 


equipment. 


In the next five years, it was pre- 


dicted, 600,000 package units in the 
3 to 15-hp. size will be sold at a 
value of $1% billion. Not only is 
there a big military market in addi- 
tion to the present commercial field, 


at a special meeting here, approved 
a plan to merge with Clyde Porcelain 
Steel Corp., Clyde, Ohio. Clyde stock- 
holders approved the merger plan on 
March 10 

The combine will provide Whirl- 
pool, “world’s largest manufacturer 
of home laundry equipment,” with 
the complete facilities of Clyde, one 
of the major producers of laundry 
equipment component parts. The com- 
pany will continue to bear the name 
of Whirlpool Corp. 

Primary purposes of the merger 
are three-fold, according to Elisha 
Gray, Whirlpool president 

1. To reduce manufacturing costs 
by producing certain component 
parts previously purchased from out- 
side sources 

2. To establish proximity to addi- 
tional sources of raw materiais, par- 
ticularly steel. 

3. To increase production of home 
laundry equipment, particularly of 
automatic washing machines, demand 
for which the company has been un- 
able to meet completely since it first 
entered the automatic field in 1947. 

Acquisition of the Clyde facilities 
will add over 400,000 sq. ft. of pro- 
duction area to the company's prod- 
uct manufacturing facilities, bring- 
ing total functional areas to over 
1,200,000 aq. ft. 

In addition, Whirlpool has approxi- 
mately 300,000 sq. ft. of factory 
space devoted to defense production, 
divided between plants in St. Joseph, 


gives you 


something ,to 


yl 


pool had 675,562 shares of $5 par 
common stock outstanding. Clyde 
had 3,462 shares of preferred $5 par 
and 894,200 shares of common 10 
cents par stock outstanding 

Under terms of the merger, author- 
ized stock of Whirlpool Corp. consists 
of 182,080 shares of preferred $20 
par stock and 2,000,000 shares of 
common $5 par stock 

The entire outstanding preferred 
stock of Clyde was called at $102.50 
per share 

Stockholders of Clyde common 
stock received one share of the new 
preferred for each five shares held 
prior to the merger. The new pre- 
ferred stock is callable after Sept. 1, 
1953, at par, plus accrued dividends 
at the rate of 54%% of par annually 

Whirlpool stockholders received 
shares of the new common stock for 
each share held by them prior to the 
merger 


RCA Dehumidifier - - 


(Concluded from Page 1, Column 6) 
but suitable for many commercial 
establishments, the KCA dehumidifier 
will remove up to 12 qts. of moisture 
from the air in a 24-hour period, and 
is capable of controlling humidity in 
closed areas up to 8,000 cu. ft., the 
company said 

It is operated by a “4 -hp. hermeti- 
cally-sealed compressor, the company 
pointed out. 


There’s more than sheet metal, insulation, and 
screws in a KOCH refrigerator. There's refrigeration 
know-how, engineering, and design. For nearly 
70 years, KOCH has been a top name in commercial 
refrigeration, and KOCH continues to stay on top, 
year after year. That's because the KOCH line 

of reach-in refrigerators is correctly designed for 
profitable use, for reliable and constant operation, 
for dependable service. Investigate the unique 
sales features of KOCH refrigerators. They're 

really something to sell about. You'd better write 
today for information and the complete proposition. 


Shown is the 65-cu. ft. KOCH model. This and 


the companion 42-cu. 
PORCELAIN, inside and out. Glass doors and many 
other options are available. The 25-cu. ft. 

model has a forced convection system or ice-maker 
unit and is fully lined with stainless steel! 


O refrigerators, inc. 


but industry offers new possibilities. — 


ft. model are finished in 


NORTH KANSAS CITY 16, MO- 
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PATENTS 


1503.88 OCOMPFRERSOR PUMP Jone & sponding ends with their other ends free 
Menges, Le Crosse, Wie Application Oct. and capebie of being flexed from and 
, 1968, Berit Bo. 6.466, & Claims (01 toward «ach other: « slide behind the re 


Week of January 29 


=o ous; «abi length wine { weld row be 
tween forward end rertacted positions « 
shoulder on the slide behind and. when 


that wide tw im «@ forward position. en 
gaged with the rear biade while the 
middie Dlede stands free and 
werd biade t@ engaged by the 
end of the slide « second slide that lice 
beside the firet slide terminated in the 
vieinity of the middie blade and at aii 


unit f the 


A ap hearacter 
ihmrithed comprising « acing porwer 
meer with maiel aeing m luding * 
memt yetatably driven about « vertical 
a* mid caving having in the hettom 
A of » t ' f te ative wuld a 
mer haniear aid zat ev quid 
‘ - ' ; 1 a ’ ' eaid 
wer meat : ° " ham 
; , sid net ~ wid auld vel tim lear f the ther two bledes 
; yer hanubet nail eine ' . springs ter onpetantiy to retract the 
' puid ‘ . ' ah said . 
net ‘ : “acy , yer 
+ ’ ' pepper 
. + a “ ' thhiet 
. free s? { tobe ‘ puid 
+ tett ' we 
‘ ‘ 1 passe ! ' or heli 
’ le tt / f ean mer 
Dove stab . . ) " 
Pe ' bet ' tir ' ' power 
‘ noe shee tine ‘ 1 re ward blade engage cach ther nhiy when 
" TT teott ’ ber fror oabd the slides are in their last mentioned posi 
att ; Ta Tu) ’ ' ane said " t ne 
5 ‘ suid there ty tne ' 1 wp 
ward throtial id penn and int 2,903,792. ABSORPTION BEFRIGERA. 
i upper aivi trot and ult mewn TION MACHINE. Alexis A. Berestuef, 
fr supplying babe ting quid from eaid Syracuse, NW. Y., sesignor to Carrier Corp., 
per chamtenr te said mechanien Syracuse, B. Y¥., & corporation of 


ware. Application Dec. 16, 1948, Serial No. 
2.660). SWITCH FOR USE IN DE. 6,488. 6 Claims. (Cl. 6-119.) 
FROSTING SYSTEMS David Morrison, 
Manttiowon, Whe s nor to Paragon 
Riectric Co, Two Rivers, Wis., & corpore- 
tion of Wiseynsin. Application April 9, 
1961, Sertel Wo 222,119. 15 Claims. (01. 


wo #3) 
1 in « ewind s eroup of three epring 
biadew arrang-< i row in epaced rela 
tion ¢ cart ther shored at corre 
, 
GETS ADVANCE INFORMATION 
al rption refrigeration sys 
mbination of a shell, an ele 
7. a) ae shell cooperating 
forw at abecorber a second 
ispowed in the shell abowe the 
fle etuent weperating with the shell 
t form an evaporator, a second shell, a 
member in the seoond shell cooperating 
therewith t form a generator s eecond 
rroernns bee in the second shell cooperating 
herewith t form «a ndenaet s strong 
alu tin me ting the generator and 
w at rher through whieh solution flows 
from the generator t the at rber, means 
withdraw refrigerant from the evapo 
rat 4s dilution tank, a firet line connect 
ne said mean with th tank whereby 
the tank t# filled with refrigerant when 
said means i« in operation, a second line 
necting the tank with the solution line 
aid tank being adapted to drain into the 
olution line, and means for opening said 
firet lin amd for homing mad line 
when the system i« in operation and for 
closing said firet line and for opening the 
Ww, second line when the system i# not in 
. i ; peration whereby solution in the sys 
tem i# diluted when the system is not 
w. EB. WNGLE in operation 


2,583,768. ABSORBER FOR REFRIGER- 
ATING APPARATUS. Richard 8. Gaugier, 
Dayton, Ohio, assignor to General Motors 
Corp.. Dayton, Ohio, « corporation of 
Delaware. Application Nov. 26, 1946, Serial 
duced by the people whom we repre Mo, 718,387. 12 Claims. (Cl. 961—100.) 


sont, In the NEW before I get s 
from the cfmpany 


WE Bugle, owner Engle Elec. Co. 
appliance dealer, Lakeland, Fla, says 
Inveartabty, 1 get the advance infor 
mation on new products being intro 


I ean eey that the NEWS ia the 
most completely tead of all publica 
tlome whieh | now take 


look twice its worth the price! 
1. Refrigerating apparatus tncluding a 
AIR CONDITIONING & REFRIGERATION NEWS whe @ wuselite of ~pillary structures 
The Newspaper of the ltadustry | having « cor f eolid wire covered with 


Subscribe Now 


Receive the greatest trade paper in the Industry — Aim 
Conorrronnve & Rerniceration News. Published every week. 
Brings you latest news and vital information on household 


refrigeration, commercial refrigeration, air conditioning. 
home freezers; manufacturing, distributing, retailing, servic- 


ing, and contracting. Only $5 per year, 52. issues. 


Fill in coupon and mail today 
qn cn en usar cnenen oenhtnshentndinnanmanenetamuntmanmneimine mnie antl 


AIR CONDITIONING & REFRIGERATION NEWS 
450 West Fort Street, Detroit 26, Michigan 


Gentiemen, Send the NEWS for one year. 
[) $5 enclosed [) Bill me [) Bill the company 
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a apiiery material extending substan 
tally im the form of an elongated cot! 
within sald tube. epecing means located 
et « plurelity of points on said structures 
for helding said structures epeced from 
each other and in contact with the wall 
of the tubing. an axially located aper 
ture in one of said spacing means, a bolt 
extending through said aperture, « capil 
lary member held by said bolt in con- 
tact with each of said structures. said 
capillary member having « portion ez- 
tending from eaid bolt. and means form- 
ing « pool of liquid receiving said ex 
tending portion of said capillary member 


1 A dehydrator for the removal of mots 
ture from fluids comprising « casing hav 
ing an inlet at one end and an outlet at 
the other end. sald casing having tubular 
sidewalls with a tubular section of large 
internal diameter at the center separat 
ing « tubular section of reduced internal 
diameter at each end of the sidewalls. a 
monolithic block f motsture absorbent 
material within the casing having ita sides 
fitting snugly against the sidewalls of the 
casing at the area of reduced internal 
diameter and spaced from the sidewalls 
st the center whereby the block is sup 
ported in the casing by the sidewalls, a 
binder between the bleck and casing at 
the urea of reduced internal diameter 
near the outlet end of the casing, joining 
the sidewalls of the casing and block and 
sealing openings between the block and 
casing to prevent by-passing of the block 
by the fMuid, and notches in the block at 
ite inlet end extending therefrom to the 
side of the block adjacent the section of 
large internal diameter thereby providing 
conduite allowing direct flow from the 
inlet to the apace between the sidewalls 
if the casing and the block 


Week of February 5 


2564.28. REFRIGERATING SYSTEM 
FOR TRAILERS. Daniel Warren Tiffany, 
Great Falls, Mont. Application Jan. 7, 
1948, Serial Mo. 921. 1 Claim. (Cl. 230— 
3) 


An operating unit for the compressor 
of a refrigerating system for trailers 
comprising hangers mounted under the 
trailer, a shaft supported in the hangers 
4 compressor operated by the shaft 
spaced arms of obell-crank formation 
mounted on said shaft at poifts intermedi- 
ate the ends of said arms providing long 
arm sections and short arm sections, a 
ground engaging wheel mounted on the 
forward ends of said long arm sections 
a platform suspended under the body of 
the trailer, a motor mounted on the plat 
form, means including a clutch adapted 
to tranamit motion from said ground en 
gaging wheel to said shaft and motor, and 
coiled springs connected between the 
trailer and short arm sections, normally 
urging the ground engaging wheel into 
contact with the ground surface 


2,584,250. SOLUTION PREHEATER FOR 
ABSORPTION REFRIGERATION SYS- 
TEMS. Norton EB. Berry, Newburgh, Ind., 
aesignor to Servel, Inc.. New York, N. Y., 
® corporation of Del Applicati 
April 9, 1947, Serial Mo. 740,321. 5 Claims. 
(Cl. 68—119.) 


1. A generator for a two-pressure ab 
sorption refrigeration system comprising 
a riser tube. a conduit for delivering ab- 
sorption solution strong in refrigerant to 
the lower end of said tube. means for 
heating the tube to expel refrigerant 
vapor from solution therein, a conduit for 
withdrawing refrigerant vapor from the 
upper end of said tube, and a conduit 
connecting said vapor and solution con 
duits and extending into the solution 
flowing toward the generator for deliver- 
ing a portion of the refrigerant vapor into 
the solution 


Prie, Trenton, NW. J.. assignor to Kramer 
Trenton Co., Trenton, WN. J., a corporation 
of New Jersey. Application Nov. 13, 1947, 
Serial Mo. 785,695. 5 Claims. (Cl. 257—137.) 

4 An evaporator unit for refrigeration 
apparatus designed or installation in cool- 
ere of the reach in or reach down type 
comprising, a horizontally elongated cas- 
ing adapted to be bedily incorporated in 
such coolers, a face plate therefor, an 
evaporator coll having tubular runs ar- 
ranged in vertical alignment positioned 
within the casing, said coil being bent into 
a formation of W shape when viewed in 


plan with two apices of the W adjacent 
the face plate and one apex and two ends 
of the W adjacent the beck of the cas- 
ing. said face plate having an opening 
located between the said apices of the 


coil that are adjacent the face plate. a 
fan mounted at said opening and sup- 
ported by said face plate. «a fan motor 
also supported by said face plate within 
the casing. and air outiets at both ends 
of said casing for permitting outflow of 
air through the bottom and face 
plate thereof 


1. In @ temperature regulator for an 
air conditioning system of the type in- 
cluding an air duct, a heat exchanger 
therewith and means including a valve 
mechanism for supplying heating medium 
to said heat exchanger. the combination 
of an expansible and collapsible chamber 
operatively connected to the valve and 
having means associated with said cham- 
ber whereby said chamber is heated. a 
container for a vaporizable liquid in com- 
munication with said chamber and sub- 
jected to the temperature of the air leav- 
ing said heat exchanger, and means for 
predetermining the temperature to be 
maintained in the space to be conditioned 
including a second container for said vola- 
tile liquid in communication with said 
chamber. an electric heater associated 
with said last named container, an elec- 
trie circuit connected to said heater, an 
adjustable resistance in said circuit for 
varying the temperature at said second 
container, and means responsive to a pre- 
determined temperature in said apace for 
discontinuing the control of said adjust 
able resistance and increasing the tem- 
perature of said heater 


2,584,482. ELECTRIC REPRIGERATION 
AND DEFROSTER CONTROLLER. Ira 
E. McCabe, Chicago, Ml. Application July 
12, 1947, Serial No. 760,597. 23 Claims. (Cl. 
62—4.) 


1. In refrigeration control mechanism, 
the combination of a refrigerant circula- 
tory system including a cooling unit, re- 
frigerant supply means therefor, electri- 
eal defrosting means including a trans- 
former having a primary winding and 
embodying said cooling unit as the sec- 
ondary winding, control mechanism hav- 
ing a plurality of control positions in one 
of which the supply means is rendered 
inoperative and the defrosting means is 
rendered operative by energization of the 
primary winding. and automatic means 
responsive to a defrosting condition and 
operative, when a predetermined condi- 
tion exists, to render said defrosting 
means inoperative and said supply means 
operative 


2,584,670. DRIP TRAY ASSEMBLY. 


1. In a refrigerator having a food stor- 
age compartment and an evaporator dis- 
posed at the top portion of the food stor- 
age compartment and extending substan- 
tially the full width of the storage com- 
partment. a door for closing the front of 
the evaporator, a horizontal supporting 
frame disposed beneath said evaporator 
said frame including a horizontally ex- 
tending cross piece beneath said door for 
collecting drip therefrom. said frame 
further including a central rearwardly ex- 
tending member and two rearwardly ex- 
tending side members disposed adjacent 
opposite side walle of said compartment. 
a drip tray supported by said frame, a 
receptacle supported by said frame, said 
central member and one of said side mem- 
bers including means for supporting said 
drip tray in one position beneath said 
evaporator during normal operation and 
further including means for supporting 
said receptacle beneath said drip tray 
said central member and the other of said 
side members including means for sup- 
porting said drip tray in a second posi- 
tien beneath said evaporator laterally re- 
moved from said first position and dis- 
posed laterally from said receptacle dur- 
ing defrosting. said cross piece having 
an opening therein and being sloped to- 
ward said opening to direct drip water 
therethrough, said drip tray being dis- 
posed beneath said opening for receiving 
water from said opening when said drip 
tray is in said first position, said recep- 


tacle being disposed beneath said open- 
ing and receiving water from said open- 
ing when said drip tray is in said second 
position. 


1. A freezing tray comprising a rigid 
grid open at the bottom and having «4 
pluarlity of individual pocket sections 
formed therein, said grid having longi- 
tudinally extending bars and transversely 
extending bars that form the pocket sec- 
tions in same, said bars having slightly 
tapered fiat surfaces forming the walls 
of said pocket sections, said longitudinally 
extending bars being deeper than said 
transversely extending bars and with the 
outer longitudinally extending bare each 
having an outwardly directed flange form- 
ed on the upper edge of its wter surface, 
and a rubber pocket forming liner aseo- 
ciated with said grid and being provided 
with a plurality of closed bottom pockets 
adapted to seat snugly in the pocket sec- 
tions of said grid. the bottoms of the 
pockets in said rubber liner being in the 
general shape of caternary curves ex- 
tending across same, said rubber liner 
also having edge portions adapted to ex- 
tend around the flanges on said grid in 
engagement therewith and down into con- 
tact with the bars of the grid to re- 
movably position said liner snugly on 
said grid 


Mario Laguzzi, Long Island City, NW. Y. 


In a refrigerator, the combination of 
vertically-extending outer walls having 
upper edges, two of said walls facing one 
another and provided with closure open- 
ings, with said openings being bordered 
by diagonally inturned flanges, a cooler 
casing disposed inwardly of said walls and 
having upwardly-extending casing walls 
and top and bottom casing walls, two of 
said upwardly-extending casing walls fac- 
ing one another and, with the said two of 
said walls, defining openings aligned with 
the first-named openings, said last-named 
openings being bordered by diagonally 
outturned flanges extending toward the 
adjacent first-named flanges, and said top 
and bottom casing walls having flanges 
extending toward adjacent flanges of said 
two of said outer walls, a removable top 
for said refrigerator having down-turned 
substantially vertical walls with their 
lower edges disposed upon the upper edges 
of said outer walls, removable heat and 
cold insulation material in contact with 
the inner face of said top, including said 
downturned walls, as well as in contact 
with the upper face of said top casing 
wall and the adjacent inner faces of said 
outer walls, means detachably connecting 
said flanges together comprising detach- 
able fastening strips bridging the outer 
faces of said flanges and detachably 
secured thereto, closures for said open- 
ings and means hingedly connecting said 
closures to the opening-containing outer 
walls. 


DESIGNS 
165,891. AIR COOLER. Daniel D. Wile, 


w — 
The ornamental design for an air cooler, 
substantially as shown 


Application March 20, 


1. In humidity responsive apparatus. a 
pair of terminals adapted for connection 
with an electric source, a first resistor 
having a negative temperature coefficient 
of resistance connected at one end with 
one of said terminals, a second resistor 
connected between the other end of said 
first resistor and the other of said termi- 
nals, voltage measuring leads connected 
with said second resistor at spaced points. 
one of said leads being in movable con- 
tact with the said second resistor and 
humidity responsive means for actuating 
the said movable lead whereby the active 
portion of said second resistor between 
said voltage measuring leads decreases in 
the presence of decreasing humidity 


(To Be Continued) 
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MISSING SOMETHING? 
More and better useful 
information is yours for 
the asking. See “What's 
New” page. 
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AIR CONDITIONING & REFRIGERATION NEWS, MARCH 31, 1952 


PROCUREMENT INFORMATION 


The following is a list of proposed procurements issued by the 
various indicated U. S. Government procurement offices. This 
list is compiled and made available daily on a free pick-up basis 
Prospective bidders may obtain complete bid sets by a request 
te the purchasing office under which the purchase is listed in 
this Synopsis. Be sure to identify completely the bid invitation 
you wish by including in your request the item description. the 
invitation number or reference number and the opening date 
This will save time in filling your request. For reasons of 
economy, specifications are normally not included with the bid 
invitations unless the specification is a new one. First time 
bidders on a particular item should request a copy of applicable 
specifications and drawings at the time the request for a bid 
is made. 


It is not necessary to refer solely to the issuing office for 
additional data on a bid invitation issued by any of the follow- 
ing U. 8. Army Ordnance Offices: Ordnance Tank Automotive 
Center; Detroit Arsenal; Frankford Arsenal; Picatinny Arsenal 
Raritan Arsenal; Rock Island Arsenal; Springfield Armory 
Watertown Arsenal: and Waterviiet Arsenal. Complete informa- 
tion on any purchase listed by any of those offices alone can be 
obtained from the Ordnance District Office nearest you. Its ad- 
dress is on file in your nearest Department of Commerce Field 
Office. Do not ask an Ordnance District Office for information 
on a purchase unless it is listed by one of the above-named 
offices. Ordmance District de net have information on 
any ether purchases. 

Le ~ for Bids numbers will be followed by the letter 
™" ‘or prop ls or quotations will be indicated in 
an column by the letter “Q" or, if numbered, the number 
will be followed by the letter “Q.” 


Description 


oe mee 


District Engineer, St. Louis District, Corps Of Engineers, 
St. Leuls 1, Missouri oaase nas 
Tee brass + yy > ea - 

McMaster Carr Nr itn 

or equal in sizes ranging tr from 

% inch OD tube to 

OD tube. 
Tee pile brass tubing 857100 ea 

copper to copper to copper 

reducing in sizes ranging from 

%x%\x inch to 1-% 

x 1-% x 1-\% inch. 
District Public Works Office, Sixth Naval District, Naval Base, 
Seuth Carolina 
Dehumidified warehouse 


7 Apr 52 


Job 32250 Apr 52 
construction & roads, rail- 
roads & —— A 8. Naval 
advanced base y depot, 


Gulfport, Miss 


Officer In Charge, Navy Purchasing Office, Naval Supply Center, 
Norfolk, Virgin 


Electric fan 26 inch 18 ea 634B 8 Apr 52 
pedestal model. 

District Public Works Office Headquarters, Fifth Naval District, 

Naval Base, Norfolk 11, Virginia 

Air conditioning for we Job 32834 8 Apr 52 


eave building N-26 at 
Naval Base Norfai. Virginia, 
pt of $10 required for 
plans and specifications. 
Philadelphia District 7 Of Engineers, 121 N. Broad Street, 
Philadelphia, Pennsylvan 
Ice plant 1 ton 59 Eng: 36-109 
skid mounted gas driven N 52-245B 
Corps Of Engineers, U. S. Army Office Of The District Bogtness, 
Chicage District, 620 Merchandise Mart, Chicage 4, Uline 
Cold storage and meat cutting lump Eng- 22 hos 52 
plant and I & E Building at sum job 0832-52-48 
Chanute Air Force Base, III. 
Commanding Officer Armed Services Medical Procurement 
Agency, 44 Sands Street, Brooklyn, N. Y. 


31 Mar 52 


Refrigerator 1039 «a 1308B 11 Apr 52 

Chicage Quartermaster Depot, Purchasing Division, 

Chicago, Mlinois 

Fountain drinking water 2255 ea 52-1238 B 14 Apr 52 
Spec. GSA-262E 


THE MASTER SERVICE MANUALS — — — 


— — — and other books of the Refrigeration Library are 
depended upon as textbooks in trade schools from coast to coast. 


Valves, air vent «Me ‘W-21582 4-10-52 
Vaives, gage, brass 108 ea FW-21582 4-10-52 
Valves, check swing 2 FW-21582 4-10-52 
ae glove 4 ea Frw.-21522 4-10-52 
ral Service Administration, Business Service Center, 

» So Whitehall Street S.W., Atlanta, Georgia 
New five ton air conditioner Job CR4-215 4-14-52 

etc. selective service bidg 

116 S. Ath Street 

Birmingham, Ala 

NATIONAL ADVISORY COMMITTEE 
FOR AERONAUTICS 
Deseription Quantity Retiation ing 
Ne. 

NACA kowks Paes Propaulsi Laboratory, 71000 Brookpark, 
Cleveland, 
Units air 5. window 6 «a C3356 4-4-52 


type & hp. @ V. ey. 


CONTRACTS AWARDED THROUGH MARCH 21 


Deseription—Contractor and Add 
Headquarters, Air Materiel Command, Ohie 
Indicator, temp.—1,784 ea., $36,126.- Lewis -y 3 Co., 339 Church 
St.. Naugatuck, Conn 


Bulb, temperature.—5,462 ea. $56,750.—Weston fiectrtent Instr 
Corp. 614 Frelinghuysen Ave.. Newark, N 
Officer, U. 8S. Naval y EE 


Yards And Docks supply 
Rat 


talien Center, Port Hueneme, California 


Refrigerator units (/675 cu. ft. & 6800 cu. ft. refrig.—-314 ea., 
$364.480.—Victor Products Corp., 91 Pope Ave agerstown. 
Md 

Mobile District, Corps Of En rs, 2301 Grant St., Mobile, Ala. 

Ice chests, K-5-1.—14 ea., $2,309.—Westbrook Mfg. Co., Jackson, 
Miss. 

Double service reach-in refrig. K-19-4.—28 ea., $18,152.-Weat- 


brook Mfg. Co., Jackson, ss. 

Ice cream cabinets, K-4.—28 ea., $6.291.—Westbrook Mfg. Co.. 
Jackson, Miss 
Department Of The fare, B Of Ae th 

Washington 25, D. 

Indicators thermometer —1,114, $97.327.—The Lewis Engineering 
Co., Naugatuck, Con 

General Services Admtatetwatien, Business Service Contes, 

Region 111, 7th and D Streets, S.W., Washington 25, : 

Valves, gate.—3,000 ea. $110,370. The Ohio Injector oo. Wads- 
worth, Ohio 

General Services Administration, Federal Supply Service, 528 

U. 8. Courthouse, Chicage 4, Illinois 

Refrigerators ‘household type).—348,. $45,965.—Nash-Kelvinator 
Sales Corp.. 2010 Kendall St. N.E.. Washington, D. C 

General Stores Supply Office, 700 Robbins Ave., Philadelphia 11, 

Pennsylvania 

Cooler, drinking water, bubbler type.—545 ea yams —Cordley 
& Hayes, 443 Fourth Ave., New York 16, N. 

Ships Parts Control Center, Naval Supply Bat 

Mechanicsburg, Pennsylvania 

Repair parts for refrig. equip.—34,302, $232.202.-Carrier Corp., 
300 8S. Geddes St.. Syracuse 1, 7 

High pressure reducing & regulating valves & re 4-- 

yery- 


647, $141.338.—Grove Control, Inc., 6529 Hollis . 


ville, Calif 
Repelr oe for refrigeration equip.—5,262, $29.455.—-York Corp 
alnut St Philadel hia 3. Pa. 
valves & repair parts.-7.5 $47.519.—J. E. Lonergan Co., 205 
Race St hiladelphia 6 Pa 
Valves & repair parts 


172, $26.889.—Foster Engineering Co. 
835 Lehigh Ave., Union, N. J 
Headquarters Sth Armored Division, 
Contracting Office, Camp Chaffee, Arkan 
Modification of ward type W-2 for combined delivery 
out-patient obstetrical Gynecological Clinic. Project 
earpentry, painting, electrical work, plumbing. heating. auto- 
matic sprinkler & air conditioning ob, $25.445..-Don Bailey 
General Contractor, 1117 8S. 18th St., Fort Smith, Arkansas. 
Headquarters, Air Materiel Command, Dayton, Ohio 
Freon gas $488,800 Pennsylvania Engineering Co., 


Engineer Purchasing & 
sas 


room & 
includes 


Philadel- 
phia, Pa 
Temperature bulbs.—$274.395.—Instruments Div.. Thomas A. 
Edison Inc.. West Orange 


Humidity test 


chamber.—$37,712.—Bowser Tech. Refrig. Inc 
Bowser, Inc.. 


betaine Conn. 


 Seileaintialnan Degen 
Wheelco Instruments Co. 


BUSINESS NEWS PUBLISHING CO., DETROIT 


ROCKFORD, Ill. —- Barber-Colman 


Co. here announced it will purchase 


the principal assets of Wheelco In- 


v 


some foreign countries. 


letterheads: 
individual, 
number. 
turer represented). 
or interested in adding. 


of states, or countries. 


v 


MANUFACTURERS’ REPRESENTATIVES! 


As an industry service, Ain Conprrioninc & Rerricera- 
TION News maintains a file of manufacturers’ represen- 
tatives—serving the refrigeration, air conditioning, and 
allied industries—in all parts of the country and in 


We periodically check our files to expand this service 
and request all qualified representatives (except those 
who have written within the last six months) to send 
us the following information today on their own 


1. Complete name of company or 
address, and phone 


2. Lines and products now carried 
(not necessary to list manufac- 


3. Lines and products being added 


4. Territory covered by states, parts 


Please send the above information to: 


Arm Conprrioninc & RerriceraTion News 
BOX RP-A, 450 W. FORT ST. DETROIT 26, MICHIGAN 


struments Co. of Chicago. 

Wheelco products consist of indi- 
cating, recording, and controlling in- 
dustrial instruments, and combustion 
safeguards. 

Present plans are to continue cur- 
rent operations in Chicago until such 
time as manufacturing facilities can 
be gradually transferred to Rockford 
in a manner that will result in very 
little interruption in shipments, 
Barber-Colman said. No changes are 
| contemplated in Wheelco’s national 

sales and service organization. 

Barber-Colman entered the auto- 
matic control field in 1926. 


| ‘Incentive Library’ Opens 
In New York 


NEW YORK CITY-—-A_ unique 
merchandising library has been 
| opened in New York City. 

The new business reference facility, 
to be called the “Incentive Library,” 
is located in the eastern offices of 
Cappel, MacDonald and Co., mer- 
chandise incentive firm at 30 East 
60th St., here. 
| Sam Lebensburger, vice president 
| of the firm and director of the 
eastern offices, said that the “Incen- 
| tive Library” has been established to 
assist sales organizations, sales 
executives, business administrators, 
business editors, and others in re- 
searching the methods, ideas, and 
promotion materials used by success- 
ful incentive campaign sponsors. 

The library presents a compilation 
in volume form of industry case his- 
tories, tested merchandise prize 
plans, campaign themes, and rules, 


Lebensburger said. 


Big Four Changes to Cold 
Storage at Cost of $100,000 


OKLAHOMA CITY Conversion of 
the Big Four Ice & Cold Storage Co., 
822 S. Walker, from ice manufac- 
turing to cold storage was announced 
by company officials. 

Paul H. Andres, president, said the 
change-over will cost about $100,000. 
Brine tanks for freezing ice will be 
torn out, along with ice storage 


rooms, to make way for additional 
cold storage lockers, he said 


RATES for “Positions Wanted" $5.00 
per insertion. Limit 30 words. l0¢ per 
word over 50. 

RATES for all other classifications $7.50 
per insertion. Limit 30 words. lS¢ per 
word over 50 

ADVERTISEMENTS set in usual claasi- 
fied style. Box addresses count as five 
words, other addresses by actual word 
count. Please send payment with order 


MANUFACTURERS, WHOLESALERS 
Experienced men always in demand. Your 


| opportunity to obtain the services of the 


best qualified sales manager and engineer 
today. Available May ist. Sorry, unable 
to identify myself due to present position. 
Finest references obtainable. If * your 
business needs help, inquire at once. BOX 
3954, Air Conditioning & Refrigeration 
News. 


POSTTIONS AVAILABLE 
RADIO- TV- Refrig field engineers wil 
train good radio service men or engineers 
to travel in supervisory capacity. Requires 
good fundamental and practical knowl- 
edge. Service or engineering experience 
necessary. Distributor or factory experi- 
ence desirable Excellent opportunity 
Vacancies due to promotion and expan- 
sion. Can work into sales or development 
engineering. Midwest, southern and east- 
ern territories available. Automobile not 
needed. Send details of experience, educa- 
tion, also present and past salaries. All 
replies will be kept confidential. AD- 


MIRAL CORPORATION, Dept. E, 201 E. 
North Water St.. Chicago 11, Ill 
4ANUFACTURER'S REPRESENTA- 


TIVES, now calling on store fixture deal- 
ers, wanted to set up dealers on the new 
SIR EATO automatic checkout counter. 
Several states still open. A new item with 
immediate acceptance. Write giving back- 


ground. U. 8. STORE FIXTURE CO., 3519 
St. Clair Ave., Cleveland 14. Ohio. 
| REFRIGERATION ENGINEER.  Vilter, 


one of the oldest names in refrigeration, 


| has an opening for an experienced young 


| ment 


engineer well founded in heat load cal- 
culations and with knowledge of refriger- 
ation engineering in connection with 
larger type installations. Immediate place- 
in Application Engineering Depart- 


ment in Milwaukee; eventual chance to 


| do selling. THE VILTER MFG. CO., Mil- 


| ZONE. 


waukee 7, Wisc 

SALES ENGINEERS— Experienced in air 
conditioning and refrigeration—for West- 
inghouse Electric Corporation, Air Condi- 
tioning Division, sales offices in midwest. 
Reply stating full qualifications, experi- 
ence and salary to BOX 3926, Air Condi- 
tioning & Refrigeration News. 


SALESMEN—TO sell wholesale complete 
line refrigeration parts and supplies. 
Leading lines of condensing units, blow- 


ers, motors, valves, Freon, and copper 
tubing. On commission basia. We ship 
anywhere in the USA. BOX 3938. Air 


Conditioning & Refrigeration News 


SALES managers wanted. We will 
employ high caliber zone sales managers, 
one for Northwest territory, one for Vir- 
ginia-Maryland-Delaware-Noerth Carolina 
area. A_ well-established commercial re- 
frigerator manufacturer with nation-wide 
selling organization, our product is es- 
sential in every food market, hotel, res- 
taurant, institution, ete, but you would 
be working with present distributors and 
appointing new ones. Our selling season 
is year around with peak sales just ahead 
Its a good oppertunity if you're not 
satisfied with progress you're making or 
have reached the top with present con- 
nection. Write us your qualifications and 
we'll tell you details of our offer. Address 
BOX 38047, Air Conditioning & Refrigera- 
tion News. 


POSITION AVAILABLE. Man with sheet 
metal experience to design and build 
high and low temperature self-service dis- 
play cabinets. New England area. Give 
record of past employment, references and 
salary expected, BOX 3959, Air Condition- 
ing & Refrigeration News. 

JUNIOR “PROJECT engineer— with | some 
refrigeration background, to work on 
various problems connected with design 
and development of compressors and 
allied equipment. Our men know of this 
opening. Write full resume to BOX 20960, 
Air Conditioning & Refrigeration News. 


WANTED WATER coolers. “Bottle or r pres- 
sure type. Factory seconds or rejects. 
Also used coolers or cabinets of bottle 
type with compartments. Any condition. 
Please state make of cooler, model year, 
number available and price per cooler. 
Also new cabinets leas motors and com- 


| pressors. BOX 3956, Air Conditioning & 


Refrigeration News. 

EQUIPMENT FOR SALE 
NEW—% and ‘%-hp. open type refrig- 
erating units, air cooled. Price: % hp.- 
$44.24; % hp.-$10260. These units are 
equipped with Chieftain compressor bodies 
and Century capacitor type moters with 


bulit-in thermal protection. Freight al- 
lowed on quantity orders of 10 units or 


Receiving, Storage Building 
Planned by Buffalo Forge 


BUFFALO Buffalo Forge Co. 
plans to spend $100,000 for a receiv- 
ing and storage building at its plant 
at 490 Broadway. The building, about 
50 ft. deep, will cover almost the full 


width of the company’s property 
along Sycamore St 
The new structure will eliminate 


some of the company's outside ware- 
housing. It will facilitate handling of 
goods and eliminate some of the con- 
gestion which now confronts truckers 
who use Mortimer St 


ADVERTISING | 


more, may be 
literature and 
AIRE, 1621 
Mo 


assorted sizes. Write for 
apecifications. ARCTIC. 
Grand Ave Kaneas City, 


1—BUFFALO forge type “CL” 
Class I, Size 7 fan (used), SWS arrange 
ment 3. counter-clockwise top diecharge 
Rated 20.432 CFM with i807 OV. Previ 
ously used on ventilation service. In ex- 
cellent condition, having original mil) 
| finish. Price $325.00. Contact F. R. RELL, 
JR., P.O. Box 1966, Mobile, Ala. 


limit load 


REFRIGERATOR DOORS. 6" by #6" 
double batten auto close doors compiecte 
with removable track heads for a 73" 
track. 1%” corkboard = inaulation 146 
clad Brand new. $35.0 
prepaid in U. & Door 
height will be altered for anything up to 
1) ft. 2 im track for §15.00 additional 
BIMEL CO., Cincinnat!, Ohio. 


FOR SALE--80 ton cooling equipment = 
follows: with magnetic starters and auto- 
matic controls; 2 Frick 4 cylinder Freon 
Compressors 44% x 4% Model F.W.-440; 
2 @ H.P.208 volt-—3 phase-@ cycle 
1750 R.P.M. motors; 56 Aero fin coils, 4 
| pipes deep, 18 pipes high 81° =x 28"; 1 
| 80 ton Buffalo fan 33° x 42” delivery 20,- 
| 0 C.F.M.; 3 new American coils 

| 20300. BOVAL REALTY CO. 512 Sith 
| Street, Union City, New Jersey. 


WE HAVE availabie for immediate liqui- 
| dation the following air conditioning 
equipment: 2—SCY #901, Ser. #9087 
. & ph. @ cy 


| ph @ cy... 
. Ber RO71G7, #9764, 
#9759 3 h.p.. 208V, 3 ph.. @ cy., $601.00 ea. ; 
6-21 Plenum for 3 h.p., $23.00 ea.; 1—SCY 
#2502, Ser. £0288. 56 h.p.. WBV, 3 ph., 6 
cy., $800.00 ea.; 2--SCY 2501, Ser. £9306 & 
#9305, 5 h.p., 220V, 3 ph., 6 cy., $800.00 ea 
1—SCY #6504, Ser. #9318, 56 hp. 40V, 3 
ph., 6 cy., $800.00 ea.; 1-—SCY #657, Sealed 
Unit, Ser. £10067. 56 hp. 220V, 1 ph. @ 
cy., $1,075.00 ea.; 4-82 Plenum for 5 h.p. 
$30.00 ea.; 2--Condensing Units, leas motor 
3 hp. 8355.00 ea.; 1-—-FD-30 Air Condi- 
tioner 220/360, 3-ton, 37,000 BTU, $725.00 
ea.; 1-—21FD30D Air Conditioner, %-ton, 
37,000 BTU, $785.00 ea.; 1—FA Section for 
| ADS2, $24.00 ea.; 1-—-RS-65 Water Cooler, 
% h.p.. $169.50 ea. Prices are fo.b. South 
Bend and offer is made subject to prior 
sale. BUILDICE COMPANY, INC., 2610 So 
| Shields Ave. Chicago 16, Illinois 


SAVE \% on this heavy duty 160 ton cap 
| water chiller Three Freon circuits 
AS.MLE. stamped, same as new. Will 
| guarantee in perfect condition. Outright 
sale or will trade for commercial refrig 


equipment 


GORDON LOZIER CORPORA- 
TION 


1612 California, Omaha, Nebraska 


$52 BUYS standard brand \4-HP 

type or sealed type compicte units. Other 

sizes up to 8 HP. Write for complete list- 

ings on units and parts, including Kliixon 

overload relays @ i8¢. MANN REFRIG- 

ERATION SUPPLY CO, 440 Lafayette 
| Street, New York 3, N. Y¥ 


FOR SALE—brand new \% HP. hermetic 
compressors. Model 8-88 -8%* high. Com 
plete with relay and overload $44.50. Send 
for your list on driers, valves, belts, pres 
sure controls, fittings, relays. Supplies 
and parts at great savings. Soild on money 
| back guarantee. WALTER W. STARR, 
2833 Lincoln Ave., Chicago 13, Illinois. 


DISTRIBUTOR 
lowing brand new 
Will sell fob. Newark, N. J. one ZRI 
sectional walk-in freezer complete with 
remote 1-% hp unit $1234.00 each net; one 
| FR20 reach-in refrigerator 20 cu. ft. with 
\% hp self-contained unit $397.00 each net; 
one FR30 reach-in refrigerator 9 cu. ft. 
with \ hp self-contained unit $416.00 each 
net. All above items subject to prior sale 
BOX 3958, Air Conditioning & Refrigera- 
tion News. 


open 


HAS 
crated 


equipment: 


FRANCHISES AVAILABLE 


DEALER FRANCHISE available for com- 
plete line of Frigidaire appliances in one 
of the fastest growing cities in southwest 
| City has population of 160,000, tmmediate 
trading area 250,000. At present only 
two Frigidaire dealers. Want to add one 
more who will specialize in outside sell- 
ing and servicing of appliances, Will re- 
quire $15,000.00 to $20,000.00. Investigate 
this unusual opportunity and advise as to 
your business experience and capital, BOX 
| 3961, Air Conditioning & Refrigeration 
News 


ESTABLISHED BUSINESS for sale. Dis- 
tributor of nationally known commercial 
refrigeration, air conditioning and house- 
hold appliances. Approximately $40,000 in- 
ventory. Within 75 miles of Chicago, Ul. 
BOX 23967. Air Conditioning & Refrigera- 
| tion News. 


MISCELLANEOUS 
NORGE SEALED units remanufactured 
or exchanged. Immediate delivery from 
stock, 1 year warranty. Write for prices 
and shipping instructions. Genuine Norge 


terminals for Norge sealed units. Com- 
plete set of three, $1.15 plus postage. 
MODERN REFRIGERATION co. INC., 
| 12541 E. MecNichols Road, Detroit 5 


overstock of fe ue 
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Air Conditioning for Low-Cost Housing-- 


(Concluded from Page 1, Colewmn 4) 
tion, when neither cooling nor heat- 
ing is required, the system may bring 
in fresh outside filtered air. Both the 
air conditioner and furnace are lo- 
cated in an enclosed alcove in the 
center of the Dallas home. 

Operating costs of the year-round 
system in the Dallas project have 
been estimated at approximately $93 
a year for a normal cooling season, 
and about $40 for a normal heating 
season. These costs would vary in 
other localities according to the 
length of the cooling and heating 
season as well as the utility rates in 
effect, it was noted. 

Although the 210-house Dallas de- 
velopment employs gas-fired fur- 
naces, oil-fired furnaces are equally 
adaptable for use with G-E’s resi- 


dential summer air conditioner. 
Texas Distributors, Inc., G-E dis- 

tributor in Dallas which furnished 

the equipment, was enthusiastic at 


that very few ‘homes in the United 
States have been air conditioned, 
largely because the public feared the 
system might be too expensive to 
put in and operate. 

“This housing development proves 
conclusively that this isn't so,” said 
John B. Lowe, president of the firm. 

“It is not only economically prac- 
tical to cool a small home, but cli- 
mate studies reveal that from the 
standpoint of personal comfort and 
health, it is essential not only in 
Dallas but in most of the United 
States. 


G-E Major Appliance Plans -- 


(Concluded from Page 1, Column 4) 
Park project now under construction. 

Linder said that production facil- 
ities and equipment at Appliance 
Park would permit manufacture of 
many component parts now pur- 
chased. But he explained that the 
dollar value of materials and parts 
the company would have to buy 
would increase in total because the 
number of appliance units produced 
would increase substantially. 

L. H. Miller, manager of market- 
ing, said present plans for Appliance 
Park provide for an eventual pro- 
duction capacity of 6,240 appliance 
units every 8-hour shift 

Linder said that industry-wide 
sales of major appliances in 1951 ap- 
proximated $3 billion. He predicted 
that this figure would approach $4% 
billion annually by 1960 because of a 
growing consumer demand for many 
appliances now in low saturation. 

“Production is off from last year 
because of short supply of some ma- 
terials,” he said. “Some of the appli- 
ances in low saturation, for which 
there is a growing consumer demand, 
are not presently in free supply. 

“But we anticipate a relaxation of 
controls on materials which probably 
will result in a substantially more 
free supply in all product lines. 

“There has been some evidence of 
unwarranted price cutting on certain 
items at the consumer level in the 
major appliance market with the ap- 


parent intent of stimulating retail 
sales. But prices .. . are not high. 

“Our studies indicate that there is 
no substantial consumer resistance 
to the major appliance price struc- 
ture. Department of Labor statistics 
show that the wholesale prices of 
metals, metal products, clothing and 
household furnishings have risen 80 
to 100% since 1940. Those of major 
appliances, however, have risen less 
than 60%. 

“In my opinion the major appli- 
ance industry has been short sighted 
in its pricing policy during the post- 
war period. It appears that full cog- 
nizance was not given to rising ma- 
terial and labor costs in its price 
structure.” 

He said that General Electric had 
decided to concentrate its major ap- 
pliance manufacturing in Louisville 
for three basic reasons: 

. “Tt is near the center of our major 
appliance distribution network. It 
has an adequate labor supply to meet 
our longe-range needs. It has su- 
perior transportation facilities—-water 
transport for sheet steel which we 
use in large quantities, and rail lines 
for shipment of finished appliances.” 

Linder said initial production of 
appliances is expected to begin late 
this year. 

He said that by July 1 all the divi- 
sion sales, marketing, and other 
headquarters personnel will have 
been transferred from Bridgeport. 


WANTED 
REFRIGERATION ENGINEER | 


Manufacturer of self-contained air conditioners has important | 
opening for thoroughly qualified refrigeration product | 
development engineer. Knowledge of design and testing of | ' 
hermetically sealed refrigeration products necessary. Salary ' 
| of $10,000 per year or more depending on experience and | 
|) ability. Fast growing AAA-1 firm. Write 


Box 3962, Air Conditioning & Refrigeration News 


ies 


Fresh’nd-Aire Will Color 
Conditioner To Suit Buyer 


CHICAGO - Fresh’nd-Aire Co. a 
division of Cory Corp., will offer a 
choice of color combinations to every 
purchaser of a Fresh'nd-Aire room 
air conditioner during a forthcoming 
spring promotion, it was announced 
by J. W. Alsdorf, president of the 


y. 

The offer, to be made on a regional 
basis through Fresh'nd-Aire distribu- 
tors, will enable the purchaser to ob- 
tain, at no increase in price, a furni- 
ture-styled air conditioner, individual- 
ly painted to match his home's decor. 

The Fresh'nd-Aire conditioner, a 
new product which rounds out the 
Fresh'nd-Aire line of air treatment 
equipment, is available in % and 4- 
hp. capacities. It features directional 
air control, whereby the conditioned 
air can be channeled out the side, 
out the front, or out both sides and 
front together. 


Metals Decontrol-- 


(Concluded from Page 1, Column 5) 
moved by the first or second quarter 
of next year. Only military projects 
will continue to get priority ratings. 
By that time, new supplies will be 
able to meet both civilian and mili- 
tary demands. 

COPPER: No decontrol in sight. 
Copper for small arms ammunition 
is key to available supplies. “If fight- 
ing stops in Korea, we'll attain our 
ammunition objective very rapidly,” 
Fleischmann said. 

Other steps to boost copper pro- 
duction will have no material effect 
in the near future. 


said. Only entertainment and recrea- 
tional type projects are being re- 
jected for the third quarter, it was 


EE! Conference Expects 
1,000 Sales Executives 
March 31 to April 3 


CHICAGO — Approximately 1,000 
sales executives from all parts of the 
United States are expected to attend 
the 18th Annual Sales Conference of 
the Edison Electric Institute, accord- 
ing to Merrill E. Skinner, chairman 
of the Commercial Division General 
Committee. The conference will be 
held March 31 through April 3, 1952, 
at the Edgewater Beach hotel here. 

The conference will offer a diversi- 
fied program dealing both with spe- 
cialized activities of sales forces and 
with broader industry problems of 
special concern to sales executives 
at three general sessions and four 
concurrent sectional meetings. 

Speakers at the Wednesday morn- 
mg (April 2) general seasion include 
Walter H. Sammis, president, Ohio 
Edison Co., and Jacob Baker of the 
Econometric Institute. Keen Johnson, 
vice president, Reynolds Metals Co.; 
William A. Lyons, vice president, New 
York State Electric & Gas Corp.; and 
Dwayne Orton, director of education, 
International Business Machines 
Corp., will speak at the Wednesday 
afternoon general session. 

Speakers at the third general ses- 
sion are Fred B. Hout representing 
the National Association of Domestic 
Farm Pump Manufacturers; Dr. 
Howard A. Rusk, Institute for Physi- 
cal Medicine & Rehabilitation; H. 
Thomas Hallowell, Jr. president, 
Standard Pressed Steel Co.; and 
Walter Johnson, secretary of Ameri- 
can Airlines, Inc. 

The conference will conclude with 
a luncheon meeting on Thursday, 


ACKES- 


CONTROLS 


4427 GERALDINE AVE 


JFACTURING 


_SIMPUCITY 


@ There are only two moving parts in JE Solenoid Valves; the 
main diophroge and the plunger. There is no impact action 


mechanical linkage to create noisy valve action. 
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